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Midwest Sales 
Are Sensitive 
To Temperature 


Sales Running Better Than 
In 1938 With Outlook 


For Year Promising 


Editor’s Note: Moving into the 

Midwest, the News this week 
continues its series of reports by 
staff writers on the appliance 
outlook now in various sections 
of the country. Subsequent re- 
ports, besides surveying dealer 
opinion, will include details of 
plans which mid- and _ south- 
western retailers are using to 
corral early-season sales. 


By Phil B. Redeker and 
Robert M. Price 


Some sustained sunshine plus 
higher temperatures will very likely 
kick the lid off one of the best 
years that electric refrigeration and 
major appliance dealers in the 
Middle West have ever seen. 

At least that sums up the reports 
of dealers in the cities of Aurora, 
Sterling, and Rock Falls in northern 
Illinois, and in the Tri-Cities of Rock 
Island, Moline, and Davenport where 
Iowa meets Illinois on the Mississippi. 

Wherever there has been a little 
warmer weather, sales have spurted 
upwards immediately, but have 
dipped down again as chill winds 
dropped the thermometer. 

On the whole, however, sales are 
running slightly better than they did 
for the same period in 1938, and the 
guitlook seems encouraging, some 
dealers reporting that ‘“we’ve never 
had so many prospects.” 

It is noteworthy that the refriger- 
ators on showroom floors are prac- 
tically all new models—with very, 
very few carryovers. Apparently the 
: “inventory” situation which was so 
oo bothersome last year will not be a 
factor this season. 

All reports indicate that sales to 
farmers and in small rural communi- 
ties are going very well, so well in 
fact that some dealers are concen- 
trating on this market. 

Plenty of evidence is available to 


(Concluded on Page 8, Column 1) 


IN THIS ISSUE 


So commercial refrigeration sales 
Work carries a “for men only” sign? 
Don't you believe it! For in this, 
as in so many other fields, feminine 
persistence and ingenuity has won a 
foothold . . . and set a sales record 
that any man could well be proud of. 
Page 4. 


* * * 
; “Every appliance sale must bring 
In five more sales_ within six 
months... .” A fine slogan, you say, 
but will it work? A dealer in 
Wichita, Kan. makes it work—and 
tells how, on page 6. 

ae * or 
An attractive refrigerator display 
iS in itself a pretty good crowd- 
Stopper . . . but add the combination 
of chemical ice and a pretty girl 
Skater and you've really got some- 
thing that’ll cause a traffic jam. 
“Ow a Los Angeles dealer did this 
8 told on page 6. 

* * * 
_ Also told on page 6 are the work- 
oe of an “appliance of tne month,’ 
oe that doubled sales for a 
€nver dealer . . and a Texas 


ales’ prospect-filing system that 
‘ — a big boost to “call-back” 


a * + 

%.. story of what they’re doing 
- Vniversity of Illinois’ famed 
~*~ arch residence to make life—and 
‘ ins selling—more com- 
re ble is told in pictures on page 19. 
“ Conditioning also is playing an 
a part in an_ interesting 
nai bug. to catch a bug” experi- 

now under way in California. 
Page 7 for details. 
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Distributors From Coast-to-Coast Go Into Action 


California Distributor 
Sues Price Cutters 


SAN FRANCISCO—In the first 
legal action against violators of 
California’s fair trade act, H. R. 
Basford, Kelvinator refrigerator and 
Zenith radio distributor, has filed suit 
in Superior Court against Pacific 
Tire Sales, Ltd. and several other 
defendants who are charged with 
supplying that company with Zenith 
merchandise for sale at less than 
established prices. 

The suit, which was_ instituted 
March 14, is being watched with 
interest by other distributors and 
manufacturers, who are said to have 
found their products subjected to fre- 
quent violations of the state’s fair 
trade act. 

Presiding Judge Franklin A. Grif- 
fin has issued a temporary restrain- 
ing order in favor of the Basford Co., 
stipulating that pending the hearing 
of the order to show cause, defend- 
ants are barred from selling Zenith 


(Concluded on Page 2, Column 4) 


Texas Conference to 
Study Frozen Foods 


AUSTIN, Tex. — Theoretical and 
practical phases of both air condi- 
tioning and food refrigeration will be 
up for discussion when the University 
of Texas plays host to the American 
Society of Refrigerating Engineers’ 
third Food Preservation Conference 
on April 13 and 14, and to its own 
third annual conference on air con- 
ditioning on April 14 and 15. 

Special features arranged for the 
food technology conference, in addi- 
tion to the regularly scheduled dis- 
cussions, will include a movie on 
“Frozen Foods,” prepared by General 
Foods, Inc., and another on the 
freezing of citrus juice, prepared by 
California Consumers Corp. 

Exceptional consideration is ex- 
pected to be given the session on re- 
frigerated transport, for one of the 


(Concluded on Page 20, Column 3) 


Refrigerator Sales Help 
Crosley Statement 


CINCINNATI — Increased _refrig- 
eration sales were largely responsible 
for the 20% sales gain shown by 
Crosley Corp. so far this year, Lewis 
M. Crosley, executive vice president 
of the company, declared at the 
recent annual meeting of the com- 
pany’s stockholders. 

Mr. Crosley further stated that 
inventories at the close of 1938 were 
about $1,000,000 below those of the 
preceding year. 

Substantiating rumors that have 
been floating around the refrigera- 
tion and automotive industries for 
some time, Mr. Crosley also said that 
some word concerning the develop- 
ment of an automobile by the Crosley 
Corp. possibly will be forthcoming in 
the near future. 

Directors of the corporation were 
re-elected, but election of officers was 
deferred until a later organizational 
meeting. 


Sterilamp Available 
For Household Units 


MANSFIELD, Ohio—The “Steri- 
lamp,” that tubular new ultra-vio- 
let-ray lamp developed by Westing- 
house for mass extermination of 
bacteria and other micro-organisms, 
now is available as a “plug-in” ac- 
cessory for the 1939 Westinghouse 


household refrigerator. 

Plugged into the regular refrig- 
erator lamp socket, the Sterilamp | 
will kill any bacteria which come in | 
(Concluded on Page 20, Column 2) | 


ate or 


* * 


Special Buying Clubs 
Studied In Hartford 


HARTFORD, Conn.—As the first 
step in a move looking toward aboli- 
tion or regulation of “price prefer- 
ences’”’ which exist among local club, 
teacher, employe, fraternal, and other 
organizations, Hartford Electric Lea- 
gue is asking its members for writ- 
ten statements of their views on the 


(Concluded on Page 2, Column 38) 


Fight on Direct Sales 
Gets Wide Support 


MILWAUKEE-—Indications of the 
growing increase in the sentiment 
against direct selling upon the part 
of wholesale organizations in the 
major appliance field are being re- 
ported from many different sections, 
but most of them seem to stem, 
directly or indirectly, from this city, 
where the crusade against the evil 
of direct selling in appliance mer- 
chandising really had its inception. 

Milwaukee’s chamber of commerce, 
for instance, is publishing in its 
monthly bulletin a series of articles 
on direct selling. The Milwaukee 
Sentinel recently printed an article 
on this same topic by M. S. Rukeyser, 
commentator on economic problems 
for International News Service. 


And Frank W. Greusel, president - 


of Greusel Distributing Corp. here 
(Conclude: on Page 2, Column 5) 


Carrier Shows New Line 
Of Self-Contained Units 


NEW YORK CITY—A_ complete 
line of new self-contained air condi- 
tioners ranging in cooling capacity 
from 3 to 14 tons was introduced by 
Carrier Corp. at a two-day meeting 
of eastern distributors and personnel 
at the Hotel New Yorker. 

Included in the showing were 
models of the new 1939 room air 
conditioners. This new portable unit 
now comes in two sizes, % ton and 
%4 ton cooling effect. 

The %-ton unit is only 26 inches 
high, and marks the first time that 
Carrier has developed a “midget” 
unit. Other new unit has the same 
cooling capacity as last year’s porta- 
ble model, but has been reduced in 
size to occupy 20% less floor space 
and 40% less space in all. It is 31 
inches high. 

The “midget” unit, which, it is 
claimed, has been tested successfully 
under 80 to 95° temperatures and 
50 and 78% relative humidities, sup- 
plies cooling equivalent to that given 
off daily by 1,000 lbs. of melting ice. 

The new units, both with provi- 
sions for easy connection to an 
electric outlet, cool, dehumidify, 
circulate, and filter the air as well 


(Concluded on Page 9, Column 1) 


Against Discount Buying, Cut-Price Selling 


Albany Committee To 
Curb Chiseling 


By T. T. Quinn 


ALBANY, N. Y.—A_ concerted 
campaign on the part of distributors 
to stamp out price cutting and 
“discount buying”’ in this territory is 
now under way, following appoint- 
ment of a committee to study the 
situation and make recommendations 
for its correction. 

Heading the committee is H. G. 
Underwood of B. H. Spinney Co., 
Norge distributor. Other members 
are Walter Cook, Graybar Electric 
Co. (Frigidaire); A. W. Merriam of 
A. Wayne Merriam, Inc. (General 
Electric); and Charles Houghtaling 
of Roskin Bros. (Bendix washers, 
Quality gas ranges). 

While price cutting has always 
been to some extent a factor in the 
appliance market in the capital dis- 
trict, the situation at the present 
time has developed to such a point 
that it is almost impossible for a 

(Concluded on Page 2, Column 1) 


Milwaukee Dealers 
Rebel Over Closing 


MILWAUKEE — Night closing, 
that old bugaboo of relations between 
labor unions and retail management, 
is again rearing its ugly head in the 
midst of Milwaukee's electrical appli- 
ance industry. 

Rebellion is rife in the ranks of 
retail appliance outlets against at- 
tempts of the salesmen’s union to 
dictate on the matter of open and 
closed nights. And, as the union is 
attempting to persuade retailers to 
extend their agreement (which ex- 
pired March 1) for three more 
months, the situation is rapidly com- 
ing to a head. 

A substantial number of the deal- 
ers have decided that they should 
determine for themselves’ which 
nights they will remain open, but at 
the same time they have expressed 
a willingness to negotiate with the 
union for establishment of a maxi- 
mum-hour week for salesmen, includ- 


(Concluded on Page 20, Column 4) 


George Conover Joins 


Philadelphia Utility 


PHILADELPHIA—George R. Con- 
over, managing director of the Elec- 
trical Association of Philadelphia 
for more than ten years, resigned 
that position April 1 to become man- 
ager of public relations for Philadel- 
phia Electric Co. 


His place as head | 


of the Electrical Association has | 


been taken by John A. Morrison, pre- tutelage 


viously manager of the organization’s 
merchandising bureau. 
Well known throughout the refrig- 


eration and electrical appliance in- | 
| women. 


(Concluded on Page 2, Column 2) 


Household and Commercial Refrigerator Sales 


Continue Ahead of Last Year’s Marks 


DETROIT — Sales of household 
electric refrigerators by manufac- 
turers to distributors and dealers 
during February of this year went 
approximately 51,600 units over their 
total for the same month of last year, 
according to estimates by AIR CON- 
DITIONING & REFRIGERATION NEWS. 

World shipments for the month are 
estimated at approximately 208,100 
units, as compared with 156,500 dur- 
ing February of last year. This 
represents an increase of approxi- 
mately 25% over 1938 figures for the 
period. 

For the first two months of this 
year, world shipments totaled ap- 
proximately 363,600 units, an increase 

(Concluded on Page 20, Column 2) 


Parts Makers 


To Plan Next 
Big Exhibition 
Details of All-Industry 


Show To Be Decided 
At French Lick 


FRENCH LICK, Ind.—Plans for 
the Second Annual  All-Industry 
Refrigeration & Air Conditioning 
Exhibition in Chicago on Jan. 15-18, 
1940, and the conventions and meet- 
ings to be held by cooperating techni- 
cal societies and trade organizations 
during the show week, will get under 
way at a series of conferences sched- 
uled here April 20 and 21. 


Annual spring meeting of the 
Refrigeration Supplies and Parts 
Manufacturers Association, sponsor 
of the All-Industry Exhibition, is 
being held at French Lick on April 
21. In addition to the strictly asso- 
ciation matters to come before the 
meeting, it is expected that most of 
the major decisions to be made re- 
garding detailed plans for the next 
All-Industry Exhibition will be offi- 
cially disposed of. 


Board of directors of the organi- 
zation will hold its spring meeting 
on the previous day as will several 
of the association’s committees. 


Also on April 20, at the same place, 
the first meeting of a new industry 
committee, to be known as the gen- 
eral coordinating committee, will be 
held. This committee is composed of 
official representatives of the various 
organizations which are holding con- 
ventions during the week of, and in 
conjunction with, the All-Industry 
show. 


(Concluded on Page 9, Column 4) 


Will All-Electric Homes 
Multiply Like Rabbits? 


PHILADELPHIA—“Cashing in” on 
recent electric rate reductions in this 
territory in an attempt to make all- 
electric homes “multiply like rabbits” 
during 1939, the Electrical Associa- 
tion of Philadelphia has prepared a 
plan book announcing an intensive 
cooperative promotion on the “Big 
Three” of the electrical appliance 
industry—refrigerators, ranges, and 
water heaters. 


The plan book outlines the new 
rate reductions, showing in dollars 
and cents how economically the vari- 
ous appliances may now be operated. 

One of the “big guns” in the pro- 
motional program is the cooking 
school to be co-sponsored April 17 
to 19 by the electrical association 
and the Philadelphia Inquirer. Sched- 
uled to be held in the auditorium of 
the Broadwood hotel under the 
of Miss Jessie deBoth, 
home economics authority and cook- 
ing expert, the school is expected to 
attract some 10 or 12 thousand 


In conducting her four lecture- 
demonstrations Miss deBoth will, of 


| course, plug electrical equipment at 


DETROIT—Continuing on the up- 


grade inaugurated by them last fall, 
world shipments of commercial re- 
frigeration equipment to distributors 
by members of National Electrical 
Manufacturers Association totaled 
27,111 units during the: first two 


months of this year, compared with | 
25,839 in the corresponding period of | 


1938. 


January shipments amounted to | 


12,616 units, against 10,998 in the 
same month last year. 


February | 


shipments, although not quite up to | 
the record-breaking 14,841 of last | 
year, nevertheless came within 346 | 


of that total, with 14,495. 


The two-month total for this year | 


(Concluded on Page 16, Column 38) 


every possible opportunity. And, 
too, George E. Whitwell, vice presi- 
dent in charge of sales for Philadel- 
phia Electric Co., will give a brief 
but pointed talk about the advan- 
tages and economy of electric cook- 
ing, especially emphasizing the im- 
(Concluded on Page 13, Column 4) 


Frigidaire Now Makes 
Ranges In Canada 


LEASIDE, Ont., Canada — Manu- 
facture of electric ranges has been 
launched by Frigidaire division of 
General Motors Corp. in its plant 
here, preparatory to entering the 
electric range field in Canada. The 
action follows by one year the com- 
pany’s entrance into the electric 
range field in the United States. 
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Albany Distributors 
Attack Discounts 


(Concluded from Page 1, Column 4) 

dealer to make a sale, and at the 
same time show a profit, it is said. 

In the opinion of distributorship 
heads, quick action is particularly 
essential on this problem, in view of 
the approach of the “heavy selling” 
season, during which time dealers 
will do the bulk of their year’s 
business. 

Extent to which the “discount 
buying” practice has spread here is 
indicated by reports from both dis- 
tributors and dealers that employes 
of almost all Albany organizations— 
state employes, railroad and utility 
workers, and those in other indus- 
tries—have become accustomed to 
asking for, and getting, a discount 
on every appliance they buy. 

Three or four years ago, these 
employes were satisfied with a dis- 
count of 5 to 10% ... today, they 
laugh at anything below 25%. En- 
couraging them in this action, and 
blocking all past efforts of so-called 
“legitimate” dealers to sell at list 
prices, have been price-cutters in 
practically every distributor’s retail 
organization. 

Realizing that their only hope of 
curbing the “discount buying” prac- 
tice lies in a program of concerted 
action, distributors plan to clean up 
their individual “back yards” by 
making definite recommendations to 
dealers as to just what policies they 
must pursue if they are to keep 
their franchises. 

The distributors’ committee, after 
studying the situation, will make its 
recommendations to the distributors’ 
bureau as a whole. Then, if the 
proposed plan of action is adopted, 
the program will be presented to the 
wholesale salesmen, and later to the 
dealers. 

Purchasing agents of the various 
state, city, public service, and other 
industrial organizations will be in- 
formed of the distributors’ action 
against “discount buying,” and will 
be told just why this is being done. 

Whatever final course of action is 
decided upon, it is certain that one 
of its recommendations will be that 


dealers discontinue the giving of any 
discount whatsoever to any employe 
of any company, regardless of wha 
the firm may be. 

As one distributor puts it: 

“There is no reason under the sun 
why any person working for any 
governmental or industrial organiza- 
tion should receive a nickel discount 
from the price of any piece of equip- 
ment. In fact, the majority of these 
people receive better-than-average 
incomes, and those incomes are quite 
steady and permanent. 

“We all know that our dealers, 
selling at these prices and discounts, 
cannot exist. We also know that 
retail salesmen cannot exist under 
those conditions. 

“As distributors, we should be in- 
terested in seeing that our dealers 
make a profit; and, during the past 
couple of years, one of the toughest 
things for us to do has been to find 
and develop retail salesmen. It is 
vital to us that our retail organiza- 
tions stay in business—and make a 
profit. 

“We go to a great deal of expense 
in developing and training dealers, 
and in training their salesmen... 
why should we let them disintegrate 
and go out of business? 

“The present situation, unless cor- 
rected, jeopardizes the life of every 
appliance dealer and salesman in this 
community.” 


George Conover Leaves 
Phila. League Post 


(Concluded from Page 1, Column 4) 
dustries through his work with the 
Philadelphia association, one of the 
pioneers in the field of dealer co- 
operative activities, Mr. Conover 
served as president of the Inter- 
national Association of Electrical 
Leagues during 1938, and is now on 
that organization’s board of directors. 

Under his supervision, the Phila- 
delphia association undertook the 
compilation of comprehensive refrig- 
erator sales and average unit price 
statistics for its territory, and was 
instrumental in establishing a ‘blue 
book” plan and refrigerator recon- 
ditioning plant to help solve the 
trade-in problem for member dealers 
and distributors. 


GASOLINE FILTERS 
Over 10,000 Zenith Finishing Fil- 
ters are sold each month to car 
owners who demand a better fil- 
ter than that provided as stand- 
ard car equipment. By the same 
token, every U. S. Government 
Navy Airplane Carrier and most 
all Air Bases are equipped with 
large capacity Zenith Filters for 
filtering the gasoline for Govern- 
ment airplanes. 


FUEL OIL FILTERS 


in stationary, automotive, rail- 
road and marine Diesel engines 
—filtering the fuel oil to prevent 
clogging of injection nozzles. 


ZENITH 


THE WORLD’S LARGEST 


Manufacturers of Fine Filters for... 
MULTI-PURPOSE USES 


FOR ORIGINAL EQUIPMENT AND REPLACEMENT PURPOSES 


COMPRESSED AIR FILTERS 


The amazing ability indicated by 
Zenith Filters to filter out even 
water particles has caused them 
to be adopted for airbrakes on 
cars, trucks, and air-operated 
controls on streamline trains to 
eliminate moisture due to con- 
densation in the airlines. 


REFRIGERANT FILTERS 


Most of the important electric 
refrigerator manufacturers have 
now adopted or recommend 
Zenith Refrigerant Filters for 


frigerating systems using Sul- 
phur Dioxide, Methyl Chloride or 
“Freon.” They are unsurpassed 
as refrigerant filters 


6-Ft. Hermetic Unit 
At $130 Features 
New AMC Line 


NEW YORK CITY—An electric 
refrigerator with a hermetic com- 
pressor unit has been introduced by 
Associated Merchandising Corp. to 
sell in the New York area for $129.95. 

The 6.53-cu. ft. box features the 
AMC 1939 line of private brand re- 
frigerators, consisting of two series 
of models. In the “Standard” series, 
there are three sizes, 4.18, 5.75, and 
6.53-cu. ft. capacity, priced respec- 
tively at $99.95, $119.95, and 129.95. 

In the “Deluxe” series there are 
also three models, sizes being 5.69, 
6.48, and 7.63 cu. ft., and prices being 
$139.95, $149.95, and 169.95. 

The AMC refrigerators are manu- 
factured by Gibson Electric Refrig- 
erator Corp., Greenville, Mich. 

Standard models carry a five-year 
guarantee and feature all-copper 
freezing chamber, interior light, and 
covered evaporator. Deluxe models 
are equipped with a “jumbo” meat 
chest of the drawer type, finished in 
porcelain enamel and made with a 
built-in grid bottom, automatic tray 
release, and a storage compartment 
in the base of the cabinet. 

The two smaller models in the De- 
luxe line are available in porcelain 
finish. 

AMC’s new line of gas ranges in- 
cludes seven models ranging in price 
from a vertical single type unit 
listed at $46.98 to the deluxe model 
priced at $99.98. Range light and 
timing device are available on all 
models for $10. Estate Stove Co. is 
the manufacturer. 


Price Preference Study 
Begun In Hartford 


(Concluded from Page 1, Column 3) 
practice, and what they think the 
league should do about it. 

Primary purpose back of this can- 
vassing of opinion, according to C. E. 
DeLaney, managing director of the 
league, is to obtain some definite idea 
as to the extent and prevalence of 
the “discount buying” practice in the 
local appliance field. 


Because the problem is believed to 
extend to other trade groups as well, 
the league plans to work in co- 
operation with other agencies, trade 
associations, and individuals in bring- 
ing the complete situation to the 
attention of persons whose influence 
is essential in effecting a ‘‘cure.” 

The league wants to know just 
how appliance distributors and deal- 
ers feel about the “price preference” 
practice, their experiences with the 
“club” type of buyer, and their 
opinions as to the ultimate effect on 
the retail dealer, as well as any 
plans or ideas they might have as 
to how “discount buying’ might be 
abolished or controlled. 


Prima Factory & Warehouse 
Destroyed By Fire 


SIDNEY, Ohio—Factory and ware- 
house of Prima Mfg. Corp., laundry 


estimated at $400,000. 


——__ 


San Francisco Distributor Files First 
Radio Suit Under Fair Trade Act 


(Concluded from Page 1, Column 2) 
merchandise except to consumers, at 
retail prices established, plus sales 
tax, and that they may not advertise, 
sell, or offer for sale any Zenith 
products at less than established 
prices by means of “any subterfuge, 
device, trick, sham, pretended allow- 
ance, or other indirection.” 


The order requires the defendants, 
which include Bayview Radio Service 
and W. E. Larney, to show cause why 
the restraining order should not be 
continued in effect during the pend- 
ency of the suit. Stanley A. Weigel 
of the firm of Landels, Weigel & 
Crocker, is acting as attorney for 
Basford in the matter. 


FIRST RADIO SUIT 


It is believed that this is the first 
fair trade suit instituted in the radio 
field in the state of California, and 
perhaps on the entire Pacific slope. 
The complaint filed by Basford sets 
forth at some length its policy of 
distributing exclusively to authorized 
dealers who have signed fair trade 
contracts, and the disregard of these 
contracts by the defendants. 

The suit, it was said, was under- 
taken by Basford in line with its 
policy of protecting its goodwill and 
its retail dealers against unfair com- 
petition, as defined in the state fair 
trade act. 

George W. Fitch, managing direc- 
tor of the Retail Furniture Associa- 
tion of California, commenting on 
the impending suit, stated: 

“Unfair competition which threat- 
ens to retard the progress of legiti- 
mate business . . . restrict its ability 
to employ more people and shrink its 
ability to pay taxes... is making 
itself felt through the very avenues 
which in their own ultimate interest 
should be foremost in promoting 
regularity in business. Some of these 
avenues are as follows: 


DISCOUNT GROUPS LISTED 


“Governmental Employe Buying 
Groups: The very compensation of 
these employes, which includes fed- 
eral, state, and city employes’ asso- 
ciations, school teachers’ organiza- 
tions, postal employes, etc., depends 
upon the success of business and the 
ability of business to pay taxes, 
which is the source of compensation 
for these groups. And yet, we find 
among these groups some aggressive, 
militant organizations who seem to 
expect preferential treatment and 
who hint at reprisals against those 
who refuse to become parties to their 
schemes. 

“Public Service Corporation Em- 
ployes’ Buying Clubs: In some cases 
banks, railroads, telephone compa- 
nies, steamship companies, and other 
service corporations of this char- 
acter have encouraged the formation 
of buying clubs among their em- 
ployes .. . holding out this so-called 
economy as a financial advantage to 
compensate for low wages. This 
group, in the main enjoying prices 
stabilized by law . . . and dependent 
for their success upon the success of 
business utilizing their services... 
should be in the forefront of the fight 


of their services or commodities. 


MARINETTE, WISCONSIN 


“Credit Unions: These Sroups, 
whose original objective was the 
investment of savings and simplificg. 
tion of small loans, in some 
have degenerated into buying clubs, 
When this happens they defeat their 
purpose by introducing an element of 
uncertainty in the employment of 
their own members and, therefore in 
their ability to repay loans. 


“Cooperatives in General: Whether 
the cooperatives are for the alleged 
benefit of farmers, organized hy pro. 
fessionals for their personal gain, op 
cut-price buying clubs by any other 
name, all should be equally repug. 
nant to a long-suffering and mig. 
guided public who, in the fing 
analysis, pays the bill. 


THE RETAILER’S CASE 


“Today’s retail prices are baseg 
upon our established retail system of 
distribution. Apparently some People 
believe the millennium will pg» 
reached when everything can be pur- 
chased at wholesale. If and when 
that time comes, the retailers wij 
go out of business, many million 
employes who are taxpayers will be 
converted into public dependents who 
are tax consumers; production ang 
consumption will decrease; wages 
will plunge downward, and the real 
cost of commodities will then be 
greater at wholesale than it is now 
at retail. 


“Far-visioned labor leaders are 
planning an attack on wholesale buy. 
ing by consumers through cut-price 
organizations, realizing that maxi. 
mum employment and wage stability 
can only be achieved and maintained 
if retailers, distributors, and manv- 
facturers are protected against the 
jeopardy which is inherent with 
uncontrolled price-cutting.” 


Wisconsin Association's 
Fight Gains Support 


(Concluded from Page 1, Column 8) 
and president of the Wisconsin Ra- 
dio, Refrigeration & Appliance Asso- 
ciation when that organization first 
began its battle against direct selling, 
recently sent out to all of his re 
tailers a pledge in which he promised 
to engage in no direct selling what- 
ever. 


Favorable comment upon the ac- 
tivities of the Wisconsin association 
(which has its headquarters here) 
has been received from J. S. Bartlett, 
managing director of the Electric 
Institute of Washington, D. C., who 
wrote: “Your campaigns have been 
very interesting and I hope we will 
be able to organize a similar pro 
gam here in Washington.” 


Pending in the Wisconsin state 
legislature at Madison is a bill (No. 
282-A) by Assemblyman Balzer 
which would prohibit sale of mer- 
chandise by a manufacturer to eMm- 
ployes, excepting food and cigarettes. 

And, finally, it was the recommen- 
dation of a Milwaukee retailer at 
tending the annual convention of 
National Retail Dry Goods Associa- 


Zenith Filters, because of their 
large capacity and extreme fil- their dependability—new filtering equipment manufacturer, was de- | being waged by business to maintain | tion which resulted in the president 
tering fineness, are now employed _ efficiency and convenience in re- stroyed by fire April 2. Loss was | fair prices that will promote the use | of that organization appointing 4 


special committee to continue study 
of the problem. Chairman of this 
committee is Sidney Reisman, vice 
president and general manager of 
Bloomingdale’s store in New York 
City. 


HERE'S WHY © Zenith, patented, ter sloments, are 3 MASTERCRAFI 
ers. 
‘ @. Shey ave quickiy and casily denned. | ADJUSTABLE PAD AND CARRYING HARNES 
THEY’RE USED 2. ample flow capacity fee peak ised | The most efficient and economical equipment mode 
e ndling. | for handling refrigerators safely and  withou! 
3. Possess un filtering fineness—are scratching or marring. Pad is separate {rem 
— = estructible and absolutely | harness and both adjustable to all pert 
5 sizes of ca ‘ 
Write for descriptive literature 6 29 = 
and prices. pee 
Ansul ICE-X combines all the quali- > bey 
saenahin ties you need—many of them | AONSe.30 xt 
ee exclusive: Adjustable 

Gives immediate relief from ice trouble. aw a 
ZENITH CARBURETOR DIVISION Pieetose Semnes eemgrneants anes Forme- wa volte: 
BENDIX AVIATION CORPORATION WILL. NOT CORRODE: It is entirely free o | ‘rater ae 
Detroit, Mich. t—=— | apy 
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ie ag . . Ansul ICE-X is equally effective with T ae 

k . se, alg 7 ahaa methyl chloride, methylene chloride, HERE'S an ANSUL ironers, 

; . and all *‘Freon”’ refrigerants. CA-6-9 adios, ete 
epré erant F ilters prvatbcececciay JOBBER NEAR yoy pat. Anat 
. Me Ses ee ree ee ANSUL CHEMICAL COMPANY Bit rues 


BEARSE MANUFACTURING CC, 
3815-3825 Cortland Street, Chicag®, 
Incorporated 
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CALTFINAN 


MOST MODERN APPLIANCES f 


See How This Advanced 
We | 
5-5).@ FINANCE SYSTEM 
/I\N\ 
Puts You Out Ahead... 


THE most advanced appliance line of the year! The greatest 
list of exclusive advantages to demonstrate and sell! PLUS 
the sales-making advantages of Stewart-Warner’s special 
finance plans! That's the combination that puts you out ahead 
with Stewart-Warner. For years, Stewart-Warner has made 
quality easier to sell by pioneering with financing advance- 
ments worked out specially to benefit Stewart-Warner dealers. 
The 1939 Stewart-Warner-ClT plans offer you: 


* FREE FLOOR PLAN! Enables acceptable dealers who use 


Stewart-Warner-CIT retail plans to stock a representative floor 
showing for display and prompt delivery. Available for limited 
time only. 


FH LIMITED RECOURSE! Your liability ends when the buyer 


of a Stewart-Warner makes six consecutive payments promptly to 
C.I.T.! After that—no repossession worries—no repurchase liability! 
YOUR credit is freed—so you can finance additional sales and 
make additional profit! 


%& PREFERRED PURCHASER PLAN! After a customer has 


paid six installments, you may sell him another Stewart-Warner 

appliance, such as a range or water heater, without down-payment 

and without a new credit investigation. And frequently, extension 

of the maturity reduces monthly installments on the new trans- 
action to little or no more than the installments under the 
original purchase! 


He PURCHASER INSURANCE! 4710 increase in finance costs, 


the Stewart-Warner-CIT finance plan gives your customers in- 
surance in a standard company, against fire, theft, windstorm, 
tornado, flood, cyclone, explosion or lightning! Includes 
FREE repair in case of partial damage except pilferage 
amounting to $5 or more from any of these causes! 


Ye NATION-WIDE SERVICE! stewart-Warner finance 
plans are offered through C.I.T., which through its 184 


local offices offers every advantage of on-the-ground 
financing facilities, safeguarded by a service which is 
nation-wide in scope. Each office is a self-contained and 
fully functioning unit — investigating credits, buying 
paper at any time of the day, making collections— 
handling every operating detail completely, efficiently 
and promptly. Further details available by application 
to the nearest C.I.T. office, Stewart-Warner distributor 

or factory representative. 
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Cash Savings Stressed In Sales Talks By 
Woman Specializing on Commercial 


By Robert Price 


CHICAGO — Another member of 
the not-so-much-weaker sex has in- 
vaded what formerly has been con- 
sidered a man’s field—commercial 
refrigeration. 

She is Miss Sarah Brenner, sales 
star of Nathan Cohen & Son, com- 
mercial refrigeration and fixture 
dealer here, who, following through 
on her belief that one good commer- 
cial installation deserves another, has 
hung up a record good enough for 
either sex to shoot at. 

One of the few women engaged in 
selling commercial refrigeration, Miss 
Brenner finds it a fascinating and 
profitable venture. She always liked 
to sell, and when the opportunity 
came to try her hand in this new 
field, she says, she “sized up the 
situation, saw the opportunity, and 
has been happy about it ever since.” 

She sells Mills compressors and 
Commercial Coil & Refrigeration Co. 
products for her installations, most 
of which have been made in taverns, 
hotels, and stores. 

“If you give a man good material, 
good equipment, he won’t mind pay- 
ing a little more,” she explains. 

“I merely explain the advantages 
and consequent savings in the equip- 
ment and installation, and the pros- 
pect usually agrees to invest in the 
job that I have outlined for his par- 
ticular needs,’ Miss Brenner states. 
She has found that by specifying the 
best of equipment, she has materially 
reduced complaints as to service or 
operation. 

All equipment sold is serviced by 
the Nathan Cohen service staff, and 
every effort is made to have this 
service available and satisfactory at 
all times, day or night. By this care- 
ful surveillance customers are kept 
happy, and their equipment in perfect 
operation. “Every one of my stops 
has become a real booster in this 
way,” claims Miss Brenner, “and it is 
the best way I know to get enthusi- 
astic testimonials, which, in turn, 
produce further sales.” 


BUSH sa; — 


you'll find it on 
Page 3, April 19th Issue 
a OR) SER SLE 


A Dehydrator that is really 
Dry. Mueller Brass Co. 
Dri-Drier. 


MUELLER BRASS CO. 


Port Huron, Mich. 


Her sales method is one based on 
common sense, plus a keen knowledge 
of logical selling argument. Ap- 
proaching a customer who is at the 
time using ice, she discusses the price 
of her equipment in comparison with 
the prospect’s ice costs for a certain 
period, and points out how the sav- 
ings on ice can pay for new and more 
efficient equipment in a short time. 

“Look here,” she reasons, “after 
all, in two years all your ice is down 
the drain, while you could install 
mechanical equipment and have it 
actually pay for itself over the same 
period of time—to say nothing of the 
better service you will receive and 
can offer your customers.” 

Such a presentation of obvious 
dollar facts usually convinces the 
prospect that Miss Brenner is doing 
something more than selling just 
another customer, and makes him 
feel that his own case has been 
studied in order to show him the way 
to “buy his way to greater profits.” 


The inherent ingenuity of the 
woman, and the fact that she is on 
the job late and early, has added 
many sales, it was brought out by a 
little story Miss Brenner tells. Call- 
ing on a tavern keeper who was on 
her prospect list, she engaged in con- 
versation with a beer delivery man 
in the hope that he could tip her off 
to some prospects. Right there the 
man confided that he knew one person 
who might be interested—himself. 

Not losing a minute, Miss Brenner 
made an appointment to meet him at 
his home. Waiting far into the night, 
she sold the man’s wife on the propo- 
sition, signed him up when he came 
home, and the very next day sold an 
installation to the tavern keeper 
where she had turned up the beer 
deliverer-tavern keeper prospect. 

Such wide-awake selling tactics 
were bound to produce results, and 
Sarah Brenner says that she will 
carry added enthusiasm into this 
year, for she feels that the market 
has only been scuffed. 

“Dealers,” she warned, “should 
pick their customers. There is en- 
tirely too much discount selling in 
order to get volume. It would work 
out much better, I really believe, if 
discounting was stopped by every- 
one.” 


Plant Seen For Reno 


RENO, Nev.—A survey is to be 
conducted by the Washoe County 
Farm Bureau to secure information 
relating to the necessity of establish- 
ing a central refrigerating plant, 
consisting of locker coolers, to serve 
farmers of the valley not now ade- 


quately equipped. 


‘Silver Flash’ Coolers 
Shown At ‘Open House 


DETROIT—“Open house” was held 
for two solid weeks recently by 
Specialties Distributing Co. here to 
introduce the “Silver Flash” draft 
beer dispensing unit which it manu- 
factures and distributes to brewers, 
tavern keepers, and the entire beer 
trade in this area. 

Eight models were in operation on 
the sales floor, each one dispensing 
a different brand of beer. 

Running six days a week from 
10 am. to 10 p.m., the showing 
attracted a daily attendance of from 
20 to 50 persons, according to A. M. 
Harris, sales manager of the com- 
mercial refrigeration division of the 
Specialties organization. 

Some changes have been made in 
the Silver Flash line since its intro- 
duction, Mr. Harris states. For in- 
stance, the line has been pared down 
to five models, any of which are 
usable in any of three models of the 
Brunswick “Blue Flash” table-top 
refrigerator for which the Silver 
Flash unit is designed. This affords 
the prospective customer a choice of 
15 different combinations of draft 
beverage, bottled beverage, and food 
storage all in one self-contained or 
“packaged” unit, Mr. Harris points 
out. 

Beer cylinders for the Silver Flash 
units are now being manufactured of 
“18-8” stainless steel by Firestone 
Steel Products Co., Akron, Ohio, the 
same company which makes stainless 
steel beer barrels. 

Specialties Distributing Co., which 
retails the Silver Flash unit in metro- 
politan Detroit, but merchandises it 
elsewhere through a_ distributor- 
dealer set-up, now has some 15 retail 
salesmen selling the unit in Detroit, 
and six distributors handling the line 
in Michigan and other midwestern 
states. 
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Heads Peerless Branch 


M. J. Meiklejohn, who has been 

appointed manager of the re- 

cently opened Peerless branch 

factory in Dallas, Tex. The plant 
will serve six states. 


J. Frank McGarrey Dies 


PHILADELPHIA—J. Frank Mc- 
Garrey, 43, president of McGarrey- 
Greger, Inc., Philadelphia commer- 
cial refrigeration company, died 
March 28 in the U. S. Navy Hospital, 
where he had been a patient six 
months. 
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At left—The Curtis 15 H.P. Shell 
and Tube Condensing Unit. 


CURTIS 


REFRIGERATION 


AIR CONDITIONING 
ano COMMERCIAL 


“Builders of Condensing Units 
Since 1922” 


Where CURTIS Parts 
Take a Bath! 


This illustration shows the giant washing machine 
(capacity 325 g. p.m.) in the Curtis factory, 
where machined parts and castings pass through 
a multiple shower bath and are deluged with 
a boiling hot chemical solution which removes 
all grease, oil and metal particles. The heat 
imparted to the parts in washing assures 
thorough drying before the end of the process, 
following which all bright parts are dipped 
in an anti-rust bath before being used or 
placed in stock. 


Thus another remarkable piece of equip- 
ment contributes to the extra value you'll 
always find in every Curtis product — 
with every manufacturing and finish- 
ing process performed in the complete 
Curtis plant under careful, accurate 
supervision. The result is the long 
life, exceptionally high efficiency 
and dependable performance 
characteristic of every Curtis con- 
densing unit. 


CURTIS. REFRIGERATING MACHINE CO., 1912 Kienlen Ave., St. Louis, Mo. 


Division of Curtis Manufacturing Company 


California, Here 


He | 


Gil Baird, Westinghouse sales promotion manager, cleans up his work 


preparatory to leaving for Califo 


rnia, where he will do some special 


commercial refrigeration promotion and produce another movie. 


Big Quick-Freezing Plant Designed Primarily 
For Seafoods Built At Alabama State Docks 


MOBILE, Ala.— A quick-freezing 
plant handling about 2,000 lbs. of 
fish an hour and designed to freeze 
fruits, vegetables, and other perish- 
able foods in addition to seafood has 
been installed at the Alabama State 
Docks here. 


Huge volume of business has al- 
ready necessitated operating the 
plant day and night during rush 
periods, it is claimed. 

The freezing unit is a rectangular 
tunnel, 46 feet long, 10 feet wide, 
and 8 feet high, with two stainless 
steel conveyor belts running the full 
length. A_ rapid air circulation 
across the belts is maintained by six 
fans, placed transversely. The air 
is cooled by brine sprays, the brine 
being held to 0° F. by a Frick zig- 
zag cooler connected to an ammonia 
booster compressor. The compressor 
is driven by a 25-hp. motor. 

The tunnel is built against the wall 
of a large sharp freezer, and is 
insulated with 6 inches of cork. 

Conveyor belts are 3 feet wide, and 
have a variable speed arrangement. 
Opening at each end of the tunnel is 
large enough to permit the entry of 
a crate of food. 

Ammonia and discharge gas coolers 
and control equipment are connected 
to the discharge, while the suction 
runs to the zig-zag brine cooler in an 
insulated room on top of the freezer 
tunnel. 

Boosted gas enters the plant suc- 
tion line at about 20 lbs. gauge. 
Brine is circulated by means of a 
300-gallon pump through the battery 
of spray nozzles inside the freezer. 


Another 300-gallon pump is used 
to return the brine to the cooler 
from the collecting tank at the 
bottom of the freezer. Best results 
were obtained by moving the spray 
nozzles from in front of the fans to 
the 12-inch space between them, and 
spraying the brine in the direction of 
the airflow, declared the installation 
engineers. 


Gulf Coast Marine Supply Co, 
with the cooperation of the Frick 
Co. branch in Atlanta, made the 
installation. 


Air enters the freezing compart- 
ment at 0° F., saturated with mois- 
ture, and is figured to rise to 8° to 
freeze 2,000 lbs. of fish an hour. To 
offset this rise, six 27-inch, three- 
blade fans, each with a %4-hp, motor 
and a capacity of 6,580 c.f.m., were 
installed. Net air movement volume 
of the six fans is estimated at 
32,900 c.f.m., enough to leave a sub- 
stantial margin of safety. 

In figuring the heat load to he 
overcome, the engineers estimated a 
total of 384,000 B.t.u. an hour. This 
called for 32 tons of refrigeration. 

The equipment has_ successfully 
frozen shrimp individually in a period 
of 15 minutes, it is said. Shrimp are 
placed on the conveyor belt at 60° F. 
and come out with an inside ten- 
perature of 0°. Twenty minutes is 
generally allowed for the freezing 
process. 


Storage Constructed For 
Eggs & Baled Hay 


Attempt To Prevent Co-op 
Locker Plants Fails 


DES MOINES, Iowa—An attempt 
to prevent county farm bureau or- 
ganizations from establishing co- 
operative cold storage locker plants 
and other co-operative business 
enterprises by an act of the legisla- 
ture apparently failed here recently. 


The house agricultural committee, 
by a vote of 21 to 17, recommended 
killing of a bill which provided that 
“any farm improvement association 
that engages, directly or indirectly, 
in storing, selling, or soliciting for 
sale any commodity, shall not be 
entitled to receive county aid.” 


DERRY, N. H.—Eggs and baled 
hay, a queer combination at best, will 
be stored in the 40 x 200-ft. storage 
plant which has been constructed 
here by the Merrimack Farmers 
Exchange. One section of the plant 
is three stories high, the other section 
is four stories high. 


The Exchange, 
these products under a new market: 
ing set-up, expects a new high bust 
ness total of $2,225,000 for the 
current fiscal year. The Exchange 
maintains elevators in Concord and 
Epping, and stores in Concord, 
Epping, Exeter, Manchester, Dery, 
Milford, Pittsfield, New Boston, Goffs 
town, Warner, Peterborough, Hen 
ker, Laconia, Nashua, Epsom, 4m 
Franklin. 


a 


The Silver-Flash beer cooler is compact 
and has eye appeal. Low first cost, low 
cost operation. It’s a money-maker. Write: 


5840 Woodward Ave. 


SPECIALTIES DISTRIBUTING CO. 


You can sell this new 


SILVER-FLASH 


Beer Cooler 


Here’s a chance to make extra sales, extr 
profits. A brand new type of direct draw 
cooler for draught beer that fits right 
into the standard Brunswick Blue Flash 
Electric Refrigerator. Efficient, economi- 
cal, durable, inexpensive. 


Distributors & Dealers Wanted 


The Silver-Flash opens a new market for 
you. Thousands of taverns and restau 
rants are live prospects for this NO-COIL 
cooler today. It does the job. The pricé 
is right. You can sell it and make money: 
In five sizes to fit any installation. Write 
for complete information, prices and 
counts. 


Detroit, Mich. 
—_— 
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Distributor - Dealer Doings 


@- 
Declers Have To Worry 
About Something! 


sT. PAUL—“Business is so good at 
the present time that our dealers 
are worried,” T. B. Allen, district 
manager of General Electric Co., told 
390 dealers and salesmen from 
minnesota, northern Michigan, Wis- 
consin, Iowa, and North and South 
Dakota at a recent sales meeting 


here. 

Mr. Allen hastened to explain that 
the “worry” was that business would 
not keep on at its present pace. 
“We hear the same reports in every 
city,” he declared. 

Also present at the meeting were 
4. C. Dunning, district appliance 
manager Of General Electric Supply 
Corp.; J. E. Bryan, field training 
manager; R. E. Brogan, assistant to 
the sales manager; and E. H. 
Norling, dealer development director, 
of Cleveland. 


Birmingham Bureau Is 
Disbanded By Dealers 


BIRMINGHAM, Ala.—The Birm- 
ingham Electric Refrigeration Bu- 
reau disbanded as of March 1. R. P. 
McDavid, president, and Ira Randall, 
secretary, after conferring with some 
of the member dealers decided there 
was no longer a demand for such 
an organization. 

While it was supposed to be a 
dealer organization it was in reality 
supported by the jobbers who still 
meet informally as the need arises. 


A number of dealers in electrical 
appliances operate furniture stores 
and are already members of the 
Birmingham Furniture Dealers As- 
sociation or may join. Ira Randall 
is also secretary-manager of this 
organization. The Birmingham Elec- 
tric Co. acts as a statistics gathering 
agency on appliance sales in the city. 


Paul Jappe Elected Head 
Of N. Y. League 


NEW YORK CITY—Paul Jappe, 
of Queens, was elected chairman of 
the League of Metropolitan Appli- 
ance Dealers for the year 1939 at the 
recent March meeting at the Electric 
& Gas Institute here. 


Other officers elected are Frank 
Huss, of Manhattan, first vice chair- 
man; Russell A, Atkinson, of Brook- 
lyn, Second vice chairman; Clarence 
Schimpf, of Queens, secretary; Jack 
Cooper, of Westchester, treasurer. 


Electric Rubteontion Co. 
Opens Modern Showroom 


BALTIMORE—Electric Refrigera- 
tion Co. has opened a modern show- 
tom here as part of its current ex- 
pansion program. Headed by E. E. 
Starkey, the firm handles General 
Hlectric and Crosley refrigerators. 
Quiet-Heet oil burners, and other 
‘lectrical appliances. 


Pittsburgh Graybar Named 


Kelvinator Distributor 


PITTSBURGH — Graybar Electric 
Co, here has been appointed exclu- 
‘ve wholesale distributor of Kelvi- 
lator refrigerators, washers, ironers, 
and electric water heaters, according 
R. A. Bartley, merchandise man- 
‘ser, who will head the division. 


Leon Walker Will Manage 
Haverty Co. Branch 


pA SHEVILLE, N. C.—Leon Walker, 
mrp manager of Haverty Fur-. 
re Co.'s Charlotte (N. C.) store, 
“Ss been made manager of the com- 
Pany’s branch here. 


Clyde Carper Opens Service 
In Spencer, West Va. 
, SPENCER, W. Va.—A radio and 


bee eal appliance service shop has 
"Opened here by Clyde W. Carper. 


Paterson Dealers Stage 
Cooperative Display 


PATERSON, N. J.—Local appli- 
ance dealers recently staged a co- 
operative city-wide display of modern 
electrical household equipment during 
“Spring Opening Week.” 

Heralded by a _ special 10-page 
section of the Paterson Morning Call, 
the event was participated in by H. 
M. Ash Co., Barney’s, H. B. Kitay, 
Meyer Bros., Quackenbush’s, Public 
Service, Ritman’s, S. & S. Furniture 
Co., Standard Plumbing & Heating 
Co., Scott & De Palma, Slater’s, and 
Sears, Roebuck & Co. 

Each dealer staged his own indi- 


vidual display of appliances in his 
showroom. 


Home Appliance Co. Adds 
Hotpoint Lines 


MURPHYSBORO, Ill.—Home Ap- 
pliance Co., distributor for Stewart- 
Warner refrigerators in this terri- 
tory, has added Hotpoint appliances 
to its line, W. C. Boese, president, 
has announced, and is staging a con- 
certed campaign on electric roasters. 


Crosley Branch Sets Up 
Sales Training School 


NEW YORK CITY—A sales train- 
ing school for dealers and their sales- 
men has been organized here by 
Grant Layng, of Crosley Distributing 
Corp.’s local branch, with Melvin 
Hirnickel and Samuel Hill as_ in- 
structors. 

Mr. Hirnickel conducts the school, 
giving dealers helpful information 
about customer approach. Mr. Hill 
covers all phases of the financing of 
retail sales. School is held every 
Wednesday and Friday afternoon, 
and each session is followed by a 
dinner. 

A complete demonstrating set-up 
has been installed in the instruction 
room, featuring the operation of 
Shelvador refrigerators in  tem- 
peratures as high as 110° F., the 
“Stroboscope,” which shows. the 
operation of the refrigerator with a 
slow motion effect, and the dis- 
mantling of units to show their 
construction. 


G-E Sales Up 100% In 
Utica Territory 


UTICA, N. Y.—February sales of 
General Electric appliances and re- 
frigeration in the territory of Lang- 
don & Hughes Electric Co. increased 
100% over comparable 1938 totals, 
reports J. D. McGaugh, appliance 
sales manager. 


G-E Dealer Cited For 
Best Job In Feb. 


FLORENCE, S. C.—Electric Sales 
& Supply, General Electric dealer 
here, was cited by Carolina Power & 
Light Co. for “having done the best 
job in South Carolina during Feb- 
ruary.” 

This firm, headed by Herb Brown, 
sold more than 20 major appliances 
during the month and made a great 
many sales of smaller units. Mr. 
Brown’s assistants included Peter 
Kendrick, Cecil Quattlebaum, and 
Frank Rhodes. Mr. Rhodes won a 
$25 prize for beating his quota as 
well as his fellow salesmen. 


Westinghouse Supply Co. 
Host To Dealers 


GOLDSBORO, N. C.—Edwards & 
Jernigan, recently enfranchised as 
exclusive dealer here for the com- 
plete Frigidaire line, got off to a 
running start by ordering a full car- 
load of appliances. 


Carrol Oldham Joins Chase 
Fuel, Kelvinator Dealer 


FLORENCE, S. C.—Carrol Old- 
ham, former employe of Carolina 
Power & Light Co., has become asso- 
ciated with Chase Fuel & Appliance 
Co., new Kelvinator dealer here. 


Brooklyn Dealers Post 
‘Keep Off’ Warnings 


BROOKLYN—A request for co- 
operation on the part of distributors’ 
salesmen in the matter of courtesy 
and habits when calling on dealers is 
published in the March monthly 
bulletin of the Electrical Appliance 
Dealers Association of Brooklyn, Inc. 

“Numerous complaints have come 
into headquarters with regard to dis- 
tributors’ salesmen who, when calling 
upon dealers, use radio tops, wash- 
ing machine covers, etc., on which to 
deposit their brief cases,’ the re- 


‘ quest states. 


“Oft’ times this practice results in 
scratched merchandise which the 
dealer has to have repolished or re- 
sprayed. We are asking you to 
please cooperate in the future, and 
do not use the dealer’s stock or dis- 
play for a temporary desk. 

“The same thing holds true for the 
truckmen when making deliveries 
to the dealer’s store. They have a 
habit of doing the same thing with 
their receipt books. It would be 
greatly appreciated if you would 
take a hint right now.” 


Dillon Electric Adds G-E 
Line of Appliances 


DILLON, S. C.—Dillon Electric & 
Furniture Co. has taken on the com- 
plete General Electric line of appli- 
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Bronze bearings that 


reflect research by the F 
Bureau of Standards 
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Every Brunner Unit is tested for Underwriters’ Laboratories Approval and Carries the U. L. Seal 


It is significant that Brunner refrigeration units are protected 


by bronze bearings at all rotating points. For here, viewed 


from the standpoint of long-time service, are vital points of 


construction ... Not relying alone on their own knowledge of 


bearings, Brunner engineers carefully reviewed the research 


findings of the United States Bureau of Standards—the meth- 


ods to improve the physical properties of bearings by alloying 


bronze with other metals. After extensive study and practical 


tests, the present Brunner bronze bearings were developed— 


< 


The Symbol 
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exceptionally hard, tough, wear-resistant... This, you may say, 


is but a detail. We say: check other Brunner details of con- 


struction! Throughout the entire Brunner design you will find 


the same well-thought-out engineering, all pointing to that 


dependability for which the Brunner is recognized ... Brunner 


refrigerating and air conditioning equipment includes air and 


water cooled condensing units from %4 H.P. up to 15 H. P. 


for all types of installations. Catalog promptly on request. 


Brunner Manufacturing Company, Utica, N. Y., U. S. A. 


d 4 AS enna ; : apa es = Raga es: . aK : Se On, vive . ie ae fn a ae + Ps * Capls Pfs ie Po dig ad So *; oy : % 4 re * ; ] é + mia teihee ie Si ae = “ t=. 5, oes - ey gree ice, on A 
t . ; : 
‘) ae 
Bi 08 8 CO OO oo 
ee 
aaa 
= Se 
: - 
i Bis 
: eae 
a 
fA 
| a basil 
Bie 
ork 
cal ee | 
aw ar 
) — 
ena oe 
J e oe ay 
} Bo “— 
ae Sa 
ot yaa 
=f ‘gt 4 
+ used mee 
eh a 
cooler Me ite 
"esults ai oe 
Spray | re 
ans to 
n, and | 
ion of 
lation ; 
ee 
: as ok 
Frick hs dc ; 
e the Te 
mois- ; ite = F ape e: ie a ' e 2 . . ss e . ie: Fitts m vis. Bes at i ee Bain SE ‘ See: 
8° to | if | > a Se op ee eee | 
r. To a ‘iene a. ee ee a aes 
three- : a pe ; fas. ore om = 
, were = : (ey RE zine 2 ORE) AG oe as 
~ = mes . ee ie Le BD | ade ce “a 
olume 4 ' 5 . 2s ie les ieee a 
: ¥: ee a Seal oo 
ed at _ me ‘Meh Oa -— beng i 
a sub- of Hs Ama é Bit we ae rs . 
: ‘ $ 4, tas - : : 
to be sikdtoeheeesiininn | Sg SS Oe 
This a : “ f/ ‘ a 6% ; r a -. 
on ys ue aD eee eS. OLE aN wey Ss geil Fie eee rama, ores ee Boss s. re ae F aoe eee 4 ae 
‘ion. eee Te? ah So See oe eee eee oe Ss Le Se an ty sagt a a a 
ssfully ae mE ES ae A” RP dae Waa ae i ae amie eg 8 : Ran, atest Me Be as ee 
aS is eer ee BE am ache OR lie ko SR Slee Emme ii lr ne area uy 3 r ~ poe oa ol aca 
period A Ee ee eke eae LTE RO See bone pe 
np are : a ee oe x A me ete SSN “a 
60° F. seas Pers tome oe ge) as n eee he er : "ty dy, ; ' ‘be rae 
ai RET cas aia ‘ pee 7a sariciirs Sia ii i cea ui f & Ne EP og : tee 
ne = — we SE OLS ah ag ¢ j Cat a <8 ira: = + Ed 
eezing ee ©) OLLI eae SMM re : ae: Se NS ‘> or 2 
eres wee ear MITT TID eT an Dive Reo manomeee meee | ae Se = a 
Se ae i “ "dl > iii iii nM eta a4 : i. St yeat 
ee) (LLL Aes ee —_ iii a NY SS NS ~ a en 
 G ptatiat 7 iit, SS id “aii a og Nek ne Bret 
or nN les oe gee . : t HA le “ ree, WW ail ia coe 2 2 
Rs a es Vb BY bf «ATT Ped te be ATTN RA % ’ . it ae : ee Blea 
4 Sah ee a ote 1 Derren af Ae San 6 is a IV a, i le i Ning 2h iy » ee fe cee aoe ha 
: : . Nu d Pea " eee emetetemeteenteenerne F Po i — : ¢ eras: a “oe 
y —— is, a sii Aye CP ry ga a eo ja 
eee ee) = Cy ee, ee 4 MC. i ill v= 
int A ui. n= eo 4 fee bi ra arr reeeetneeerrr Prete . i. a ee A = le / : . a 
ie | is % on ee! ae Eee. | eed ie ee 2 Be : 
pe ee args wan (NY ce # echibeesiner. 332) > i ne : * ae 
@ po - is Po ae "ger Se | = 
° re, wie tig ie i =) emma aa pa eS P 
ie = oh ee Saga “ee - a EE Ba : — 
| me ae Phat ener 
| aye ie as a falas gee " pois —_ ae -- —_——— — 
. & 5 aa AA 
shangeé et. se : . 
vv \ a ea i ee , 
a anak ve) ¥E% = rene ahh 
yncord, ; ca / Me ! 
Gos = | 
Henn: ee : shor as 4 , . | : ' | 
1, and 
— eee 
WwW eS =| ee 
xtra |e 
rae ee 
ight 
tash eS —| 
omi- 
for a 
OIL 
price j= 
ney: 
rite if iy 
dis- ME Te a RP aR SR pee ie ka ae ei. ae Se / tes. Lee ae este 4 Ae ge — 
0. of ee _ Dependability 
—_— ’ ‘igs 
23 
i i : = : A ae : ry : q : : : . waka ‘ 5 oe : ; e: ar | : Bie. ie i : 
x “ aeti if eo a z ihe Be .. 5 € ‘ rie} 3 ~ spe : =. i _ E = , x Z i ; -. a a th ‘ RS e = ane ‘ & d : : ae ? _ aes ee i ; i a> ; eo 
y 2s Se z a ee zoe oo kat WO 2 ree a ee ee ee, Se. — ag ee. es he. eae, - aah ge. ae A 
‘ = rr et ue-td Sng ; ae ‘ ee mF aU ne = = = Were’. on: ae Ee Hi ej ue >i Sg + < BF 9 ~ a ; “ = Seer. a ete =, “s : ws a aes Seay 4 a ; 
a Pew ee Mess ieee 3 shied, ee ee Soe eT 2 ge: cok aptly egal RCT eg Nene FG Mitre OO Og Aap 
a” ae = Og ee -— “A ay o> oe, ee ee ey Se S Ae the = Se lee a = “eee “i : Sede SS Ay ; : ine; Sons 


6 


AIR CONDITIONING & REFRIGERATION NEWS, APRIL 5, 1939 


| Specialty Gelling Methed 


Dealer Rules Every Sale Must Bring In 
5 More In 6 Months; Uses 8-Point Plan 


WICHITA, Kan.—It’s a rule of 
merchandising with Milo Graham, 
merchandise manager of Shelley 
Electric Co. here, that every sale 
must bring five sales within six 
months—preferably in three. To this 
end, Mr. Graham uses eight definite 
policies on major appliance selling, 
which right now is especially ag- 
gressive on ranges. 

1. A meter is put on every range 
and refrigerator, so that the first 
month’s load will be an accurate 
figure, and not a vague guess as to 
what the month usually averaged, 
plus the excess current recorded. 
Women who really know what it 
costs, will talk and talk—the most 
potent form of advertising! 

2. Every feature is carefully ex- 
plained to the woman twice—once 
when she first talks of buying, again 
in her home, when the unit is in- 
stalled. In this way she is made 
a “salesman” with her friends and 
neighbors. 

3. Users encouraged by gifts of 
small appliances to give the salesman 
names of prospects he can sell. If 
a woman prefers a more expensive 


gift, such as an I.E.S. lamp, Mr. | 
Graham suggests that she send him © 


three good prospects; if they buy, she 
gets the $15 present. 


4. The new range user is invited | 


by the salesman to hold a luncheon 
for her friends (not prospects) and 
the salesman will “give the lunch- 
eon.” She may invite four or five 
guests. Together they plan the party; 
he usually bakes a cake or makes 
a frozen dessert, broils chops, or 
serves an oven meal, and makes the 
coffee. 

Guests, though it is stipulated they 
must be friends are, more often than 
not, prospects as well. Groceries run 
around $1.50 to $2, and make a 


| great hit when served as electric 


cookery demonstrations. 


5. So well-trained are the Shelley 
salesmen that they get known as 
“range men,’ and women trying to 
bait other women to buy from this 
firm, urge them to use Shelley men 
because “they know their business.” 


6. Every salesman can _ service 
these ranges. There is, Mr. Graham 
finds, a little cooling of confidence if 
a woman says something is wrong 
with the range, and the salesman 
has to call the store for a service 
man. 

In fact, this merchandise manager 
is smiling yet over a service call he 
made himself, in which the woman 
said she could not get the range 
to bake a good pumpkin pie. He 
personally assisted in concocting the 
dessert, stayed until it was done, 
and to be sure of complete customer 
satisfaction, sampled it as well! 


7. It isn’t a deal unless it’s a 
money deal, this firm holds. There 
are no inflated allowances; every 
sale stands on its own merits, rather 
than leaning on the longer profit 
from another deal. 

8. One of its best selling points on 
refrigerators is the fact that this 
company has not given an allowance 
on an ice box for two years. When 
this is challenged by women who 
have been given an exaggerated 
trade-in, Mr. Graham and his sales- 
men say, “We have no false profit 
mark-up. That’s why we can’t pay 
for the box. You can’t get some- 
thing for nothing in this world. Our 
values are in the refrigeration itself, 
and the box.” 

The store will, however, give serv- 
ice on hauling away the box, deliver- 
ing it to a sister, or to the associ- 
ated charities. 

“Ace in the hole’ is an approval 


floor traffic is heaviest. 


plan, used in not over 4% of the 
unit sales, by which women qualified 
as to credit, are permitted a tempo- 
rary installation with special meter 
for 30 days. These are usually the 
type of women (familiar to every 
appliance dealer) who are “set in 
their ways,” and still believe that 
electric cookery is slow. So far, 
these “special approval” installations 
stick 100% for Shelley’s. 


“Appliance of Month’ 
Plan Doubles Sales 


For Denver Store 


DENVER—King for not one day 
but 30 is the appliance selected each 
month by salesmen of Denver Dry 
Goods Co.’s electrical department as 
the unit to be featured in an intensi- 
fied, month-long advertising, pro- 
motional, and selling drive. 

Each month the salesmen deter- 
mine by vote the appliance which for 
the next four or five weeks will be 
the object of all this special attention. 


To make the featured unit as 
prominent as possible, a modern ply- 
wood demonstration desk has been 
set at the front aisle of the depart- 
ment, facing the elevators, where 
A white- 
uniformed woman demonstrator is in 
charge of this display, and it is her 
job to attract the attention of shop- 
pers to the demonstrations which she 
stages and to all of the conveniences 
and advantages of the appliance 
being spotlighted. 

Across the back of the display is 
a huge sign, with an arrow pointing 
to the appliance-of-the-month. Also 
on this sign are the names of various 
housekeeping institutes which have 
accorded this particular appliance 
their approval. 

Other promotion methods used in- 
clude tie-ins with national advertis- 
ing campaigns, advertisements on the 
homemaker’s page of local news- 


papers, brief spot announcements 
over local radio stations, and all 
sorts of elevator cards, posters, 


bulletins, etc. within the store itself. 
Indication of the plan’s effective- 
ness is the fact that, over a three- 
month period, sales of featured appli- 
ances have more than doubled. 


neered feature. 


service. 


operators. 


maintenance cost. 


and circulating. 


High Starting and Accelerating Torque 


lt takes a lot more power to start and accelerate the 
modern compressor, than to operate it. Century pro- 
vided for this requirement with its Type SCH Polyphase 
Motor—it is particularly suited for this important job. 
The exceptional performance of Century Motors in air 
conditioning installations begins with this carefully engi- 


Not Necessary to Overmotor 


In solving the requirements of operating the modern 
compressor, Century did so without economic waste of 
evermotoring. Why pay the cost of a larger motor when 
there is a Century Type SCH Squirrel Cage Motor that 
not only saves first cost but will prove economical in 


Quiet Starting — Quiet Operating 


No grunts, groans, or pounding. These starting and run- 
ning noises are minimized in Century Polyphase Motors— 
it is another Centary accomplishment. It means installa- 
tions that gain. quick approval from both owners and 


Longer Life 


Because of excellent mechanical construction and elec- 
trical insulation you can depend on this Century Motor 
to give that peak performance with long life — lower 


Air Conditioning Motor Specialists 


The Century organization has spent years in pioneering 
motor development for air conditioning and the results 
have been a real contribution to the present high stand- 
ards of air conditioning. Century specializes in the com- 
plete problems of motorizing the various equipments for %, 
cooling, heating, cleaning, humidifying, dehumidifying, 


ra 


SQUIRREL CAGE 
MOTOR MEETS THE 


REQUIREMENTS 
OF MODERN AIR 
CONDITIONING 


HOWTHE 


TYPE SCH 


Exacting 


DOUS HELP TO YOU... 


A CENTURY REPRESENT- 
ATIVE CAN BE OF TREMEN- 


—one of these motor special- 
ists can be reached at any 
one of 31 conveniently lo- 
cated Century branch offices. 
Summon the Century repre- 
sentative closest to you — 
you can have complete con- 
fidence in his ability—he will 
give you full cooperation. 
Ask him how Century Motors 
in air conditioning installa- 
tions save the cost of 
overmotoring. 


- 


CENTURY 
1806 Pine Street 


ELECTRIC COMPANY 


St. Louis, Mo. 


Offices and Stock Points in Principal Cities 


Atlanta * Baltimore * Boston * Buffalo * Chicago « Charlotte * Cincinnati « Cleveland « Dallas 


H + 


° Indi 


lis * Kalamazoo « Kansas City « Los 


Denver « Davenport « Detroit « | 


Angeles * Milwaukee * Minneapolis * New Orleans * New York « Omaha « Philadelphia 
Pittsburgh * Rochester * Salt Lake City * San Francisco * Spokane « Seattle « Tulsa 
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Rink In Show Window (and Pretty Girl Skater) 


Stop the Crowds For West Coast Dealer 


M. A. Frazee, manager of the Los Angeles Furniture Co., wanted a 
crowd-stopping display to start the spring refrigerator drive—and he 


got it. 


Chemical ice was poured on the show window floor. 


A pretty 


girl on skates pointed out features of the new models, and subtly 


invited the onlookers to come in. 


* 

LOS ANGELES—Just imagine the 
floor of your show window covered 
with ice. And picture a_ shapely 
miss in skating togs swooping, swirl- 
ing, and gliding from one end of 
this window to the other. Would 
that make the sidewalk promenaders 
pause in front of your store or 
wouldn’t it? 

“Sure,” you say, “it would attract 
attention all right, but it’s impos- 
sible.” 

Well, you’re right and _ you're 
wrong, for Los Angeles Furniture 
Co. took just this way of getting its 
refrigerator merchandising story 
over to more than 7,000 people, con- 
firming your belief that the stunt’s 
a “natural” as a crowd-stopper and 
likewise proving that it’s a long way 
from being impossible. 

Looking for some sensational way 
of starting off his company’s spring 
refrigeration campaign, M. A. Fra- 
zee, manager of the store, hit upon 
this plan. 

The ice runway extended along the 
front window, then turned at right 
angle and followed along the window 
leading to the store’s entrance. So 
as the girl skated across the front 
window and then turned toward the 
street door, she offered a_ subtle 


They did. 

* * 

“walk in” invitation to the watching 
crowds. And a good many people 
took the hint. 

But Mr. Frazee had an understand- 
able fear that the girl might stea] 
the show completely, and leave the 
refrigerator display unnoticed. § 
he solved this problem by having the 
girl first point to a _ sales card 
mounted on an easel at one end of 
the runway, and then skate down 
to the other end and point to the 
corresponding feature on the refrig- 
erator placed there. This action was 
repeated for each feature listed on 
the cards. 

Four of these skating and refrig- 
erator demonstrations were held 
each hour during the store’s opening 
week, and at least 50 people watched 
each performance, according to Mr. 
Frazee’s count. And this despite the 
fact that the display was “on its 
own” from a merchandising stand- 
point and was not even mentioned 
in any of the store’s advertising or 
promotion. 

The ice? Oh yes, that was a 
chemical product which comes in 
powdered form and liquefies at a 
temperature of 138° F. After having 
been liquefied, it merely has to he 
poured into the desired forms and 
allowed to harden. 


3-Section Prospect File System Aids Dealer Who 
Contends Selling Success Lies In Call-Backs 


BIG SPRING, Tex. — Call-backs 
are the foundation of successful sell- 
ing, believes Carl Strohm Home 
Appliances here—a dealer which 
keeps its salesmen right on top of 
their appliance prospect call-backs by 
means of a simple three-section pros- 
pect filing system. 


The three files are the “heart” of 
the firm’s successful outside selling 
system. Salesmen for the _ store 
work outside most of the time; but 
the company gives them full co- 
operation at all times, and the filing 
system makes this possible. 

When a salesman learns of a new 
prospect, he makes an initial ‘quali- 
fying” call. If the prospect appears 
genuine, a prospect report is made 
out, in duplicate. 

This report gives, in addition to 
name and address of the housewife, 
her husband’s business address and 
type of business; what appliances the 
prospect is interested in; explanatory 
remarks to complete the story, and 
the call-back date, at the bottom of 
the card. Salesman’s name and date 
on which the card was made out also 
are included. 

One copy of the report is filed in 
an alphabetical file, the other in a 
“date” file. The “date” card is filed 


under the call-back day noted by the 
salesman. When that date arrives, 
the card is removed from the file 
and placed on the salesman’s desk, 
for action. 

After making the call-back, the 
salesman reports fully on it, and the 
card is brought up to date. If n0 
sale was made, a new call-back date 
is listed, and the card returned ‘ 
the “date’’ file. 

The alphabetical file is used i 
referring to a specific prospect; the 
date file serves as a_ call-back 
“ticker.” If a salesman fails 1 
follow-up on a prospect when the file 
reminds him to do so, he automatic: 
ally loses all claims to that prospect 
and any commissions which might 
result from future sales to her. — 

Third file in the system contalls 
names of prospects given up by the 
salesmen as hopeless—this is calle? 
the “dead” file. In the managements 
eye, however, these prospects a 
anything but “dead’”—periodic check: 
ups are made on these names, 0 
catch possible changes in statis 
which would justify returning the™ 
to the active file. 

By keeping it alive in this manne 
a surprising number of sales mate 
rialize from this “dead” file, 
dealer says. 


Build Both PROFITS and PRESTIGE 
wth Copeland 4 


Commercial Refrigeration 


There’s a double satisfaction in selling Cope- 
First, 


land Commercial Refrigeration. 


course, is the extra PROFIT offered by this 
quality-line. And second, there's the satisfac- 
tion of knowing that every ——— you sell 


adds to your reputation and prestige. 


Copeland’s profit opportunity. 


Write today for FULL FACTS about 
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Clit Conditioning 


Conditioning Helps Tiny Bugs Protect 
Billion Dollar Calif. Citrus Crop 


“dine” on the mealy bug during a 
process known as “stinging.” Then 
they are collected in small capsules 
and sent to the groves, where they 
are released. 

With air conditioning, cost of rais- 
ing the bettles has been cut in half, 
and the uncertainty of production 
due to changes in the weather has 
been eliminated. 

Air conditioning also is used to 
affect the life of the mealy bugs 
which are used in the insectary as 
food for the Ladybeetle while the 
beetles are maturing. Air condition- 
ing maintains ideal conditions for 
growing the mealy bugs, which is at 
about 21° C. with a fairly low 
relative humidity. This insures an 
adequate food supply for the “bug 
police force’ while growing to 
maturity. 

The fight against the mealy bug, 
which is found in large numbers on 
the lemon and orange trees in 
Ventura and San Diego counties, is 
being carried on under the direction 
of the Agricultural Experimental 
Station of the University of Califor- 
nia at Riverside. Members of the 
staff are constantly searching for 
“pugs to kill bugs.” 


al 
a ica 
SANTA PAULA, Calif.—Tiny “bug 

policewomen” who lead pampered 
lives in air-conditioned ‘station 
nouses” today help protect the 
pillion dollar California citrus crop 
from the dreaded mealy bug. 

While they don’t carry clubs or 

wear uniforms, the citrus “bug 
licewomen’”’—known to insect fan- 
ciers aS Ladybeetles—undergo an ex- 
tensive training course to make them 
appreciate mealy bugs as a tasty bit. 
. So important has the Ladybeetle 
pecome in combating the destructive 
a mealy bug that the Limoneira 
he Insectary at Santa Paula has in- 
ty stalled air-conditioning equipment in 
ly its production and research buildings 
to guard health and speed up re- 
production of the bugs. 
hin The air-conditioning equipment 
1 : maintains the same temperature and 
- humidity under which the “bug cops” 
-and- thrive out-of-doors, and supplies ven- 
steal tiation equivalent to 20 changes of 
: the air per hour. Individual temperature 
-~ controls make it possible to carry 
> the different conditions _in the various 
card rooms at the same time. 
1d of Natural enemy of the mealy bug, 
down the Ladybeetles are raised in the 
> the insectary, where they are allowed to 
frig- 
wa i Window Room Cooler 
ane Is Introduced By 
held 
— Nevinger Co. 
che 
th «GREENVILLE, Ill—The “Nevco- 
n its aire,” a self-contained room cooler in 
tand- two models designed for window sill 
joned installation, has been introduced by 
ng oF Nevinger Mfg. Co., Inc. here. 

By removing surplus moisture 
as 8 from the air in a room, the Nevcoaire 
os in acts as a dehumidifier and cooler. 
at a Air circulates through the _ unit, 
aving being washed in passing through a 
to be wet coil. By the adjustment of a 
; and side panel, it is said, fresh air may 


be introduced into the room. 

Cabinet is of lacquer-finished steel, 
sound proofed and insulated with 
chrome trim. All moving parts of 
the mechanism are mounted on 
rubber, and the mechanism itself is 
isolated from the cooling unit by an 
insulated panel. 

Model “W-50” is 2614 inches wide, 


_ 15 inches high, and 27% inches deep. 
e file Model “W-33” is 26% inches wide, 
desk, 13 inches high, and 15% inches deep. 
Compressor in W-50 is of twin- 
the cylinder, heavy duty, V-belt drive 
"ithe ‘Ye, attaining 500 r.p.m. In W-33, 
If n0 compressor attains 445 r.p.m. Over- 
. date size copper tube and fin condenser is 
ed to used in each model, as is a ther- 
mostatic expansion valve providing 
ed in automatic control of refrigerant flow. 
t; the Cooling coil is copper tube and fin 
1-back type, double row, with a capacity of 
ils to 6000 B.t.u. an hour in W-50 and 
he file 4000 B.t.u. an hour in W-33. 
matic In model W-50, the compressor 
yspect, motor is %-hp. repulsion-induction 
might lype, equipped with built-in overload 
Protector. Induction type cooling 
ntains fan motor circulates 250 c.f.m. of air. 
oy the In model W-33, compressor is 14- 
called ip. capacitor type, with built-in over- 
ment’s load protector. Cooling fan circu- 
g are lates 150 ¢.f.m. of air. 
check- “Freon-12” is the refrigerant in 
es, 1 model W-50, charge being three 
statu Pounds. Nine-tenths of a pound of 
them methyl chloride serves as the refrig- 
; ‘rant in the other model. Lubricat- 
annef ‘Ng oil in compressor of both models 
mate “reulates with refrigerant through 
o, the MM ‘he system. 
ee = 
as 


Silent, vibrationiess, de- S. ; 
pendable, long-lasting.’ 
Powerful grip prevents — 


tributor carries a com- ‘3 
plete stock for appliances »— 
and machines. 
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Conditioned Schoolrooms 
Result In Better Work 


CARACAS, Venezuela— The aca- 
demic work of students in air-condi- 
tioned schoolrooms is being tested 
and compared in actual practice with 
that of students in non-air-conditioned 
schoolrooms in an experiment—said 
to be the first of its kind—being 
conducted here by the Venezuela 
Ministry of Education. 

Twelve classrooms in a new pri- 
mary grade school in Caracas are air 
conditioned. The air-conditioned 
rooms have glass brick panels in 
place of windows, while regular 
classrooms have standard windows. 
The Ministry of Education hopes to 
determine the best possible atmos- 
pheric and light conditions as a 
standard for future school systems. 

Preliminary reports to Carrier 
Corp., which installed the system, 
reveal that the children in the air- 
conditioned rooms are showing 
greater concentration and interest in 
their work, less fatigue, and miss 
less schoolwork because of _ illness. 
With a more uniform amount of 
light in the rooms, eye-strain has 
been reduced and reading made 
easier. 

While it will be several months 
before the regular yearly check is 
made, every indication is said to point 
to the children in the air-conditioned 
rooms showing definite progress and 
attainment over the other children. 


Tenants Convinced After 
System Is Installed 


BEAUMONT, Tex.—As he had ex- 
pected, J. W. Stiles, superintendent 
of the Second National Bank in 
Houston, Tex., found after air con- 
ditioning was installed in the build- 
ing that about 80% of the office 
tenants wanted and were willing to 
pay for the comfort and service pro- 
vided by the installation. 

Mr. Stiles told this story in a talk 
before the recent annual conference 
of Southwest Building Owners & 
Managers here. 


Soon after the air-conditioning sys- | 
tem was placed in operation, Mr. | 


Stiles went on, the “objectors” 
changed their minds, and now the 
building, with its 431 offices, is 100% 
air conditioned and 100% rented. 


David Kaufman Sons Adds 


Room Cooler Line 


BALTIMORE — David Kaufman 
Sons has become distributor in this 
territory for ‘“Comfort-Air’ room 
conditioners, made by Comfort-Air 
Products Co., Harvey, Il. 

The Kaufman firm also is distri- 
butor for Stewart-Warner radios. 


| 


11-Zone System Cools New Chicago Cafeteria; 
Most of Interior Constructed of Glass 


CHICAGO—One of the latest ad- 
ditions to the fast-growing ranks of 
air-conditioned restaurants here is 
the new Forum Cafeteria, where the 
patron’s comfort and a_ pleasant 
atmosphere are recognized as having 
equal importance with good food in 
attracting business. 

The latest link in the Forum chain, 
already operating in six cities, is 
completely air-conditioned by a 
chilled-water system. Evaporative 
condensers for conserving the water 
used have been installed on the roof. 


11 ZONES USED 


The restaurant building has been 
divided into 11 zones, each with its 
thermostat and thermometer  con- 
nected to a master instrument board 
in the basement. System was de- 
signed by Westerlin & Campbell of 
Chicago, Inc., using York equipment, 
American Blower fans, and Minnea- 
polis-Honeywell controls. 

Cooling machinery and water boil- 
ers are installed in the basement, 
and chilled water at a temperature 
of 43 or 44° F. is pumped to coils 
in an attic space over the mezzanine. 
Cooled or heated air, as required, is 
circulated from this location to all 
parts of the building. 


GLASS INTERIOR 


Restaurant interior is constructed 
almost entirely of glass. By covering 
one entire wall with polished plate 
glass mirrors, apparent size of the 
restaurant has been doubled. 

The mirror-illusion was carried to 
the extent of dividing the large 


round indirect lighting fixtures in 
half and placing them flush with the 
mirrored wall. These “half-circle”’ 
fixtures, constructed largely of trans- 
lucent vitrolux, appear as full circu- 
lar lights because of the reflection 
in the adjoining mirrored wall. 


STRUCTURAL GLASS 


Vitrolite structural glass is the 
facing material for all wall areas 
not facing with mirrors. These are 
decorated with inlaid glass scenes de- 
picting food-gathering from all parts 
of the globe. 


The restaurant seats 474 patrons 
on the main floor and balcony, and 
is expected to serve 1,100 meals per 
hour at the peak of the luncheon 
rush. In spite of the 65-foot length 
of the counters, a patron’s trip from 
doorway to table normally requires 
only eight minutes. 


Installation For Omaha 
Hotel Is Started 


OMAHA, Neb.—Work has _ been 
started on an air-conditioning system 
which extends to the fourth, fifth, 
sixth, and a portion of the third floor 
of the Paxton hotel here. 

A 75-hp. Baker refrigeration sys- 
tem, using circulating brine, is being 
installed by the Western Air Condi- 
tioning Corp. 

Ductwork will be concealed by 
furred ceilings in hallways and each 
room will be under individual manual 
control. 


Two Giant Centrifugal 
Machines Will Cool 
Florida Office Bldg. 


MIAMI, Fla.—-Two giant centrifu- 
gal refrigerating machines supply- 
ing cooling equivalent to that given 
off daily by 1,440,000 pounds of melt- 
ing ice form the heart of an air- 
conditioned system installed recently 


in the new 15-story Florida National — 


Bank & Trust Co. building. This 
structure is said to be the first com- 
pletely air-conditioned office building 
in Miami. 


The two machines, along with the 
master switchboard and the build- 
ing’s own Diesel generating plant, is 
housed in a marble-floored machinery 
room. Centrifugal machines were 
selected because with them the prob- 
lems of erecting a foundation and 
meeting vibration were eliminated, it 
was said. 

Capable of chilling 1,400 g.p.m. of 
water from 51.18° F. to 45° F., the 
compressors use Carrene refrigerant 
and are motor-driven. 


Harry Haid Named Manager 
Of Austin, Tex. Branch 
Of Air-Con Corp. 


AUSTIN, Tex.—-Harry Haid, since 
1937 sales manager of Midwest 
Airtemp Corp., Witchita, Kan., has 
been made branch manager of Air- 
Con Engineering Corp., Carrier dis- 
tributor here, which last year sold 
approximately 160 tons of air-con- 
ditioning equipment. 


SHOES MUST FIT? 


--- 80 Should Refrigerating Machines 


IF you operated a shoe store—you couldn’t satisfy 
all your customers by carrying only Size 7 and 
You couldn’t get real volume with prices 


smaller! 
ranging from $10 up. 


years ahead of the field! 


Write today for the full story of Servel’s Silver 
Fleet refrigerating machines—the line that’s five 


A request on your letter- 


head will bring the new 72-page catalog of this 


complete, outstanding line. 


In refrigeration, too, it’s just as impossible for 


you to obtain maximum sales and profits with a 


short line or a high-priced line! 


One of the reasons that Servel’s Silver Fleet 
has 


line of refrigerating machines 


proved so 


° ° ° . The llest Servel 
successful is that it provides a model for every job Sie Mi wiiiaomae 
. D he »dium- 

—an “exact fit” for every requirement. Se 
Model H-20, % HP, 

air-cooled. At right— 

~ ° . ~e + ° Model WQ-300AF, 3 
For instance, Servel’s Silver Fleet includes Te. evuteuteateds Bihar 


6 models of 1/5 and 14, HP—7 models of 1/3 HP— 
5 models of 14 HP—6 models of *4 HP—6 models 
of 1 HP—and so on up to large models of 


20-ton capacity. 


models range up to 
15 and 20 HP. 


Electric Refrigeration & Air Conditioning 


With Servel’s Silver Fleet, you can match any 
refrigerating load without oversizing, undersizing 


or price sacrifice! 


Division 


EVANSVILLE, INDIANA 
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Field Reports 


Sales Will Rise With the Thermometer, 
Northern Illinois Dealers Believe 


(Concluded from Page 1, Column 1) 

first-hand observers that dealers in 
cities that are not in the “metropolis” 
class are still doing a “specialty 
selling” job, and that “cold can- 
vassing” is the first rule of success 
with these dealers. In the Tri-Cities, 
particularly, one finds all kinds of 
trick sales promotion stunts and 
unusual displays being used to in- 
terest prospects, and to get them into 
the showroom. 


AURORA, ILL. 


Trend To Better Models 
Seen By Utility Head 


R. W. Holdiman, manager of elec- 
trical merchandise sales for Western 
United Gas & Electric Co., utility 
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which retails appliances in Aurora, 
Elgin, and Downers Grove (popula- 
tion, about 90,000) looked into his 
books for January and February and 
found that while 1938 sales were up 
10% from 1937 for this period, 1939 
sales were down about 10% from the 
37 figure. 

However, March reports indicated 
that the totals for the first quarter 
would be close to the 1937 figure. 
One reason why sales were starting 
out so slow, thought Mr. Holdiman, 
was that the dealers got their major 
appliance lines late, as compared with 
the previous year. 

“One thing I’ve noticed about our 
sales this year,’ he commented, “is 
that a lot of people with average 
income are buying high-priced refrig- 
erators. Some of these people have 
never had electric refrigeration be- 
fore. 

“From what I’ve learned, many of 
these people are impressed with the 
new improvements in refrigerators 
this year, and feel that it is now 
something that they want, and will 
not be obsoleted in a year or two.” 


Mr. Holdiman finds this trend to 
bigger and better models reversing 
the tendency towards smaller and 
cheaper models of some years ago. 
One good market they have found 
for small models has been to older, 
retired couples, who just wanted a 
refrigerator for ‘‘a bottle of milk and 
a pound of butter.” But they have 
“sold up” from many of those, he 
states. 

Trade-ins represent a real problem 
to the utility merchandiser, he says, 
because the traded-in merchandise, 
unless it can be junked, represents 
too great a responsibility. 

How can a utility stake its reputa- 
tion on reconditioned merchandise, 
which it might be forced to sell, he 
asks? He thinks that this problem 
might well put utilities out of appli- 
ance retailing, unless the manufac- 
turers figure out some sort of a plan 
on it. A similar type of problem has 
eliminated most of the utilities from 
selling commercial refrigeration, he 
believes. 


‘Contact the Customer,’ 
Says J. H. Hilles 


J. N. Hilles, Leonard dealer, has a 
remarkable record in refrigeration 
sales. Operating out of his home, 
he sold 97 refrigerators in 1937, and 
67 in 1938. Now he has almost a 
model store out in a residential dis- 
trict. 

But the new store isn’t keeping Mr. 
Hilles from his prime concept of 
appliance selling—‘contact the cus- 
tomer.” This is further evidenced by 
his comment, at 5:30 p.m., that “my 
day is only half over.” 

Mr. Hilles doesn’t neglect the rural 
market either, and in the spring he 
makes calls regularly on farmers. 
He finds some of his stiffest competi- 
tion, both locally and on the farm, 
from the mail-order houses, and one 
answer that he has given (in addi- 
tion to the one on servicing, which 
he can back up with a fine reputa- 
tion for taking care of his own 
service work) is this: 

“Sure, the chains may give you a 
little lower price. But when you buy 
from a chain you are supporting a 
movement that may hit you some 
day. Do you want to be gobbled up 
by a chain farm (which are starting 
around Chicago) or do you want to 
preserve your independence for you 
and your children?” 


This argument is beginning to 
have its effect, he finds. 

Mr. Hilles says the manufacturers 
could give the dealers an effective 
weapon against the chains by giving 
the dealer a 6-cu. ft. box, with all the 
features, that would be only slightly 
higher in price. The spread is now 
still too great, he feels. 


Margins Are Too Low, 


Dealer Contends 


Clarence J. Haried, proprietor of 
Haried Home Appliance Co., is a 
General Electric appliance dealer 
who also conducts a heating and 
ventilating business in conjunction 
with this appliance store. 

So far this year sales in appli- 
ances have been equal to the same 
period in 1938, but they are off from 
the corresponding period in 1937. 


His store is slightly off the main 


center of trade in the town, and he 
does not depend to any great extent 
on casual floor traffic. His method 
of contact centers around - special 
store demonstrations and the interest 
of the customers who drop in the 
store to see him concerning the 
heating and ventilating of their 
homes, and his dual operation seems 
to have its merits. 

Carrying the complete line of G-E 
products, he has lately turned to 
outfitting all-electric kitchens. He 
has two model kitchens which he 
uses for demonstration and sales 
purposes, one of which is on casters 
so it can be moved into a window 
display. Noteworthy is the fact that 
the majority of his installations have 
been in old homes, and he reports 
that but little difficulty has been 
experienced in remodeling the old 
kitchens to include the new cabinets 
and appliances. 

But Mr. Haried has a kick, and 
it is one that he feels is general 
among dealers selling appliances, 
particularly refrigerators. He says 
that there has been no attempt to 
maintain price, and as the margin of 
profit is being forced further and 
further below a fair average, good 
dealers are being forced to quit 
along with the poor dealers. 

This margin is being forced down, 
he says by a number of factors. 
First, appliance buyers have come 
seeking bargains with little or no 
thought of quality and _ service. 
Dealers, he claims, cut prices to land 
this “bargain hunting” prospect. 
Next, the problem of trade-ins is 
such that dealers are offering prices 
that are ’way out of line with the 
resale price of the unit taken in. 
This is done to out-bid a competitor 
and ring up a sale. 

Too, he continues, the manufac- 
turer comes in for a share of the 
blame. As there are comparatively 
few manufacturers—and a_ great 
many dealers—the fair maintenance 
of price should come from the manu- 
facturer, he thinks. This could best 
be done, he suggests, by a concen- 
trated “shopping” of dealers to pull 
them into line on unwarranted price 
slashing. 

Mr. Haried finished by saying that 
if the situation continued, he could 
not see how dealers could continue 
to make a profitable business out of 
appliance selling. 

“In addition,” he said, ‘we can no 
longer offer salesmen a fair living 
through their sales of refrigerators 
and other appliances. This used to 
be a good business, conducted along 
fair and profitable lines, but there is 
no use kidding ourselves. Even if 
business increases, as it certainly 


. Should this year, we can’t continue 


to do a good job with little or no 
chance for a fair profit. I am defi- 
nitely for regulation, and I believe 
that it is up to the manufacturer 
to start action.” 


Art May Watches His 


Net Profit Closely 


Art May, manager of May Electric 
Appliance Co., deals in Hotpoint 
refrigerators and carries a complete 
line of washers, stoves, and small 
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appliances. He does a big radio busi- 
ness in sales and repairs. His sales 
for the first quarter of this year 
averaged about the same as in the 
same period of 1938, but they are 
behind those of 1937. He reports 
that business is looking up, and 
should continue to improve as the 
year progresses and the weather 
man turns up some warm weather. 

Mr. May cannot understand why 
dealers lose sight of net profits as 
they are affected by the price of the 
new refrigerator, the price allowed 
on the old box, cost of putting the 
old box in condition, and the resale 
price. All these factors, he believes, 
should be figured closely to allow a 
final profit on a trade-in transaction. 


There’s Business ‘If You 
Go After It’ 


The Aurora Appliance Store, West- 
inghouse dealer, has only recently 
started in business. No comparative 
figures were available, naturally, but 
the manager of the store expressed 
the belief that business was in this 
town “if you go out after it in the 
right way.” 


Sales At Any Cost Hurt 


Trade, Says Salesman 


Universal Radio Service, Kelvin- 
ator dealer, has moved recently into 
new and attractive headquarters on 
one of Aurora’s main streets. This 
store does a large radio and music 
business, and the floor traffic is large. 
Comparative sales figures were not 
available, but a continued improve- 
ment along all lines was reported. 

This store concentrates on sales- 
men’s efforts to bring prospects into 
the buying group. Questioned on the 
possible value of a dealers’ associa- 
tion to steady appliance prices and 
increase profit, one salesman ad- 
mitted that there were many points 
that could be remedied by a strong 
group, but stated that competition 
was so keen that he doubted whether 
rules of trade would bind dealers 
bent on making a sale at almost any 
cost. 

Salesmen, he said, used to make a 
pretty fair living selling refriger- 
ators. But now, with the commis- 
sion greatly reduced by competitive 
prices, losses on trade-ins, and other 
profit-diminishing factors, good sales- 
men were finding it hardly worth 
their while to go out and dig for 
business. He added that it was not 
the dealer’s fault, but laid it to 
conditions brought on and furthered 
by the trend the appliance retail 
business has taken. 


STERLING & 
ROCK FALLS, ILL. 


Utility Finds Water 


Heaters Big Item 


Encouraging reports of appliance 
sales so far this year and prospects 
for continued improvement were evi- 
denced through reports of dealers in 
this “Twin City” area, which gains 
its market from the factory em- 
ployes in the two towns and reaches 
out into the rural areas for the 
profitable farm trade. 

At the retail sales department of 
the Illinois Northern Utilities Co., 
it was learned that ranges are out- 
selling refrigerators almost two to 
one for the utility. During January 
and February 15 ranges were sold as 
compared to nine refrigerators. 

This company deals in G-E refrig- 
erators and carries Hotpoint and 
Westinghouse ranges. Although the 
retail appliance end of the business 
is directly associated with the utility, 
the sale of appliances is not directed 
primarily toward load building, it 
was stated. It has been found that 
poor merchandise, poorly serviced, 
and hence not used very much, 
defeats the purpose of adding load. 

One of the big items of late has 
been the “off-peak” electric water 
heater sold in rural areas. This 
two-unit heater hits the farmer 
where he is most vulnerable—in the 
pocketbook. Offering this cheaper 
means of heating water has built 
heater sales and added considerable 
load for the company. 

The attractive showroom, staff of 
salesmen, home service girl for 
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demonstration and instruction, have 
built the retail appliance department 
of this utility into a position where 
it has increased sales and power loag 
Down the street was the Harder 
Music Store, which, besides being a 
sub postoffice, handles Crosley refrig. 
erators and a variety of musica) 
items. This store employs no outside 
salesmen, but depends on floor traffic 
and prospect names forwarded by 
users. Here the picture was not 
quite so rosy. Refrigerator sales 
were reported as way off 1937 ang 
1938. Since the first of the yea, 
nine refrigerators have been sold, 


Range Sales Are on Heel; 


Of Refrigerator Volume 


Across the river in Rock Falls 
Davlin’s, Norge dealer, reported g 
steady increase in refrigerator ang 
range sales and during the spring 
season the sales had taken a spurt 
which indicated, said the manager, 
that this year was going to he the 
biggest yet in total sales. 


Here also it was reported that 
range sales were pushing refrigera. 
tors for the appliance lead. Most of 
the selling is done from the floor or 
from prospect canvass. In addition to 
the appliance sales, the store has q 
heating and air-conditioning depart. 
ment. This end of the business has 
not yet come up to the brisk pace 
set by the appliance department. 


‘Conditioning Industry 
In a Muddle’ 


At Knabe’s, where the Leonard 
refrigerator is handled, sales were 
off figures of the previous two years, 
This dealer also has a heating and 
air-conditioning department. Speak- 
ing of the local conditions in this 
part of his business he stated that 
the entire air-conditioning industry 
was in a muddle as to equipment 
and installation methods. 

“Air conditioning,” he said, “is a 
term that covers a multitude of poor 
jobs that are only a substitute for a 
satisfactory system. Ten years ago 
I put in jobs that are every bit as 
good as today’s units. Improvement 
is too slow. Manufacturers must 
first improve their equipment, and 
installation men must next learm 
how to set up the system to give 
satisfactory service. Then we might 
see real progress in air conditioning.” 


Veteran Dealer Returns 


To Cold Canvassing 


The Wheelock Furniture Co., one 
of the oldest dealers in the area, 
reports sales as up from the 1938 
figures, but slightly lower than those 
in the same period in 1937. 

This dealer, in addition to handling 
refrigerators, conducts a furniture 
business and an undertaking estab- 


lishment. Sales and_ service are 
under the supervision of Fred 
Aschoff. 


Mr. Aschoff revealed that his 
method of going after refrigerator 
business has reversed a “trend” by 
turning more and more toward the 
“cold canvass” method. He has done 
more of this kind of sales recruiting 
this year than ever before. 

Sales are beginning to move, 100. 
Last week the store sold a 20-cu. ft 
model, an 8-cu. ft. model, two 6-CU. 
ft. models, and two 5-cu. ft. models. 

Trade-ins? Not a problem. At 
the beginning of last season, the 
store had 15 used models, and they 
moved faster than any other mer 
chandise in the store. ‘Advertise 
them to the right class of people, 
is the answer. 


Grunow Plant Sale 


Is Given O.K. 


CHICAGO—Sale of the Mario? 
Ind. radio manufacturing plant 
General Household Utilities Co. ™ 
Farnsworth Television & Radio Cor? 
for $270,000 in cash and 25,000 shares 
of Farnsworth stock has been bf 
proved by Federal Judge Phill 
Sullivan. 

The court also, with the consel 
of the Federal Government, modiie® 
an order for a reduction in the wr 
come tax claim against Genel 
Household Utilities from $110,000 © 
$76,000. 
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A NEW REFRIGERANT 
Designed for machines formerly 
charged with 

“F114” 
WILLARD C. STARCHER 


Refrigerants and Chemicals 
SPENCER, WEST VA. 
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Store-Cooling Units 
Up To 14 Tons In 
Carrier Line 


(Concluded from Page 1, Column 3) 
as providing a room exhaust for 
smoke and odors. The larger unit 
nas cooling effect of melting 1,500 
ips. of ice, and can have electric 
peating and humidification as acces- 
gries for winter use. 


Smoke bomb tests which were 
ysed to check the low outlet velocity 
and air distribution showed that 
grafts were eliminated with the low 
yelocity, it is claimed. Shooting the 
air upward affords it an opportunity 
to diffuse and spread out by gravity 
effect with a resulting 1%° reduc- 
tion in temperature. 

Quietness and lower operating 
costs also are claimed for the new 
models. Mufflers absorb the com- 
pressor impulses which ordinarily 
generate noise, and all moving parts 
are resiliently mounted. The new 
method of stratification, and the use 
of the liquid sub-cooler, an exclusive 
carrier feature permitting added 
capacity and absorbing the heat of 
the liquid refrigerant, all are opera- 
tion economies. 

Feature of the self-contained units 
for stores, Offices, small homes, and 
large rooms is an increased cooling 
capacity of 20% in the 3 and 5-ton 
models, it is claimed. This was 
obtained without any increase in the 
size of the unit. 

The new self-contained units have 
been re-Styled to give an attractive 
streamlined appearance to blend with 
furnishings. They also have been 
pult for use with water-saving 
devices, such as the evaporative 
condenser. 

Larger sizes of these units may 
be had with or without cabinets. The 
14-ton size comes complete in one 
unit for installation in the basement 
or outside of the area to be condi- 
tioned. 


‘Sell Right, Size Right,’ 
Carrier Urges Dealers 


NEW YORK CITY—Air-condition- 
ing engineers and dealers were urged 
by Dr. Willis H. Carrier, chairman 
of the board of Carrier Corp., to 
“sell the public on air conditioning 
by always selling the correct equip- 
ment for each job.” 

Speaking before 225 dealers, sales- 
men, and officers of Carrier Corp. 
at the Hotel New Yorker, Dr. Carrier 
said the greatest danger to the 
industry lies in a tendency to sell 
‘inadequate equipment for a big job,” 
just to make the sale. 

“For the first time,” he said, “price 
is becoming a selling factor in the 
air-conditioning business. Develop- 
ments due to research and field tests 
have resulted in lower-priced equip- 
— designed for smaller installa- 
ons,”’ 

This has led, he explained, to wild 
Promises in order to clinch sales. 
Small room coolers capable of doing 
4 good air-conditioning job in a 
medium-sized room or office are being 
installed in spaces where the body 
and window heat loads are too great 
for the capacity of the units. 

“The result is a feeling by the 
Customer that he has been ‘stung,’ 
ind his subsequent loss of confidence 
n air conditioning,” Dr. Carrier 
added. “Thus while one salesman 
made a sale, the whole industry was 
‘jured by his unscrupulous selling. 
{one disgruntled person tells five 
other persons what he thinks about 
“a Conditioning, and each of these 
* tells five others, ad infinitum, you 
“y See vividly the harm the sale 
‘ this one inadequate unit did to 
“t conditioning.” 
the Carrier said he was confident 
- long slumbering” heavy goods 
“ ustry was “waking up.” He 
~ large installations already 
, ed this year that will keep the 
. Tacuse plant busy for five months. 
ton of these, from a Texas corpora- 
mrBerating machines totaling 2,710 
- of refrigeration—equal to the 

_s daily of 5,420,000 Ibs. of ice. 
Ly “sw message to the Carrier men, 
ied yle, president of the company, 
this Cted a 25% increase in sales 
oy, eet for the entire industry in 


+) 

m Petison with 1938 sales. As 
basin Cation, he explained, Carrier’s 
eet has been running well 


of last year. 


_» called for five large centrifugal - 


THE COLD 
CANVASS 


By B. T. Umor 
New Western Front 


Al Jones, who handles much of our 
foreign correspondence, was puzzled 
over how to address a package to 
Prague, in what used to be Czecho- 
slovakia, ’til Adolf the First shoved 


them over into the German line. 


Al called the Detroit Public Li- 
brary. No sale. He called the Post 
Office. They told him that they were 
sending nothing there unless it was 
urgent; they had no official address. 

But Al is bound and determined 
to get that package off. After all, 
no mere territory-gobbling is going 


to disrupt the NEWS service. 


If anyone has an idea on how to 
address this stumper, please forward 
the information at once. Otherwise 
it starts on its way marked “Prague, 
Somewhere In New Europe’’—and all 
we can do is hope that Europe, at 
least, stays put long enough for the 


delivery to be made. 


Swordfish! Lemme In 


When the Western Massachusetts 
of Refrigeration Service 
Engineers Society had its charter- 
conferring exercises during the New 
England Parts Show, members ex- 
perienced a little ‘door trouble” 


chapter 


during the ceremonies. 


Fred La Fluer, sergeant-at-arms, 
whose job it was to guard the portals, 
is still blushing—for he locked him- 
self out of the inner chambers no 
less than twice during the session. 
Guess mebbe the “three times and 
out” rule goes in the New England 
League—for he didn’t let it happen 
And now his fellow-mem- 


again. 
bers won’t let him forget it. 


s* * *& 


Giving Them the Air 


Inquiries about how to build shel- 
ters from aerial bombs and gas have 
so increased since the recent war 
scares that the U. S. Army has 
shaped detailed plans for dugouts 
to protect jittery citizens from the 


“bombs bursting in air’. 


One of the specifications of the 
shelters is that they shall include 
means to filter the incoming air in 


case of gas attacks. 


Air-conditioning companies can 
now get ready to sic their star sales-_ 
men on these nervous Americans, 
and make business boom before the 
bombs. And while we’re at it, let’s 
see if we can’t sell them a household 
refrigerator—and make a really “de 


luxe retreat” out of the war salons. 
* * * 


Taxpayer’s Dream 


The little red schoolhouse of yes- 
terday has given way to a “little 
glass schoolhouse” up in Hibbing, 
Minn. Tests of students in the air- 
conditioned structure showed the 


usual minimum of minor ailments. 


More interesting to us were the 
construction cost figures given. As 
compared to most of the other 
schools in the territory, which cost 
anywhere from 45 cents to 65 cents 
per cubic foot, the cost of the modern 
school was 26 cents per square foot. 

School officials say that the two 
principal objections of the taxpayer 
to the air-conditioned glass school— 
those of prohibitive costs and injury 
to health by poor air conditioning— 
were silenced by indisputable cost 


figures and healthy students. 


Note to the rest of the nation’s 
schoolboards: Take a tip and write 
to the Hibbing school officials for 


further information. 
st *@ 


And In Closing . . . 


Our salesman friend, Sam Sore- 
foot, says he’s finally figured out 
what has become of all those persons 
who used to make their living figur- 
ing out fancy names for Pullman 
cars. Sam says they’ve been kept 
busy lately naming the new gadgets 


on electrical appliances. 


*- *+ *# 


One of our _ ex-school teacher 
friends, who has only recently become 
quite a convert to the “all-electric 
kitchen” idea, makes the complaint 
that all salesmen are notoriously bad 


grammarians. 


They always end a sentence with 


a proposition, she says. 


‘Sandy’ Pratt Again Promotes 
Sunrise Easter Service 


SAN FRANCISCO — Clarence F. 
(Sandy) Pratt and other officials of 
California Refrigerator Co., west 
coast parts jobber, again will have a 
prominent part in San Francisco’s 
seventeenth annual Sunrise Easter 
Service, to be held atop Mt. Davidson 
on Easter Sunday, April 9. 

Major portion of the program 
again will be broadcast over an NBC 
network from 6 to 6:30 a.m., Pacific 
standard time (9 to 9:30, eastern 
time). Mr. Pratt, Jess E. Rauch, 
vice president and engineer, and 
Lem V. Branson, sales manager, all 
are on the arrangements committee 
for the event. 


York To Show New Products 
At Detroit Meeting 


DETROIT—A new W-type com- 
pressor of “revolutionary” design, a 
new packaged air conditioner, and 
new cooling coils will be featured at 
the three-day showing of York air- 
conditioning equipment to be held 
April 5, 6, and 7 at Hotel Statler 
here for the benefit of engineers, 
architects, and contractors of the 
Detroit metropolitan area. 

V. T. Kartorie of York’s air-condi- 
tioning division will present and 
explain the equipment. Mr. Kartorie 
also will address the Detroit section 
of the National Association of Power 
Engineers on the evening of April 7. 

O. F. Stauder, Detroit district 
manager for York, is in charge of all 
arrangements. 


(Concluded from Page 1, Column 5) 

As its name implies, it has been 
set up for the dual purpose of elimi- 
nating insofar as possible conflicting 
events and sessions, as well as plan- 
ning cooperative effort on publicity 
activities, registrations, and certain 
social events of the week, such as 
the All-Industry Banquet and the 
program of entertainment for the 
wives of those who attend. 


At the manufacturers’ meeting on 
April 21, a full day has been set 


Beginning at 9:30 a.m., the forenoon 
will be taken up with a series of 
talks by representative members of 
the industry on current industry sub- 
jects, and in the discussions which 
they are expected to inspire. 

Afternoon session will be devoted 
to reports of officers and committee 
chairmen, and to the consideration 
and action on the recommendations 
brought out by them. It also is 
planned, after the report of the 
Exhibition Committee has been ap- 
proved, to make the space allocations 
for the Second Annual All-Industry 
Exhibition to all exhibitor companies 
present or represented at the meet- 
ing. 
Concluding the day’s proceedings, 
the usual banquet will be held. It is 
planned to get this affair under way 
early, so as to conclude the program 
prior to the departure of the evening 
trains. 

In announcing his new committee 
appointments President John _ S. 


aside for a strictly business program. | 


Parts Makers Will Complete Plans For 
Exhibition At French Lick Meeting 


Forbes, Superior Valve & Fittings 
Co., expressed himself as_ being 
especially pleased in obtaining the 
consent of M. W. Knight, sales man- 
ager of Peerless of America, Inc., 
and John Wyllie, Jr., general man- 
ager of Temprite Products Corp., to 
continue as chairmen of the Exhibi- 
tion and the R.S.E.S. Relations com- 
mittees, respectively, in which ca- 
pacities each rendered outstanding 
service to the association during this 
past year. 

Complete committee appointments 
follow: 


Finance—E. A. Vallee, Automatic 
Products Co., chairman; Felix Van 
Cleef, Van Cleef Bros.; J. A. Stra- 
chan, Kerotest Mfg. Co. 


Exhibition—Mr. Knight, chairman; 
F. J. Hood, Ansul Chemical Co.; A. 
B. Schellenberg, Alco Valve Co.; K. 
B. Thorndike, Detroit Lubricator Co.; 
Harold T. Hulett, General Electric 
Co. 


Resolutions—J. D. Colyer, Wol- 
verine Tube Co.; C. W. Johnston, 
Virginia Smelting Co.; D. A. Daskal, 
Perfection Refrigeration Parts Co. 

R.S.E.S. Relations—Mr. Wyllie, 
chairman; K. M. Newcum, Superior 
Valve & Fittings Co.; Charles Muel- 
ler, Rotary Seal Co. 

Jobber Relations—W. C. Allen, 
Modern Equipment Co.; H. B. Trix, 
American Injector Co.; H. A. Chand- 
ler, McIntire Connector Co.; E. J. 
Zoll, Chicago-Wilcox Co.; C. V. 
Gary, Henry Valve Co. 


URE and | could be talking your ears off 


telling you why Rotary Shaft Seals are the best, 


but the plain fact of the case is that they're made 


by a company that believes in giving you more 


for your money. You can install them quicker. 


They're longer wearing, too, because they have no 


parts that can crack, leak, or cut the shaft.” 


Continental European Office: 
Walildorpstraat 52 
Den Haag, Netherlands 


Write for Convenient New. Wall Stockh List 


SOLD BY LEADING JOBBERS 


ROTARY SEAL COMPANY 


803 WEST MADISON STREET« CHICAGO, ILLINOIS 


Canadian 
382 Victoria Avenue 
Westmount, Montreal 


Office: 


ROTARY Replacement SHAFT SEALS for Re 


frigeration Compressors 
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New Outlet For Used 


Refrigerators 


OME years ago when David 

Lilienthal of the Tennessee 
Valley Authority insisted that the 
industry turn out refrigerators for 
him at $50 below the going price, 
that unique white elephant known 
as the “chest model” or “lift-top” 
refrigerator was produced. 


Prospective customers—even in 
the TVA territory—would have 
none of it. And manufacturers 
found themselves at the end of a 
year with several thousand still 
on hand. 


Utilities Rented Chest 
Models for Promotion 


What to do with them? That 
was quite a question for a long 
term. And then the public utilities 
came to the rescue. They bought 
up these “chest models” and began 
renting them to low-income fami- 
lies, small users of current. 


This worked not only to in- 
crease their load from unprofitable 
small accounts, but to introduce 
the convenience and economy of 
electric refrigeration to people 
who might not otherwise have 
been prospects. 


Many such families were eventu- 
ally sold standard refrigerators, 
and the rented chest models were 
moved to new locations. 


Suggests Outlet for 
Trade-in Refrigerators 


It is now being suggested that 
there may be an idea here for 
dealers who find themselves loaded 
up with trade-ins this spring. If 
the market for used refrigerators 
doesn’t appear to absorb these 
trade-ins fast enough without 
expensive promotion, perhaps they 
can be rented to low-income 
families at very nominal rates. 


These rental rates should be 
lower than the cost of ice service 
—and possibly the combined rental 
charge and current cost should be 
less than the cost of ice. 


As a promotion stunt, this idea 
seems to have excellent possibili- 
ties. In many cases, it seems 
likely that the used refrigerator 
can be sold eventually to the 
family renting it. Other renting 
families may be able to purchase 
a new one. Every such family 


will no doubt become completely 
sold on electric refrigeration, and 
feel like making small sacrifices to 
keep it. 


Bootstrap Theory 


Examined 


DEQUATE explanations for 

the sluggishness of recovery 
are not far to seek, states the 
Guaranty Trust Co. of New York 
in discussing the question “Will 
‘Government Investment’ Promote 
Business Recovery?” in __ its 
monthly review of business and 
financial conditions in the United 
States and abroad. 


“The persistent idea that the 
country can spend its way to 
prosperity has recently appeared 
in a new and more extreme form,” 
the report continues. ‘Under the 
revised theory, the deficit of the 
Federal Government is no longer 
regarded as merely an emergency 
device to provide employment and 
promote business recovery at a 
time of crisis. 


“Tt is now advocated as a means 
of raising the national income to 
a predetermined figure by holding 
Government expenditures (or, as 
they are now called, ‘investments’ ) 
at the existing level until the 
resulting business expansion in- 
creases the national income to a 
point where it automatically bal- 
ances the budget by yielding the 
necessary revenue. 


That $80,000,000 
National Income Level 


“The advocates of this policy 
maintain that their program is 
capable of raising national income 
to a point where unemployment 
will be greatly reduced and the 
budget will be brought into bal- 
ance without any increase in tax 
rates or any reduction in expendi- 
tures. The figure of $80,000,000,- 
000 has been mentioned as repre- 
senting the level of annual national 
income that would support the 
present scale of Government ex- 
penditures under the existing tax 
schedules. This total compares 
with a 1938 income estimated at 
$60,000,000,000. 


“There is no question regarding 
the possibility of a national income 
of $80,000,000,000 a year in the 
United States. The estimated in- 
come in 1929 slightly exceeded that 
figure, and the income in 1937 was 
less than 13% below it. More- 
over, the population of the country 
has increased about 7% since 1929, 
so that a given total of income at 
present implies a lower income per 
capita than it did 10 years ago. 
And technological improvements 


have increased potential produc- 


tivity.” 


Not an Unreasonable 
Aspiration 


To restore the 1929 level of 
national income, therefore, seems 
by no means an_ unreasonable 
aspiration. But will government 
spending do it? 


The borrowing and spending 
program itself, while it may 
stimulate business and increase 
the national income temporarily, 
provides no effective substitute 
for private investment, since it is 
limited for the most part to public 
works and other non-revenue- 
producing projects that make little 
or no permanent contribution to 
industrial productivity and earning 
power. 

At the same time, the policy 


tends to defeat its own purposes 
by shaking confidence in the future 


ie 
4 * 
They'll Do It Every Time . . . By Jimmy Hatlo 
; MMH! You HAVE A. Vo HE THINKS HE'LL y 
We, PESERNATION? NO? WARE BE ABLE “TO TAKE } 
PARA Tsk -TSk-TS, Weil,| 777] == | CAREOF Him: IP 7( OH,HE'S AN 
; | LETS SEENOW. 220 Uy = | WAT Guy TRIED )\ ARTIST. ENOUGH 
ANO 228 HAVEN'T y, ' “O GET OUT OF j| NACANCIES upsr, 
CHECKED OUTNET-| |7/ HERE ,HE’D PROBABLY | {/ “TO SHELTER The 
HMMH = WELL-UH- Y) Uf GET KNOCIZED OVER. ARMY , BuT Bo | 
MES -L THINK Y Z| gp _ THE HEAD, oe a 
WE'LL BE ABLE YY 4 ae 
1 TAKE CARE Yi) Ff ARE THERE 
OF MOU, Y { r 4m TWO VACANT 
Y Va “| 3 ROOMS IN THIS 
G x Y) '\ | £18 sow? aust asi 
Y D 7 | REI ASTOCKHOLDER 
G Z, f' AND THEN Duck, 
; =— 0 7 
es 
YJ 
Y/ 
Y 
ZA 
IE 


y- ee 


st 


{,\! 
1 \ RUS 


Copr 1939. King Features Svndhcatc_ Inc. World rights 5 reserved 
— —— gree eases _— . 


ay! 


DID“Ou EVER SEE 

A HOTEL. CLERK WHO 
WOULDN'T DO IT 

| ENERY Time? 

=-] THANK TO ¢.1.8, -CINCINNATI, O, 


of currency, credit, prices, and 
costs, and thus discouraging 
private investment. 


Outlook for Profits 
Seriously Impaired 


But the Government’s fiscal 
position, serious as it is, is not 
the sole obstacle in the path of 
recovery. The crux of the problem 
lies in the outlook for profits, 
which has been impaired in various 
ways by recent legislative and 
administrative policies. 


Close regulation, particularly in 
the field of labor relations, has 
raised and “frozen” some of the 
principal operating costs of busi- 
ness concerns. Heavy direct taxes 
on commerce and industry have 
imposed a further burden on earn- 
ing power. Tax rates on capital 
gains and on large incomes in 
general have reached almost con- 
fiscatory levels, threatening actual 
and potential investors with the 
loss of a large part of any profits 
they might make through success- 
ful use of their capital. 


Over a large section of the busi- 
ness field, actual or threatened 
governmental competition has ob- 
scured the prospects of profitable 
operation to such an extent that 
expansion has been very sharply 
curtailed. And in all these direc- 
tions there hangs over business 
the ever-present possibility of new 
and unknown measures of a similar 
nature. 


System Won’t Work 


Under New Restrictions 


When difficulties of this kind 
become too great, the sacrifices, 
exertions, and risks that business 
men and investors must incur in 
expanding their operations cease 
to be worth while. No theory of 
“equitable” distribution of income 
or of “social justice” can alter the 
practical fact that the system of 
private enterprise rests squarely 
upon the principles of freedom of 
contract and security of property, 
and that such a system cannot 
expand and prosper under a set of 
rules that violates these principles. 


In the face of these conditions, 
it seems clear that the practice of 
incurring huge treasury deficits, in 
the hope that the excess expendi- 
tures will increase the national 
income to a level where the budget 
will balance itself automatically, 
is a deterrent, not an aid, to 
recovery. 


LETTERS 


Foreign Trade Confusion 
In New Zealand 


James S. McAlpine, Ltd. 
Refrigerating Engineers 
Emily Place, Auckland, C. I. 

Dear Sirs: 

Thank you very much for your 
letter of Dec. 30. I appreciate the 
opportunity of quoting the News to 
the New Zealand trade. We regard 
the News purely as a service to our 
industry and if we can be in a posi- 
tion to assist them to gain access to 
it easily, we will be very happy. 

Things are rather upset as regards 
business in New Zealand at the pres- 
ent time. As you are no doubt aware, 
the Government has imposed import 
restrictions which have completely 
curtailed the freedom of trade which 
we have always regarded as one of 
the standpoints of a democratic 
country. The position in a word is 
that the Minister in charge of Cus- 
toms has complete dictatorial powers 
to restrict, limit, or prohibit the 
importation of any class of material 
to any private trading firm, and there 
is no appeal beyond his decision. 

We believe that the restrictions are 
chiefly dictated by the lack of foreign 
exchange caused through colossal 
public expenditure in a very small 
country, and they are also partly due 
to the express policy of the socialist 
government here, who aim at state 
control of every phase of business 
and industry. 

We have always read your editorials 
on government interference with 
great interest and have tried to 
imagine your feelings if such restric- 
tions were imposed in the U.S.A. In 
effect, the licensing restrictions have 
not gveatly damaged our business 
just now, although the licensing 
period expires on June 30, 1939, and 
further licenses have to be obtained 
for the second half-year. We have to 
apply for a separate license for each 
separate class of goods which is re- 
quired from any overseas country, 
and until the license is issued there 
is no knowledge to be obtained when 
the license will be issued, or for what 
value it will be granted. There is no 
formula for the importer to work on 
and a great many importing firms 
and individuals are either on the 
point of going out of business com- 
pletely or have had to dispense with 
the majority of their staffs. 

To return to this position as it 
affects your relations with ours, we 
have to advise that the Government 
have granted us a license to import 
the magnificent sum of £4. 0. 0. New 
Zealand currency value of technical 
books and publications. This repre- 
sents some 15 or 16 dollars, and our 
own subscriptions to various maga- 
zines and periodicals as well as 
manuals concerning the refrigeration 
and allied industries, is in the vicinity 
of 250 dollars per year. This gives 
some indication of the instance of 
licenses which have neither sense nor 
organization in their working. Proper 
manuals and publications are as 
essential a part of the refrigeration 
business in overseas countries as the 
supply of actual equipment. It is only 
through their medium that we can 
keep abreast of material develop- 
ments. j 

However, we are fortunately in a 


position where these restrictions will 
not worry us or prevent us from 
obtaining the literature we require, 
or from supplying it to our customers 
and friends in the trade here. We 
have been able to establish funds of 
American currency with one of our 
American principals and they will 
make direct payment to you for all 
classes of publications required by 
the use of American currency. 

We quite understand your feelings 
as regards your relations with us and 
Refrigeration Supplies, Ltd., and we 
have no desire at all to conflict with 
them in any way. 

Your offer to supply us with cata- 
log inserts is very greatly appreciated 
and if you could send us 200 copies 
of the form attached to your letter, 
we will see that these are included in 
our general catalog which will be 
sent to the whole of the wholesale 
refrigeration and service trade here. 

If there is any further information 
we can give you on current conditions 
in the refrigeration trade in New Zea- 
land or on the general conditions 
here, please do not hesitate to ap 
proach us. The interchange of ideas 
between overseas correspondents is 
always of lasting benefit to both 
parties. 

R. W. McKEnNze 


Changes In Continental 


* Specifications 


Continental Corp. 
Fond du Lac, Wis. 
March 28, 1939 
Editor: 

We recently sent you 1939 specifi- 
cations on our household refrigerators 

We want you to make the following 
correction on the Model B-60: ; 

We have “Number of Trays—three. 
Change this to two. 

We have “Number of Trays/Lbs. 
Each”—3—2 lb. Change this to 1—21b 
in first instance and 1—4 Ib. in the 
second instance, in which case We 
have made no listing in that blank 

V. O. Buss 


Estimating Heat Load 
By Chart 


Refrigeration Appliances, Inc. 
923 West Lake St. 
Chicago, Ill. 
March 29, 1939 
Editor: j 

As you know I am not a constall 
commentator on the contents of th 
News, but the article in the March 
issue covering “Heat load estimates 
in commercial refrigerators” |™ 
pressed me very favorably and I we 
to take this opportunity to comp 
ment Mr. Kirkwood who designed 
chart and yourselves for publishiNé 
same. 

In comparing it with heat load 
sults obtained by our own engineer™ 
methods, we find the results are ve" 
close and Mr. Kirkwood’s chart b® 
the very practical advantages of be” 
simple to use. rt 

Information and data of this % 
should be very helpful to commercl! 


re- 
ing 


salesmen and therefore to the ™ 

dustry as a whole. 
sl C. T. BappLst 
Sales Manag 


433 E. Ellis St. 
East Syracuse, N. Y- 
Sirs: 


Please find enclosed $1.00 es 
Manual C-3. I am very pleased a 
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Major Cppliances 


* : 
Westinghouse Roaster’s 


‘took-in’ Lid Permits 
Inspection of Food 


MANSFIELD, Ohio—A new elec- 
tric roaster featuring a “Look-In” 
jid has been added to the Westing- 
nouse appliance line. The “Look-In” 
lid permits inspection of the food 
as it is being cooked, without open- 
ing the roaster lid. 

Another innovation in this roaster 
is the use of Hall ovenware—styled 
neatproof ovenware dishes in popular 

asant colors—making it possible 
for the food to be cooked and served 
at the table in the same dish. One 
large uncovered meat dish of 2%- 
quart capacity and two covered vege- 
table dishes of two-quart capacity 
are standard equipment. These dishes 
are colored in tangerine and canary 
yellow. 

A simple, easy-to-use lid holder 
has been attached to each handle so 
the lid may be supported firmly either 
in sidewise or lengthwise positions. 
Position of the lid holder prevents 
any condensed moisture from drip- 
ping on the table or side of the 
roaster, it is claimed. 

Lid itself is made of one-piece 
heavy-gauge aluminum. It is rust- 
proof and easy to clean, with no 
space for food particles or moisture 
to collect. The heatproof glass panel 
in the lid is held firmly in place, 
yet is easily removable for cleaning; 
it does not collect steam, so that 
the food is plainly visible at all 
times. 

Standard equipment for the new 
model includes a removable inset pan 
of acid-resisting vitreous enamel, a 
steel lifting rack that raises or lowers 
all dishes at once and serves as a 
baking trivet, a temperature control 
calibrated for temperature setting 
specified in any standard cook book, 
and a broiler-grid unit including a 
flat grid plate with heating element 
and metal reflector. 


Georgia Power’s Figures 
Reveal Large Market 


ATLANTA—Potential market for 
major appliances in the territory of 
Georgia Power Co. is still large 
enough to keep both utility and 
dealer salesmen busy for a long time. 

For instance, 53,798 or 32% of the 
company’s 167,952 residential cus- 
tomers are still without electric re- 
frigeration, 130,555 or 77.7% don’t 
have electric ranges, and 150,482 or 
89.6% still do without the benefits 
of electric water heating. 


. 


Yates To Manage Appliances 
For Evansville Dealer 


EVANSVILLE, Ind.—E. H. Yates, 
engaged in appliance merchandising 
here for several years, has been 
named appliance department man- 
= for Evansville Electric Service, 
ne. 

The firm deals in Philco Conserva- 
dor, Electrolux, and Hotpoint refrig- 
trators, Hotpoint and Monarch elec- 
tric ranges, and Bendix laundry 
equipment. 


Hale Bros. Open Store 


SACRAMENTO, Calif. — Hale 
Bros., Inc. has opened an electrical 
and gas appliance branch store at 
1812 Del Paso Blvd., North Sacra- 
mento. The store, with James Mayer 
& manager, will be open each even- 
ing until 9 o’clock. 


(essai 


Range ‘Blue Book’ Is 
Devised By Utility 


MEDFORD, Ore.—Penetration of 
the “blue book” idea into the electric 
range market advanced another step 
with the announcement by California- 
Oregon Power Co. that a trade-in 
schedule for used ranges had been 
established for use by both the utility 
and local appliance dealers. 


Designed to help primarily those 
dealers who do not have the facilities 
to modernize or _ recondition old 
equipment and who cannot afford to 
handle trade-ins under the present 
set-up, the new plan provides that 
the utility shall buy all used electric 
ranges from dealers at the blue-book 
price less 20%. These ranges are 
then rebuilt and resold as_ used 
merchandise. 

In this way, utility officials point 
out, the dealer secures an immediate 
market for his used equipment and 
is relieved from the necessity of 
tying up all or part of his profit in 
such merchandise, the utility benefits 
by having a more or less steady sup- 
ply of used equipment to sell to 
people of low income brackets and 
these low-income customers. are 
benefited by being able to buy such 
equipment at prices they can afford. 


Many of the ranges which the 
company buys from dealers are unfit 
for reconditioning or resale, but even 
here the utility benefits, points out 
Glenn Jackson, vice president in 
charge of sales, because if such 
equipment is not removed from serv- 
ice its operating results and main- 
tenance costs are’ unsatisfactory 
from the viewpoint of the company 
as well as the consumer. 


Alabama Power To Promote 


“Full Line In ‘39° 


BIRMINGHAM — Salesmen for 
distributors and dealers cooperat- 
ing with Alabama Power Co. will 
know their products better this year, 
thanks to a comprehensive sales- 
training program worked out by the 
utility’s dealer-cooperative depart- 
ment under the direction of Orville 
A. Reed. 

A “quiz book’ on each major ap- 
pliance has been developed for use 
in connection with a series of schools 
to be conducted by utility represen- 
tatives for both present and pros- 
pective salesmen. 

With its objective “Promoting the 
Full Line in ’39,” the utility will 
open a two-month drive for electric 
range and water heater sales about 
April 15. Other appliances also may 
be included in the push. 

Quotas for each area are now 
being set up, and prizes will be 
offered both by the utility and co- 
operating distributors. Distributor 
awards will be made only to dealers 
handling that specific line of prod- 
ucts. 

In line with the broader appliance 
promotion plans, utility dealer-co- 
operative representatives have been 
placed on a salary basis, and given 
more rein in helping dealers in every 
manner possible. 


Chicago Utility Holds Free 
Electric Cooking Schools 


CHICAGO—A series of free weekly 
electric range cooking schools has 
been inaugurated by the home serv- 
ice division of Commonwealth Edison 
Co., Chicago utility. Classes are 
held at 1:30 each Friday afternoon 
in the oungony"s conference room. 


ats. vu. 5. pat.¢ OFF. 
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Instructions on Range 
Available In Braille 


CHICAGO—As an additional serv- 
ice to electric range purchasers who 
do not have the use of their eyes, 
W. A. Grove, advertising manager of 
Edison General Electric Appliance 
Co., Inc., announces that complete 
Hotpoint electric range instructions 
in Braille are now available. 

A set of instructions covering the 
particular Hotpoint range model pur- 
chased will be furnished, without 
charge, to each blind person for 
whom a range is installed. 

The Braille instructions will be 
prepared individually by Miss Gretta 
Griffis, blind home economist. 


610 S-W Units Are Sold 
For Apartment House 


ST. LOUIS—An order for 610 
Stewart-Warner refrigerators, be- 
lieved to be the largest number of 
1939 household refrigeration units 
yet to be sold at one crack, has been 
placed by H. B. Deal & Co. with 
Brown Supply Co., Stewart-Warner 
distributor in this territory. 

The refrigerators are to be de- 
livered in stated quantities between 
June 15 and September 15, and will 
be installed in an apartment house 
now under construction here. 

United States housing officials 
have declared that this project will 
be one of the most extensive now 
under construction or contemplated 
this year. 


Hotpoint Sales Training 
Presented To Dealers 


CHICAGO—Hotpoint’s special ‘use 
value” sales training program on 
refrigerators and laundry equipmént 
is being presented to dealers and 
their salesmen in key cities through- 
out the country by G. H. Smith, 
manager of the Hotpoint refrigera- 
tor division, Miss Mildred Hickman, 
refrigerator home economist, and 
Harry E. Warren, manager of the 
laundry equipment division of Edison 
General Electric Appliance Co., Inc. 

Accompanied by the Hotpoint 
“Redman,” the headquarters crew 
has been on the road since Feb. 27, 
taking the Hotpoint story into 16 
cities. During April, meetings will 
be held for salesmen and dealers in 
Madison, Appleton, and Milwaukee, 
Wis.; Minneapolis; Richmond, Va.; 
Raleigh, N. C.; Jacksonville, Tampa, 
and Miami, Fla.; and Atlanta. Ad- 
ditional meetings are being scheduled 
for other cities. 


Standard Electric Appoints 
Blackburn To Sales Post 


TOLEDO—C. G. Blackburn has 
been appointed assistant sales man- 
ager of Standard Electric Mfg. 
Corp., electric range manufacturer, 
H. H. Venable, vice president in 
charge of sales, has announced. 

Mr. Blackburn joined Standard in 
January, 1938 as sales manager of 
ranges in the southeastern territory. 
In August of that year he became 
manager of the central district. 


Booklet Shows Low Cost. 


Of Electric Cooking 


NEW YORK CITY — Forty-four 
sandwiches, 15 pancakes, or 36 orders 
of bacon for a penny—that’s one 
sample of the electric cooking costs 
computed in the new commercial 
electric cooking brochure issued by 
the Commonwealth Electric Cooking 
Council. 

Or, if you like, 3% dozen oysters, 
9 deviled crabs, 16 filets of sole, or 
30 codfish cakes can be fried for this 
same amount, while another penny 
will toast 45 slices of bread, bake 14 
waffles, or brew 24 cups of coffee. 

Thus graphically setting forth the 
low cost of electric cooking for food 
service establishments, this booklet 
analyzes the restaurant dollar to 
show the various ways in which 
money can be saved through electric 
cookery. All cost estimates are 
based on an electric rate of 2% 
cents per kilowatt hour. 

Circular in shape, the booklet is 
made to resemble an enlarged penny 
and is entitled “One Cent.” 


148 Apartments Install 
Ranges, Refrigerators 


BALTIMORE — One hundred and 
forty-eight Coldspot refrigerators and 
an equal number of “Prosperity” gas 
ranges have been installed in the 
148 apartments of Hilton Village, 
Baltimore’s newest apartment com- 
munity. Sherwood oil burners, made 
by Sherwood Brothers, Inc., here, 
supply the heating. 


(Reprint of an advertisement published by Universal Cooler Corporation in 1932) 


years ago. The 


In WARFARE 


or m BUSINESS 


A business organization is like an army. 
It consists of units co-operating together 
in the battle for their common cause. 
Armies win battles by the units co-operat- 
ing, not by obstructing each other. 


business organization’s battles must be 


HE above ad- won on the same basis. Our policies are facturers exercise the 
vertisement ; a greatest of care in 
wae published by such that a co-operative spirit throughout sel ecting refrigera- 
Universal Cooler our entire factory and field organiza- ting equipment. As 
Corporation some tion is the normal order of the day. a result, Universal 


A 


Cooler condensing 


thought expressed 


at that time is as true in Universal Cooler’s 
policies today as it was in those days. 


To a large extent, the success of 
Universal Cooler Corporation has been due 
to its close relationship with world famous 
manufacturers using its condensing units. To 
protect their own good names, these manu- 


UNIVERSAL COOLER CORPORATION 


Detroit, Michigan 


being subjected to laboratory tests and 
constructively criticized by many leading 
manufacturers in the refrigeration and air 
conditioning industry. 


To meet the requirements of such 
customers, year in and year out, Universal 
Cooler refrigerating units must be good! 


units are constantly 


70 -COAST Distr cbution 


Sales Offices: Baltimore, Boston, 


Chi icago, Cleveland, Kansas City, umark, 
New York, Philadelphia, Pittsburgh, San Francisco 
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| Commercial Service 


Analysis of Service Complaints on 
Fountains and Remedies (Cont.) 


Further analyses of specific service complaints on soda 
fountains and suggested remedies are presented in this instalment 
of the series of service articles written by Arch Black and 
Dean C. Seitz. These articles, appearing regularly in the weekly 
issues of the News, discuss installation and servicing of soda 
fountains, counter-type ice cream freezers, and frozen foods display 


cases. 


By Arch Black and Dean C. Seitz 


(E) Complaint—Suction Line 
Frosts Outside the Cabinet 


CAUSE—THE EXPANSION VALVE 
SETTING 


1. Expansion valve opened too 
widely. 

Any one of the three expansion 
valves on the entire refrigeration 
system may be opened too widely. 
Under these conditions, too much 
refrigerant will enter the expansion 
coil, and the excess will spill into the 
suction line, producing a hard frost 
on the line outside of the cabinet. 

The remedy is to throttle or starve 
(turn counter-clockwise) the expan- 
sion valve which is causing the 


TO THIS MOISTURE- 
(WN-VALVES PROBLEM 


Ex plessiiinis aren't deans 
Every dealer has to service a 
rtain number of moisture- 
clogged units; he knows that — 
; you can't explain to a house- 
wife that “a certain percent- 3 
age of refrigerator units, 
though most carefully baked 3 
and assembled, do get 
through the factory with a— 
tiny bit of trouble making 


ACTIVATED 
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trouble. This operation should be 
performed very slowly, turning the 
valve adjustment one-quarter of a 
revolution at a time and waiting at 
least 15 minutes between each adjust- 
ment. The valve should be adjusted 
until the frost melts off the suction 
line outside the cabinet and the frost 
line should back up to the heat inter- 
changer located in the bottle storage 
compartment. 

2. Expansion valve thermal bulb 
not in its proper location. 

(a) Ice cream expansion valve. 

If the thermal bulb of the ice 
cream circuit expansion valve is not 
located in its well, the valve will 
remain open due to the fact that the 
bulb is too warm. The ice cream re- 
frigeration coil will be flooded with 
refrigerant and the suction line will 
be frosted. The remedy is to locate 
the bulb properly in its well. 

(b) Jar enclosure expansion valve. 

If the jar enclosure expansion 
valve thermal bulb is not rigidly 
clamped to the hairpin loop of tubing 
in the jar enclosure, the valve will 
remain open, flooding the valve and 
frosting the suction line. The remedy 
is to clamp the thermal bulb securely 
in position. 

(c) Water bath expansion valve. 

If the thermal bulb of the water 
bath expansion valve is not rigidly 
clamped to the expansion coil in the 
water bath compartment, the valve 
will remain open and frost the suc- 
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tion line. The remedy is to clamp 
the bulb of the expansion valve 
rigidly in position approximately 
two-thirds of the distance down from 
the top of the water cooling expan- 
sion coil. 

3. Dirty expansion valves. 

Although each expansion valve is 
fitted with a strainer, it is possible 
for small chips or pieces of grit to 
become lodged on the seat of the 
expansion valve needle. The needle 
is likely to become scratched or 
pitted, permitting it to leak. Under 
these conditions the refrigeration coil 
will receive too much refrigerant and 
the suction line will frost. 

To remedy, first try flushing the 
expansion valve by closing the liquid 
line valve. Block the switch of the 
condensing unit to pump out some of 
the refrigerant contained in the ex- 
pansion coil. After pumping out the 
coil for 10 to 15 minutes, open the 
liquid line valve rapidly. This opera- 
tion will flush the expansion valve 
seat and needle, possibly washing 
away the grit. 

After trying this operation two or 
three times without success, the final 
remedy will be to change the expan- 
sion valve. 

In changing the expansion valve of 
the ice cream refrigeration coil, it is 
necessary to close the main liquid 
line at the condensing unit. Then 
short circuit the cold control by in- 
serting the “U” wire in each slot of 
the cold control electric plug. Block 
in the condensing unit switch in 
order to force continuous operation. 
The above operation will pump down 
both the ice cream coil and the jar 
enclosure coil in approximately one 
hour. 

Before breaking into the refrigera- 
tion line to replace the expansion 
valve, the pressure on the low side 
should be raised to a fraction above 
zero by cracking open the main 
liquid line for a few seconds. This 
operation will prevent any air from 
entering the system. In an appre- 
ciable amount of refrigerant is lost 
during the operation, this will be 
noticed at the liquid line sight glass 
gauge, and must be replaced. 

If it is desired to pump down the 
water cooler expansion coil without 
pumping down the ice cream refrig- 
eration coil, it is merely necessary 
to disconnect the plug at the cold 
control, of the ice cream circuit. 
This operation will prevent the ice 
cream circuit from being pumped 
out due to the fact that the ice 
cream solenoid valve will remain 
closed. 


CAUSE—THE CHECK VALVE 


4. The check valve leaks. 

If the check valve leaks badly, 
warm refrigerant gas from the water 
cooling system will be condensed in 
the colder ice cream expansion coil. 

At the initial starting of the con- 
densing unit at each cycle, the excess 
refrigerant will be drawn into the 
suction line from the ice cream sec- 
tion, causing the suction line to frost. 

Do not change the check valve 
until all the other remedies for a 
frosted suction line have been tried 
without success. Then the correc- 
tion is to replace the check valve or 
to clean out the dirt which is holding 
it open. 


(F) Complaint—Compressor 
Short Cycles 


The normal cycle of a Russ direct 
expansion soda fountain is much 
shorter than that of the older style 


Porpprmane'G VALVES 


two boiler type of soda fountain. A 
condensing unit is operating in a 
short cycle when it remains idle for 
an extremely short period of time 
such as a half-minute to a minute 
and then again operates. 


CAUSE—REFRIGERANT CHARGE 


1. Shortage of refrigerant. 

Shortage of refrigerant can be 
determined most readily by the use 
of the liquid line sight gauge. The 
remedy is to add refrigerant until 
the sight gauge no longer “slashes.” 


CAUSE—THE CONDENSING UNIT 


2. Condensing unit switch cut-in 
too low. 

The condensing unit will short 
cycle if the cut-in point of the con- 
densing unit switch is too low. The 
proper cut-in and cut-out points for 
the condensing unit switch on a 
Russ soda fountain have been given 
in a previous article. 

3. The high pressure cut-out. 

The high pressure condensing unit 
switch may be starting and stopping 
the unit. The remedy is to locate 
and correct the cause of the high 
pressure. 

4. Leaky exhaust valve. 

If the exhaust valve of the con- 
densing unit leaks, the high side 
pressure will leak into the crank- 
case causing the condensing unit to 
short cycle. The remedy is to re- 
place the leaking valve. 


(G) Complaint—Jar 
Enclosure Too Warm 


CAUSE—THE EXPANSION VALVE 


1. Expansion valve not open suffi- 
ciently. 

If not enough refrigerant is 
allowed to enter the jar enclosure, 
the jar enclosure will be too warm. 
The remedy is to open the expansion 
valve slowly, (turn clockwise) a 
quarter of a revolution at a time, 
until the frost line moves to the 
desired point. 


CAUSE—REFRIGERANT 


2. Moisture in the system. 

3. Shortage of gas. 

The symptoms and remedies of 
these two points have been discussed 
under Points Nos. 10 and 11 of the 
complaint—‘“Ice Cream Too Soft.” 

4. Liquid line valve shut. 

The liquid line valve installed in 
the liquid line leading to the expan- 
sion valve of the jar enclosure circuit 
may be closed. This shut-off valve 
is probably used by the customer for 
defrosting purposes. He should be 
cautioned to open it each time the 
jar enclosure is defrosted. 


(H) Complaint—Jar 
Enclosure Too Cold 


CAUSE—EXPANSION VALVE 


1. Expansion valve open too wide. 

An inspection of the amount of 
frost on the jar enclosure expansion 
coil and noticing the point at which 
the frost stops will tell the service 
engineer whether the expansion valve 
is open too wide. It is possible 
that the entire drier coil of the jar 
enclosure refrigeration loop may be 
frosted. 

The expansion valve should be 
throttled or starved until the frost 
line just touches the thermal bulb 
of the expansion valve. 

2. Thermostatic expansion valve 
bulb improperly located. 

In extreme cases where the pres- 
sure drop in the suction line (be- 
cause of the use of too small tubing) 
forces the service engineer to set 
the cut-out of the condensing unit 
switch low in order to stay under the 
point at which the solenoid valve 
closes, it may be necessary to move 
the location of the thermal bulb. It 
should be moved towards the expan- 


sion valve in order to utilize more 
of the expansion coil for drier ¢ojj 
and less for refrigeration purposes, 

3. Condensing unit switch cut-oyt 
too low. 

If the cut-out point of the cop. 
densing unit switch is too low, the 
jar enclosure will become too cojlq 
Since there is no temperature con. 
trol in the suction line leading from 
the jar enclosure, the temperature js 
primarily controlled by the cut-out 
point of the condensing unit. The 
cut-out point of the unit should pe 
approximately one pound or 2 inches 
of vacuum below the temperature at 
which the cold control breaks the 
electric solenoid circuit, when the 
cold control is adjusted to its coldest 
position. 

4. Condensing unit switch stuck, 

If the condensing unit runs con- 
tinuously, the jar enclosure wil] 
freeze. The remedy is to locate ang 
correct the cause of the stuck con- 
densing unit switch. 


SUMMARY 


In summarizing the above service 
problems, it should be noted that the 
most common are due one of three 
causes: (1) shortage of refrigerant; 
(2) moisture in the system: (3) in- 
correct adjustment of the expansion 
valve. 

The first two points, namely 
shortage of refrigerant and moisture 
in the system, can be quite readily 
eliminated at the time of installation 
by the use of a liquid line sight 
gauge and the proper use of refrig- 
erant drier. 

The third point, namely misadjust- 
ment of the expansion valve, can be 
largely corrected by making certain 
when leaving each installation that 
each expansion valve is controlling 
its frost line properly. 

Never adjust an expansion valve 
by winding it like a watch. It isa 
sensitive instrument and should be 
adjusted a quarter of a revolution at 
a time. 

Do not become impatient in ad- 
justing the expansion valve. For 
each adjustment the system should 
be given sufficient time to become 
balanced. Only a small amount of 
experience in adjusting expansion 
valves is necessary to handle satis- 
factorily any expansion valve prob- 
lems arising on soda fountains. 


Western Mass. R.S.E.S. 
Awarded Charter 


SPRINGFIELD, Mass.—The West- 
ern Massachusetts chapter of Refrig- 
eration Service Engineers’ Society 
was awarded its charter in cere- 
monies held March 24 during the 
New England Refrigeration Parts 
Show here. 

Officers of the newly organized 
chapter are: 

Frank Casper, president; Robert 
Blanchard, first vice president; Wil- 
liam Kenyon, second vice president; 
Harold Lambert, secretary; Walter 
Quimby, treasurer; and Fred E. La- 
Fluer, sergeant-at-arms. 

On the board of directors are 
William Warriner, George F. Allen, 
Paul Hammond, Frank Meyer, and 
Art Hebert. Maury Abramson is in 
charge of publicity. 


TRAINED MEN 
Furnished FREE! 


Save time, trouble and money 
when you need men. Use the 
U.E.I. Free Placement Bureau. 
No charge to you or prospective 
employee. It is our contribu- 
tion to the industry. 

We have U. E. I. trained men 
available in all parts of the 
country. For 12 years our grad- 
uates have made good as shop mechanics, 40 
installation and service men in leading organit® 
tions. Next time you need a competent man, phone, 
write, or wire the U. E. I. Free Placement Bureat. 


UTILITIES ENGINEERING INSTITUTE 
404 N. Wells St. Established 17 West 60th St 
Chicago, Illinois 1927 New York, N.Y 
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MARL 


Marlo features: 


1. Generous condensing surface. 


2. Complete corrosion resistance; all inside 
surfaces asphalted over galvanizing. 


3. Positive water circulation; water out- 
lets provided from pump for compressor 
head. 
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Cut Power and Water 


For greatest operating economy investigate these outstanding 
4. Weight; generously proportioned heavy 
5. Smallest practical floor space consistent 
6. Quiet; 


Write for Special Bulletin No. 394 
MARLO COIL CO., 6135 Manchester Ave., St. Louis, Mo. 


Manufacturers of Complete Line of Low Side Equipment. 


Costs 


EVAPORATIVE 
CONDENSERS 


gauge frame and housing. Larger sizes are 
sectional, promoting easy installation. 


with high performance. 
designed to operate with mini- 
mum vibration and sound. 
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Cll-Electric Kitchens 


‘Magic Kitchen’ Stages Vocal, Visual 


Debate With Old-Fashioned Set-Up 


CLEVELAND—A verbal debate in 
which the modern all-electric kitchen 
actually “speaks for itself” against 
the outmoded kitchen of yesterday 
js the dramatic way that General 
Blectric Co. tells the story of the 
advantages of its electric kitchen 
appliances. Each appliance—both old 
and new—speaks to the audience of 
prospects as antique gives way to 
modern in the “Magic Kitchen” dis- 
play that moves and speaks without 
any human assistance. 

With the modernization of the 
kitchen as the basic theme, the dis- 
play presents in nine minutes a com- 
plete and convincing case for the 
conveniences of the all-electric kitch- 
en, As the scenes change, the appli- 
ances talk in the first person, and at 
the same time point out and demon- 
strate their own new design and 
convenience features. The unit is 
mounted on a stage with automatic- 
ally controlled speech and action, 
precisely timed. 


SHOWS CONTRAST 


Cavalcade of the kitchen is staged 
in such a way as to highlight the 
drudgery in the old icebox, sink, and 
stove. Dialogue, music, and announce- 
ments provide the continuity for the 
moving show, and so present a con- 
trast which is designed to leave no 
doubt in the minds of the audience 
as to the superiority of the modern 
refrigerator, electric sink, and elec- 
tric range. 

First the modern gleaming electric 
kitchen appears, and following a 
fanfare salute, an announcer’s voice 
introduces the kitchen of yesterday. 
To the tune of “Home Sweet Home,” 
the scene quickly shifts as the old 
icebox, the old cook stove, and the 
kitchen sink suddenly appear in their 
dreary “work room” setting. There is 
a purpose for this sudden change, 
as the audience quickly grasps the 
significance of this sudden change 
from the modern present-day kitchen 
conveniences. 


SPEAK FOR THEMSELVES 


The old kitchen tries to justify its 
presence—but in vain—as one by 
one, beginning with the old icebox, 
these obsolete kitchen aides lose 
ground and are replaced by appli- 
ances made possible only by elec- 
tricity that provides the safe, clean, 
odorless, economical, and convenient 
power that not only refrigerates but 
cooks, washes dishes, disposes of 
garbage, tells time, and illuminates 
the modern kitchen. 

Each appliance not only speaks for 
itself in the “Magic Kitchen,” but 
also demonstrates its labor-saving 
and convenience features. Over 40 
Separate changes turning on more 
than 80 times are combined to pro- 
duce more than 300 changes during 
the presentation. The cycle auto- 
matically adjusts itself ready to start 
over again at the push of a button. 


CONTROL SYSTEM 


Basic control for the display con- 
sists of a specially built sound and 
action control unit. All of the sound 
8 recorded on one disc _ record. 
Synchronization is result of a start- 
ing contact actuated by the tone arm 
Which controls a series of impulses 

‘taken from the turntable shaft. 
Three turntables together with 
their associated framework comprise 
the essential mechanical foundation. 
Each turntable carries the old and 
med refrigerator, range, or sink, each 
=a its own characteristic back wall 
a ons _ Whenever the three old or 
- Sections line up, they present a 
en either “old” or “new,” com- 
a to the last detail. Each wall 
on incorporates a concealed loud 


Speaker, the wall itself acting as a 
baffle, 


Provision is 
least 10 
turntable 
nes 


made for bringing at 
electrical circuits to each 
providing separately con- 


~4- 50 ar? t. 
BEVERAGE COOLERS 


| 0 | 
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trolled power for the many actions. 
Individual spotlights and floodlights 
are concealed behind the proscenium 
arch, which bears the illuminated 
identification ‘Magic Kitchen.” 

Turntable actions are synchronized 
precisely with sound and with numer- 
ous other actions, including the dish- 
washer action, ‘“Disposall’’ action, 
neon surface and oven elements, 
refrigerator door opening and closing 
actions, super-freezer illumination, 
range door opening and closing ac- 
tions, “‘thrift cooker’ action, individ- 
ual spots and floods, and other 
actions. 


‘ON WITH THE SHOW’ 


When the signal for ‘on with the 
show” is given, there is assembled 
the appliance characters which are 
given real speaking parts to play. 
As the music fades away to the 
sounds of dripping water there comes 
the announcer’s scorching description 
of the old appliances. Then the old 
kitchen “slaveys’” have their say, and 
the turntable brings the electric 
refrigerator on the scene. Each fea- 
ture of the new refrigerator is shown 
and explained by the voice of the 
refrigerator itself. “Look,” it says, 
“at my thrift unit, at my modern 
styling—how easily my door opens— 
my new quick trays.” And each 
speech has its own demonstration. 


THE ELECTRIC RANGE 


The same procedure is carried out 
in the case of the electric range, as 
it explains and points out its oven 
space, its speed oven, “minute chime,” 
and all the other features. 

Here is introduced the voices of 
two housewives who discuss. the 
advantages of the electric range. 
This proves to be the last gasp of 
the old range, as it then fades out 
of the picture, to be replaced by the 
electric unit. 

As the old sink moves out of the 
scene, the electric sink moves in, 
and demonstrates by dialogue and 
action the washing of dishes and the 
disposal of the waste food. 


GRAND FINALE 


The announcer’s voice then pro- 
ceeds to explain the merits of the 
electric toaster, the waffle iron, coffee 
maker, the lighting equipment, the 
ventilating fan, radio, and water 
heater. Each unit is demonstrated 
as the announcer speaks. 


In the finale, the three major appli- 
ances join in a chorus of advantages 
and sing the praise of the all-electric 
kitchen. 


For Information on Motors 
FOR ALL TYPES OF 
Air Conditioning and 
Refrigeration Equipment 
WRITE TO oaneone-th 
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6441 PLYMOUIH AVE ST LOUIS, MO 
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‘COMMERCIAL 
REFRIGERATORS 


World's most complete line 


13 to 84 cu. ft. capacity. 
MIDWEST 


MFG. COMPANY * GALESBURG, ILL 


Refrigeration Tubes 


General Offices: Waterbury, Corin 


Demonstration of the ‘Magic 
Kitchen” has been made available to 
dealers through arrangement with 
their G-E distributors. A wide va- 
riety of advertising material has been 
provided for newspaper and radio 
announcements of the demonstration. 
Forms for invitations to _ school 
groups also are provided. 

Special invitations for the dealer’s 
prospects can be obtained by the 
dealer. All necessary advertising to 
attract customers to the unique dis- 
play is outlined by the company and 
made available to the dealer. 


WIDELY DISPLAYED 


General Electric has already dis- 
played the “Magic Kitchen” in J. L. 
Hudson’s Housewares Show in De- 


troit; Gimbel’s in Philadelphia; 
Bloomingdale Bros., Inc., in New 
York City; Wichita Home Show, 


Wichita, Kan.; Smith-Bridgeman Co., 
Flint, Mich.; Brown-Dunkin Co., 
Tulsa, Okla.; The Hecht Co., Wash- 
ington, D. C.; Builder’s Show, De- 
troit; Bartlesville Electric Co., Bar- 
tlesville, Okla.; Bowen Electric Co., 
Coffeyville, Kan.; Gertz Dept. Store, 
Jamaica, L. I.; J. W. Knapp Co., 
Lansing, Mich.; Booth Furniture & 
Carpet Co., Shreveport, La.; Joseph 
Horne Co.’s Housewares Show, Pitts- 
burgh; and May Co., Cleveland. 


Two of the displays will be at the 
New York World’s Fair—one in the 
appliance exhibit in the electrical 
building and the other in one of the 
15 model homes sponsored by the 
fair. 

Another will be shown at the 
Golden Gate International Exposition 
in San Francisco, and others will be 
shown in connection with home 
shows, refrigeration shows, and other 
appliance exhibits. 


Phila. Electric Kitchen 
Show Opens April 22 


(Concluded from Page 1, Column 5) 
portance to consumers of the new 
rate reductions. 

The school will be strongly pro- 
moted by the Inquirer in both daily 
and Sunday editions well in advance 
of the scheduled date. Philadelphia 
Electric Co. will lend its support by 
means of specially directed advertise- 
ments published before and during 
the sessions. Exceptionally heavy 
newspaper promotional support is 
planned by the electrical association. 

During the entire week following 
the cooking school, a big electric 
kitchen show featuring both refrig- 
erators and ranges will be held on 
two floors of the Edison building. 
Ranges and refrigerators will be 
exhibited on one floor and complete 
electric kitchens on another. Cook- 
ing exhibitions and demonstrations 
will be featured each afternoon. A 
limerick contest will be held in con- 
nection with this show, with one 
limerick being published in local 
newspapers every day beginning 
Saturday April 22, and continuing 
throughout the week of the exhibi- 
tion. 

The campaign will capitalize on 
the Modern Kitchen Bureau’s na- 
tional magazine advertising and the 
rate reduction advertisements which 
Philadelphia Electric Co. will run in 
five of the city’s dailies. Radio 
listeners will be reminded nearly 
every day in the week of the advan- 
tages of electric refrigeration, cook- 
ing, water heating, etc. by means 
of commercial announcements made 
over nine different radio stations. 


Outdoor posters and street car 
cards, sponsored by the utility, will 
continually promote the “Live Elec- 
trically and Save” theme. Each week 
during April and May a 600-line ad- 
vertisement on electric refrigeration 
is scheduled to appear in two or more 
newspapers. 

To encourage dealers who have no 
demonstration range on their floor to 
install such a unit, the electrical 
association has agreed to reimburse 
these dealers on the cost of wiring 
the demonstration range. This reim- 
bursement will take the form of a 
$5 bonus for each range sold on or 
after date of the showroom installa- 
tion, up to a maximum allowance of 
$35. This policy will be continued 
until further notice but will be avail- 
able only to dealers whose stores are 
located on the lines of Philadelphia 
Electric Co. 


The utility has made arrangements 
whereby its home economists will call 
on every range purchaser to make 
sure that the customer knows how 
to use her new range properly. No 
charge will be made for this service. 
Arrangements have also been made 
so that dealers in this territory may 
procure financing for approved elec- 
tric range sales to Philadelphia 
Electric Co. residential customers on 
$5 down and a maximum of 48 
months to pay. 

A prospect closer in the form of a 
practical meal-planning book may be 
obtained from the electrical associa- 
tion at a cost of 10 cents each. 

Capping the entire campaign are 
three cash-award contests for elec- 
tric range sales—one for dealers in 
Philadelphia county; another for 
dealers in Bucks, Chester, Delaware, 
and Montgomery counties; and a 
third for distributor salesmen. 
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FRICK COMPANY, Waynesboro, 
Pa., well known manufacturers of 
refrigerating and air conditioning 
systems, have selected Alco’s Multi- 
Outlet Thermo Valves as standard 
equipment on their new line of 
3 and 5 ton unit air conditioners. 
This is but another example of the 
industry’s recognition of one of the 
greatest advances ever made in the 


field of refrigerant control. 


The Alco Multi-Outlet Thermo 
Valve distributes the refrigerant 
before separation of the gas 
and liquid can take place. Tests 


prove that these valves can increase distribution 
efficiencies up to 35 per cent and increase coil 
capacities more than 20 per cent. 


When you use Alco Multi-Outlet Thermo Valves, 
you can quickly solve what has hitherto been the 


ALCO 


Alco Multi-Outlet Thermo Valves are 
monufactured under U. S. Patents 
No. 2144898 and No. 2079579. 
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Efficiency 


With slow speed refrigerating machines, 
water cooled motors and Alco Thermo Valves, 
Frick Unit Air Conditioners offer longer life, 
extra capacity, and more value per dollar. 


most difficult coil design problem— 
efficient distribution of refrigerant. 
(With improved distribution, coil 
capacity is increased because the 
maximum amount of each circuit 
is utilized.) 


With Alco Multi-Outlet Thermo 
Valve, you save the cost of dis- 
tribution headers or a multiplicity 
of small expansion valves. 


Alert manufacturers were quick 
to see the many advantages of 


standardizing on Alco Multi-Outlet Valves. It will 
pay you well to investigate and obtain full infor- 


mation regarding these revolutionary new valves. 


ENGINEERED REFRIGERANT 


Alco engineers will gladly assist you in solving 
your control problems. Write to Alco today. 


VALVE COMPANY 


- 2620 Big Bend Blvd. 


St. Louis, Missouri 
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“It is particularly interesting,” Mr. 4 5) a 
Sloan said, “to note that, of this Every thing $s Up Except the Price 
* a large number of stockholders, ap- 
proximately 156,000 individuals have 
nu ustria Y atic ns holdings of 10 shares or less. The 9 1924 
corporation believes in the broadest 20 
possible distribution of ownership. RICE PER POUND 
% To the degree that American business e x 
is owned by the American public, its 
| Th M d In d F security and the opportunities for 
Problems That a Modern Industry Faces | proztes. are ennancea” St. 
, Stressing the importance of the 
effect of “the attitude of mind of the Ho 
Shown In General Motors Report constructive forces of the country as 
to the conditions under which indus- 
try is to operate, and particularly ST. 
NEW YORK CITY — General | surrounded the future of industry for | the attitude of the Government as Refrig 
Motors Corp., for the five years | some years past, and which have | affecting the national economy,” Mr. ciety 
ended Dec. 31, 1938, made a capital | exerted a profound influence in | Sloan declared further: Brass 
investment of $397,809,536 to main- | limiting expansion in many different “There is no doubt that the funda- pendin 
tain its manufacturing efficiency and | ways, General Motors Corp. has not | mentals of a broad and sound expan- Sinc 
expand its plants, as well as to pro- | deviated from the policy it has fol- | sion exist in abundance today. In place 
vide tools, dies, etc., for its yearly | lowed down through the years. particular, the need becomes more - 
roduct program, it was disclosed “It has not hesitated to invest the | and more pressing to rebuild, in ; this a 
by Alfred P. Sloan, Jr., chairman, in | capital essential to maintain the | whole or in part, America’s producing This chart, included in the General Motors’ annual report, reveals that to use 
his annual report to the more than | efficiency of its manufacturing opera- | plant with those }.ew and more over the past 20 years employment, payrolls, dollar sales, and profits have G. Rat 
389,000 stockholders. tions. It has in all cases expanded | efficient instruments of production shown an upward trend, while the price per pound has dropped steadily, Trades 
This capital investment does not | its plants when justified by the pos- | which are now available as a result | - : " — All 
include the expenditures made to | sibility of increased sales. It has not | of the technological progress of the | 1” 1937. There was retained in the | which was approximately 12% attend. 
continue the corporation’s research | hesitated to broaden its lines of | past few years.” business for its protection and ex- | greater than their average annual bers 0: 
and engineering activities. products when constructive oppor- Net earnings available for divi- | Pansion $28,625,366, equivalent to | earnings in 1929, the present record are in’ 
In view of the fact that 1938 was a | tunities presented themselves. It has | dends on the outstanding preferred | $0.67 per share of common stock. of maximum national productivity, In ¢ 
year of subnormal activity, Mr. | continued its research and engineer- | and common stocks amounted to Net working capital at the close | “The payrolls of the corporation, will be 
Sloan explained, only such expansion | ing activities aggressively for the | $102,190,007. This is equivalent, of 1938 was $387,243,513, compared | including salaries and wages, for the Co. to 
programs as were in process during | purpose of increasing its efficiency | after paying dividends on the $5 with $347,216,116 at the close of | year 1938 amounted to $300,825,939, chapte: 
1937 were completed in 1938 and the | and developing new and useful | series preferred stock, to $2.17 per | 1937. Cash and cash items totaled | This is a decrease of $159,625,814, or ing a 
question of further plant develop- | things.” share on the average number of | $242,895,320, compared with $150,- | 34.7%, from payrolls of $460,451,744 winnin, 
ment on a broad scale did not arise. The General Motors chairman | common shares outstanding, and | 884,012 at the close of 1937. for — = pine year. — average award 
However, gross plant expenditures inted out that at the end of the | compares with $4.38 per share for number Of employes On the payroll The 
totaled $32,598,650 in 1938. year there were 889,509 stockholders, | 1987. sacevetiadiomenidamend during 1938 was 189,039. This com. J ior vic 
In addition, the corporation spent | establishing a new fourth quarter There was distributed in dividends Considerable attention again was | Pares with an average of 261,977 for E.C. I 
$33,321,096 for special tooling prin- | record and approaching the all-time | a total of $73,564,641 during 1938, | devoted to the subject of public rela- 1937, a decrease of 72,938, or 27.8%, nationé 
cipally to bring into production its | record of 403,282 in the second | compared with $169,728,081 for 1937. | tions in the 1938 report, in the course Total wages paid to hourly conven 
1939 products. quarter of 1938. The previously | Regular dividends of $5 per share | of which Mr. Sloan emphasized the workers in the United States during but L. 
Discussing these expenditures, Mr. | published year-end record for the | were paid on the $5 series preferred | following points: the year amounted to $188,899,701 the ch 
Sloan said: number of stockholders was for the | stock. Dividends on the common “One of the prime responsibilities | 29d compares with $336,030,958 for to all 1 
“Notwithstanding the political and | fourth quarter of 1937, when there | stock amounted to $1.50 per share in | placed upon the modern industrial the year 1937, a decrease of $147, All 
economic uncertainties which have © were 375,755 stockholders. 1938, compared with $3.75 per share | organization is that of encouraging | 131,257. During 1938 the average enter t 
and preserving satisfactory relation- | Number of hourly workers employed notify 
ships throughout all the various | 7 the United States was 125,836, in- Pleskot 
phases of its business. These rela- | Cluding both men and women. Of possibl. 
tionships are necessarily complex— | this number 106,523, or approxi- howeve 
the process of converting raw mate- | Mately 85%, were on the payroll unable 
rials into useful finished goods re- | throughout the entire year.” said. Al 
quires the collaboration of many There was disbursed through the own to 
groups of individuals. corporation’s group insurance plan Tubing 
“Dealers, suppliers, employes, cus- $2,505,498 to beneficiaries of em- Char] 
tomers, stockholders, and the general ployes who died during the year. In Imperié 
; public, as well as governments—all addition, 13,542 employes received judges 
play essential parts in the industrial benefits in the amount of $1,115,348 projects 
scheme of things. To an important | °? account of temporary disability Huhn, ] 
VALVES, FITTINGS, TOOLS AND ACCESSORIES degree the measure of General — from sickness or non-in- 
° . ° eye ° Motors’ success is the measure of the ustrial accidents. The total amount 
for Aofugeration and arr conditioning quality and value of its service to | Of benefits paid out under the plan For 
the public. To the extent, and only | in 1938, therefore, amounted to 
to the extent, that the corporation | $3,620,846. 
serves the public better, will it grow During 1938 the corporation spent 
and develop.” approximately $3,650,000 to protect 
While the total in taxes paid or the health and safety of its 125,836 CHIC 
accrued by the corporation and its factory workers in the United States. graduat 
subsidiaries to the various taxing Furthermore, a new all-time safety learning 
authorities within the United States | record in 1938 marked the fifth con- former 
“ ) ita ree pon Camere 3 © | “me oe nae 
M4 ,812,000 in the year 1938, due to | 
The in f | U en ce of Air Cond | ti 0] ning & pt ma in pont sales, and report showing the maximum and ternity, 
volume of production and employ- minimum salaries, bonus participa- Upsilon. 
e . * h . b b d . ment, Mr. Sloan pointed out that | tion, and total compensation of the Chart 
Ref rigeration News with joobers and service “the tax bill definitely ascertainable | three highest paid executives for the Jj Illinois, 
was equivalent to 72.2% of the re- eight-year period, 1930 through 1937. lished u 
h . | b d b ported earnings in 1938 as compared ace oe eee ancora the = ao 
with 4 in 1 nd 2 o whic e curren ax burden rigerati 
men has certainiy been proved fo us by with 3.4% in 1937 and 382% in | to which the current tax bunie! Hj fgerat 
compensation of these executives encoura; 
h | f h d - 8 h | d TAXES ARE UP during a period which included both JJ rds, to 
the results of the advertising we have piace He explained further that “in | £004 and bad years. o be 1 
relation to $100 of sales, it was wa was a that on ee — ; 
. 4 H equivalent to $7.95 for the year 1938 compensation of what was dt | 
with you consistently during the past eleven compared — $7.22 aoe eat and fined as the executive management Vote up 
$6.87 for 1936. Based on the average | 8roup of 181 individuals, including a 
M number of employes on the payroll | both salaries and bonus participation, . be 
yeors. in the United States, it was equiva- | Was equivalent to $0.10 per share of MM | 120ot 
lent to $450 for each employe in | Common stock outstanding, as com Plea ” 
-- C. H. Benson, Adv. Mgr., Imperial Brass Mfg. Co. 1938 as compared with $444 in 1937 | pared with $0.16 per share in 1937 BM Uses 
and $440 in 1936. The tax bill per ™ ——— + A 
$100 of payroll in the United States a 
was equivalent to $26.83 for 1938 as b U ~ BE RE 
compared with $24.24 in 1937 and 
Quite a large number of the more substantial jobbers $25.33 in 1936.” ; 
of air-conditioning and refrigeration parts, supplies, and Discussing labor economics, Mr. says ~— Page 3 | 
equipment in all parts of the United States act as Sloan asserted: . | | 
pane for incites News Publishing Co. “Notwithstanding the sharp decline April 19th Issue! | | 
in business activity experienced dur- pe Les 
They catalog and sell single copies and subscriptions aks cue —— Rae dl yper ' 3 
for Air Conditioning & Refrigeration News. They also the level prevailing in 1937. The PR 
catalog and sell the refrigeration service manuals, air- average hourly earned rate in 1938 Coppa Ls 
conditioning manuals, and other books published by was 33.8% above that of 1929. atte 
Business News Publishing Co. “It was necessary, however, to Refrigeration Tubes 0 ~" 
reduce the working force and also B3 CHI 
it is natural that Air Conditioning & Refrigeration to shorten working time. The hourly , Pine ‘i — 
News should have a potent influence with this important paid ye manga ra _— A a difficult ‘ 
, corporation in e Unite ates ae, Se 
and growing factor of the industry. worked, on the everege, 81.8 howe 
Manufacturers interested in selling their products cas pene gly jay with 
through jobbers of parts and supplies, and who wish “Regularly employed hourly paid 
to reach these jobbers and their customers, the service | workers in the United States in 1938 
men, may well consider advertising in Air Conditioning | received average annual earnings of 
& Refrigeration News as the keystone in their promotion | $1,342 compared with $1,618 in 1937. 
programs. The decrease in 1938 was due solely 
to the reduction in the average num- 
° one ° e ° ber of hours worked per week. 
Air Conditioning & Refrigeration News “It is noteworthy, however, that 
ae despite the lessened dollar income 
“The Newspaper of the Industry the average annual earnings of 
regularly employed workers ir 1938 lL 
represented a purchasing ‘power ‘ H, | 
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Cewice News 


§t. Louis R.S.ES. Will 
Hold Bending Contest 


sT. LOUIS—Local chapter of the 
Refrigeration Service Engineers’ So- 
ciety will cooperate with Imperial 
prass Mfg. Co. in holding a tube 
pending contest here April 27. 

Since the Society’s regular meeting 
place would not accommodate the 
crowd Which is expected to attend 
this affair, permission was obtained 


ee OR A a ge NT 


on 


hat to use the auditorium of the David 

ave g. Rankin, Jr. School of Mechanical 

‘ily. trades, 4400 Finney St. 

i All service men are invited to 
12% attend, whether or not they are mem- 
nnual pers of the organization. Ladies, too, 


ecord are invited to enjoy the fun. 

ity. In addition to the prizes which 
ation, will be awarded by Imperial Brass 
or the Co. to winning members of the local 
5,930, chapter, the chapter itself is offer- 
14, or ing a paid-up membership to the 
1,744 winning non-member, and also will 
erage award various merchandise prizes. 
ayroll The chapter is pinning its hopes 


com- for victory on its first vice president, 


'7 for E. C. Fix, who was runner-up to the 
7.8%. national champion at the society’s 
lourly convention in Buffalo last November, 
luring but L. L. Vollman, past president of 
99,701 the chapter, has issued a challenge 
8 for to all members. 
$147, All non-members who intend to 
erage enter the contest are requested to 
loyed notify the chapter’s secretary, E. A. 
in- Pleskott, 2145 67th St., as soon as 


Of possible. Every effort will be made, 


proxi- however, to accommodate even those 
ayroll unable to make reservations, it is 

said. All contestants must bring their 
h the own tools, and any make will do. 


plan Tubing will be furnished. 
em- Charles Anderson will represent 


Minneapolis Introduces 
New Time Switch 


MINNEAPOLIS—A _ new time 
switch designed primarily to control 
operation of electrical equipment 
with a non-inductive load of 10 amps. 
at 110 volts, five amps. at 220 volts, 
or motors of 1-hp. repulsion-induc- 
tion, %-hp. single-phase, or %4-hp. 
direct current and of 110 or 220-volt 
rating, has been introduced by 
Minneapolis-Honeywell Regulator Co. 


Timer may be manually set to 
close the circuit, and will auto- 
matically break the circuit at a pre- 
determined time for any period from 
a half hour to 11 hours, it is said. 

Timing mechanism cannot be over- 
wound so that it sticks, it is claimed, 
and a twist of the front control knob 
in counter-clockwise direction will 
turn the current off at any time. 


Newton & Delancy Named 
Service Men For Dairy 


PHILADELPHIA—M. E. Newton 
has been appointed outside service 
man for Russell Dairy, and Dave 
Delancy, formerly of the Carbondale, 
Pa. plant, has been placed in charge 
of Philadelphia service for the or- 
ganization. 


Scranton R.S.E.S Entertains 
Hohmeyer & Stevens 


SCRANTON, Pa.—Bill Hohmeyer 
and Roy Stevens, representatives of 
Detroit Lubricator Co., were guest 
chairmen at the recent meeting of 
the Scranton Chapter of the Refrig- 
eration Service Engineers’ Society. 


r. In Imperial Brass at the meeting. Floor 
ceived judges and judges of the completed 
15,348 projects will be appointed by A. H. 
ibility Huhn, president of the chapter. 

on-in 

nount 

d to 

spent 

rotect 

25,836 CHICAGO—Determined not to let 
tates. graduation terminate friendship or 
safety learning in the field, a group of 
1 con- former students of Thermo Institute 
ment. here have formed an honorary air 
n the conditioning and refrigeration fra- 
and ternity, to be known as Beta Tau 


icipa- Upsilon. 

Chartered recently by the state of 
Illinois, the fraternity was _ estab- 
1937. lished upon the following principles 


»xtent relating to air conditioning and re- 
urden frigeration: to promote good fellow- 
nnual ship and professional interest, to 
utives encourage high scholastic stand- 
both ards, to maintain an ethical standard, 

to be progressive. and continue re- 
nated search to further science. 


s de- Membership will be by fraternal 
Vote upon pledges from any of the 


“uz «Former Students of Chicago Trade School Form 
Honorary Fraternity To Encourage Study 


along air conditioning and refrigera- 
tion lines. 

The group’s special efforts will be 
centered upon making contacts with 
successful members in the field, and 
also, through the courtesy of such 
groups as the American Society of 
Refrigerating Engineers, they will be 
able to attend the lectures facilitated 
through these societies by manufac- 
turing concerns. 

Leaders of the group say that they 
are fully aware that during these 
years of business depression there is 
a ‘“pseudo-abundance of service men 
and engineers.” At the end of this 
period of depression, however, they 
hope to have kept abreast of the 
improvements in machinery and 
methods through attending lectures. 

The management of the fraternity 
is vested in a board of five directors. 
Officers are: John E. Oliphant, Chi- 
cago, president; Charles A. Costello, 
Chicago, secretary; and Maurice B. 
Kaufman, Chicago, treasurer. 


>ment 

uding recognized schools in the field. Fees 
ation Will be nominal, it is said, because 
re of of recognition of the low employ- 
com- ment period that follows schooling. 
1937. Pledges will be judged and tested 
= upon their ability and _ initiative 
all ——_ 
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General Offices 


REFRIGERATOR DOOR 


—— 2," Many types in molded and 
extruded rubber available for 

| le replacement use. Ask your 
wae ate «jobber for copy of bulletin 
am i listing complete line. 
facturers—let us work from 
your Blue-prints. 


ARROW PRODUCTS CORPORATION 
SL 


GASKETS 


Manu- 


Factories 


420 North La Salle Street 
CHICAGO 


Chicago & Grand Rapids 


MAKE OVER 41% CLEAR PROFIT 

with GILMER 35-R BELT ASSORTMENT 
YOU PAY $19.98 
YOU GET $34.18 
YOU MAKE $14.20 


NW’ 


Described and illustrated in the 
Gilmer Belt Catalog. Use Gilmer f. h. p. 
Belts. Belt engineers build them. Get 
your Gilmer Catalog today. 


\. H. GILMER COMPANY, Tacony, Philadelphia 


| 
| 
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Flexible Tubing Said 
To Be Oil Resistent 


NEW YORK CITY—A new type 
of flexible tubing said to be imper- 
vious to gasoline, oil, and organic 
solvents has been introduced by 
Resistoflex Corp. here. 

Material from which the tubing is 
made is known as Resistoflex PVA 
(basically, polyvinyl alcohol), a syn- 
thetic resin. It is adaptable to re- 
frigeration and air-conditioning ap- 
plications in its present form, and 
also will be obtainable as gaskets, 
washers, packing, diaphragms, and 
sheet material in the future, the 
company asserts. 

Normal operating range for which 
Resistoflex PVA is recommended is 
from —55° F. to 270° F. It is said 
to possess a high tensile strength, 
and to stand up well under repeated 
flexing or twisting. 

Long service will cause the mate- 
rial to harden slightly, but without 
excessive loss of flexibility, it is 
claimed. Cross-sectional area of the 
tubing shows little or no change 
when used in handling of oils, it is 
said. Hot oil causes only a slight 
shrinkage. 

The tubing is not recommended for 
the conveyance of water or steam, 
since it is not completely resistant to 
water. Small quantities of water 
present in oil or solvents will not 
affect it, however, it is claimed, and 
neither will water formed due to con- 
densation in the lines. 


Capitol Adds Frigidaire 


CONCORD, N. H.—Capitol Elec- 
tric Supply Co., 28 Pleasant St., has 
been named dealer for Frigidaire 
electric refrigerators. 


Billings & Spencer Adds 
To Line of Wrenches 


HARTFORD, Conn.—Billings & 
Spencer Co., manufacturer of drop 
forged tools, forging machinery, and 
commercial forgings, has acquired 
the wrench division of Bemis & Call 
Co., and all of the wrench products. 


Crosley Offers Kit for Building 
‘Reado’ Printer at Home 


CINCINNATI—A compact kit con- 
taining all parts necessary for the 
building of a “Reado” facsimile 
printer has been introduced by 
Crosley Corp. for the amateur who 
wants to make his own printer. 


THE BUYER‘S GUIDE 


VA oe 
HE KOCH LINE IS Complete 
Valhetn eat Commercial ik ee 


Ls 


and all types of 


——— 
KOC 


Display Cases 


Koch does not manufacture 
\\ or sell condensing units. 
| Koch distributors therefore. 
| furnish the units they sell. 
Write Today for Information 
on PROFIT POSSIBILITIES — an 


REFRIGERATORS 
NORTH KANSAS CITY, MO. 


A Size for Any Box 
Up to 12 Feet 
. 
Secondary Finned 
Coil Surface Gives 
Controlled 
Circulation 


PEERLESS “HUMIDI-PACK” | 


A Replacement Evaporator With “Plus” Value 


© The unit with the secondary finned coil surface! An evaporator that gives 
controlled circulation without drying out box or contents! Freezing of ice cubes 
is faster because refrigerant tubes are SEALED TO TRAY SHELVES. In 
many instances the Peerless Humidi-Pack restores box to better than original 
efficiency. 


Ask Your Jobber for Details or Write for NEW Catalog 


MAIN FACTORY « GENERAL OFFICES 
‘515 West Thirty-fifth Street, Chicago 


New York Factory 
43-20 34th Street 
~ Long Island City 


Los Angeles 
Export Division: 
ox 636, Detroi 


“Michigan, U.S.A. 


MR. DEALER: pia you ever lose a sale 


because you offered a limited line of milk- 


cooling equipment? 
efficient 
type of requirement. 


LIFE-TESTED cooler 
VERTI-COIL COOLER, 


Wilson Systems offer an 


for EVERY 


for instance, cools and stores one milking daily =a 
with NATURAL circulation of the water bath produced by the only efficient cooling 


coil arrangement (patented). 
PERFECT SANITATION .. . 


MILK IN LESS TIME... 


NO MECHANICAL AGITATION NECESSARY. 
LOW OPERATING COSTS... 


COOLS ALL THE 
LONG LIFE. 


ropecn eater | WILSON CABINET CORP. *'sci'* 


waes* 


TYPE 'G™ 


All-Purpose Control 
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14,495 Commercial Refrigeration Units Sold To Distributors 
During February By 18 Nema Companies 


The following report of commercial 
refrigerating equipment sales for 
February, 1939 was made to the Com- 
mercial Refrigeration Section of the 


Baker Ice Machine Co., Inc., Brunner 
Mfg. Co., Carrier Corp., Crosley Corp., 
Frigidaire Div. General Motors Corp., 
General Electric Co., Gibson Electric 


Evans Co., Norge Div. Borg-Warner 
Corp., Parks-Cramer Co., Servel, Ino. 
B. F. Sturtevant Co., Uniflow mrtg 
Co., Universal Cooler Corp., Viltey 


; National Electrical Manufacturers Refrigerator Co. Kelvinator Div. Mfg. Co., Westinghouse Electric ¢ 
: When we promise FASTEST SERVICE on all Association (Nema) by the following Nash-Kelvinator Corp. Merchant & Mfg. Co., York Ice Machinery Corp, 
: of your orders for 18 companies: 

Domestic Canadian Other Foreign Total Worlg 


AIR CONDITIONING AND 


SALES FOR FEBRUARY, 1939 Quantity Value Quantity Value Quantity Value Quantity Value 


Handle swedged and se- 


REFRIGERATION PARTS AND SUPPLIES a 
1. Bottle Water Coolers—Complete................. 237 $ 15,275 5 $ 344 31 $ 2,100 273 $ 17,719 
we really are talking about the kind of service 2. Pressure Water Coolers—Complete.............. 1,027 102,814 i 72 59 5,885 1,087 108,77) 
3. Water Coolers—Low Side Only................... 61 5,682  .... cove 1 100 62 5,782 
that never disappoints. 95% of all orders received 4. Ice Cream Cabinets—Complete................... 1,931 292,400 48 6,324 66 10,360 2,045 309,084 
” by us are shipped THE SAME DAY. j 5. Ice Cream Holding Cabinets Only (Remote)..... 175 20,110 3 281 8 970 186 ?1,361 
a 6. Bottle Beverage Coolers—Complete.............. 1,939 200,361 10 850 79 9,823 2,028 211,034 
; 7. Beverage Coolers (No High Sides).............. 76 6,577 ae braces 1 47 17 6,624 
THE fi A Ke RY A LT E R C 0) | 8 Milk Coolers—Complete .............:000cc0000 0s 4 4477 «CO. plat aa aa 
a 9. Milk Cooling Cabinets (No High Sides).......... ore Be te are ie Sa aks Pa’ Ren 
, « s . . . 10. Commercial Evaporators—Not Reported Above 
1728 a Michigan Avenue, Chicago, Illinois (Including Cold Diffusers, Brine, and Other 
° 3 CHICAGO BRANCHES ~NORTH, WEST, SOUTH _ . . PRE -TIVAROPATOTE, TG ohcsc cee cecssscscsecses 1,856 82,206 221 6,380 423 19,138 2,500 107,704 
pee ; ~nuis. 11. Condensing Units Less Than % Hp............... 960 50,717 25 1,562 223 11,015 1,208 63,294 
; NE W YORK Be DE TRO IT oor CLEV f LAND “4 ST. LOU 1 ar 12. Condensing Units—% Hp...............cscccecees 2,031 118,265 40 3,174 344 24,867 2,415 146,306 
161-163 Grand St. 5013 John R. St. 4506 Prospect Ave. 2910 Washington Ave. 13. Condensing Units—% Hp................00.0eeeee 811 72317 36 3,779 128 11,659 975 287,55 
24. COMRMOMBIRE TRIE —% Baie. eck ceescseencs 547 63,783 17 2,418 66 8,176 630 74,377 
15. Condensing Unite—1 Hp.............scecccccccece 384 54,650 8 1,202 75 11,514 467 67,366 
FI IL S 16. Condensing Units—1% Hp...................00005 199 36,999 3 660 23 3,624 225 41,283 
27. Comiensing URiti—2 Tip... oi. ccce cc cecnsveces 107 23,061 2 527 18 3,199 127 26,787 
15. COMBONSING UNHS—O8 FAD... occ ee icsccsesesece 54 14,161 2 500 17 3,962 73 18,623 
PIPE COILS 19. Condensing Units—5 Hp.................cceeeeees 76 16,832 1 _ 426 1 24h 76 17,014 
20. Condensing Units—7% Hp...................e00es 7 3,250 1 788 seas vate 8 4,038 
° ° $ ee . 21. Condensing Unite—10 Hip............csccccecceces 6 See re ere eee 6 4,304 
for Refr tgeration and Air Conditioning 22. Condensing Units—15 Hp......................... 4 2991 .... ee cea aa 4-201 
28. Condensing Unite—20 Bip.........sscccsscscsecces 2 1,260 oe eed Hee re 1 1,260 
“ 24. Condensing Unite—25 Hip...........ccscccsccccces Sees sips coaun Kaas ids peibee rere pee 
UNIT COOLERS fo r comfe ort and low ee pce Zo. Condensing Units—G0 EAD... .......cccccrssceccees ual or Wee Seat ahs sales Sisbee a? The 
oY Walk-in coolers 26. Condensing Units—40 Hp...................eeeeee eves bees 8 ohee coos vee weak ° dawg eee 
AUTODRAFT UNITS f Zi. GCORGOHSINE UBIO O0 FAB. in cs cicccccscssscoveses ey wise ereiar er 2 2,589 2 2,589 
REMPE CO., 340 N. Sacramento Blvd. CHICAGO 28. Total—All Condensing Units (11 to 27).......... 5,187 462,480 135 15,036 891 75,183 6,213 552,699 and 
29a. Condensers—Sold Separately 
Shen & Coil or Bhell B TUGC... 4... .cccvvscccvcs 1 119 ree pri 2 280 1 161 
5 ; eS ay ar eae ee ae 2 796 are 5 Sige 6 773 8 1,569 
Phosphor bronze disc Swivelbutton relieves twist) Wheel fits palm of hand. 30. Total All Commercial Refrigeration ............. .... $1,193,297 $29,287 $124,099 .... $1,346,683 
reinforces 


top of Sylphon. ing strain from sylphon. 


curely locked to bonnet. 


Steel nut makes firm, 
sure seal between bon- 


Short, husky stain- 
less steel stem will 
not bend. Held 
open by large 
bronze spring. 


12,616 Commercial Units Sold In January By Nema Companies ( 


Evans Co., Norge Div. Borg-Warner 
Corp., Parks-Cramer Co., Servel, Inc.,, 
Sturtevant Co., Uniflow Mfg. 
Vilter 


Baker Ice Machine Co., Inc., Brunner 
Mfg. Co., Carrier Corp., Crosley Corp., 
Frigidaire Div. General Motors Corp., B. F. 
General Electric Co., Gibson Electric Co., Universal Cooler Corp., 


The following report of commercial 
refrigerating equipment sales for 
January, 1939 was made to the Com- 
mercial Refrigeration Section of the 


pecial spring 


; gases 
s aah pute epee’ - 7 whether valve is in open, 


t Concinee 
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Go 6 
o>+a : 
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>= c dian Rebee: be keke. closed or partially open > National Electrical Manufacturers Refrigerator Co., Kelvinator Div. Mfg. Co., Westinghouse Electric & > 
44 1 oO tight: joint under bonnet. “a Association (Nema) by the following Nash-Kelvinator Corp., Merchant & Mfg. Co., York Ice Machinery Corp. Wi 
© Mere Syiphon travel restricted RS rs 18 companies: 
. w 
<I>~o i chten; coma g ref Domestic Canadian Other Foreign Total World 
> o z te i eas Wome 0 SALES FOR JANUARY, 1939 Quantity Value Quantity Value Quantity Value Quantity Value OKLA 
—_ : its 
SEE then 100,000 cycles. P| i. Bottic Water Coolers—Complete...............+- 95 $ 6,063 3 $ 207 32 $ 2,213 130$ 848 Me 
< rs) * asi z 2. Pressure Water Coolers—Complete............... 582 59,148 1 83 52 6,058 635 65,289 Mackl 
oe | — 8 3. Water Coolers—Low Side Only................... 54 11,131_—Ci...... sees 1 139 55 11,260 regen 
>~"”a ce cam| 4. Ice Cream Cabinets—Complete................... 1,315 194,792 7 883 74 8,839 1,396 204,514 ucts, In 
“ 4 S 5 paw oki Ge % 5. Ice Cream Holding Cabinets Only (Remote)..... 55 6,624 22 2,751 5 1,140 82 = 10,515 . = ¢ 
positi a y dist 
= 2 seating action. <>) < 6. Bottle Beverage Coolers—Complete............... 1,024 97,433 797 67,778 33 2,952 1,854 168,163 Oklahon 
a > ry 7. Beverage Coolers (No High Sides)............... 36 3,167 8 651 11 683 55 4,501 Clinton 
aq [—WEM| 8 Milk Coolers—Complete .......020000scecceeees 7 Gms ..... ae sebs ee T5818 
O* vn a 9. Milk Cooling Cabinets (No High Sides).......... ee onas bats caus P » NG 
us >> r 10. Commercial Evaporators—Not Reported Above unea ¢ 
= a = - (Including Cold Diffusers, Brine, and Other towns. 
a. 7 bk ‘ ae 5 ates —_e BERS FEVGROPACOEO, MG). cites cesessvevenssaes 1,694 59,741 276 5,305 281 17,186 2,251 82,232 Highli 
: Raised portions socket which re ee tube | 
twisting strains when wrench is used on valve. 11. Condensing Units Less Than % Hp............... 1,332 59,916 21 1,408 278 15,926 1,631 77,250 a 
nea, re eae ; 12. Condensing Units—% Hp.................ccceeeee 1,864 107,051 15 1,247 582 20,149 2,461 128,447 Mfg. C: 
13. Condensing Units—% Hp.................c cece ees 619 54,736 15 1,622 168 15,226 802 71,584 r 0 
14. Condensing Units—% Hp................. 000 cee 383 44,992 14 2,152 83 10,126 480 57,270 -R 
15. Condensing Units—1 Hp.......................00. 274 40,689 5 884 29 4,179 308 45,752 ne D 
—— @ conv 
Message | | 16 Condensing Units—1% Hp...................0.055 166 32,285 4 947 37 7,228 207 40,460 K. B. 
17. Condensing Units—2 Hp..................ccceeees 111 21,312 4 833 y 1,454 122 23,599 Macklan 
nt 18. Condensing Units—3 Hp.................cccececes 58 14,379 2 684 17 4,536 77 19,599 Ae 
6. 34 19. Condensing Units—5 Hp....................0.0008 19 8504 .... akan 4 1,283 23 9,787 
20. Condensing Units—7% Hp.................0.00005 6 3,332 1 725 1 336 8 4,398 
21. Condensing Units—10 Hp...... eieboiasebniaa cans 3 4,493 1 1,071 4 5,564 
CONDENSING UNIT FACTS 22. Condensing Units—15 Hp......................... 2 1,441 ths 2 1,441 
‘ Ven o t ity et @ hich price 25. Condensing Units—20 Hp................00000000e eens eee - bees 
- Fou can get quality I; 1 P i. 24. Condensing Units—25 Hp..................c0ceues vr 
2. You can get low qualit at ow price. - 25. Condensing Units—30 Hp.................0..00005 Sens oe eee ‘ ae 
3. We give the best of both “quality at right price. 26. Condensing Units—40 Hp................000.0000. ‘ans ‘eck eae oe  ehae ie: alia ie 
27. Cond i WB BED ces ccccescvsscsseaseses cae Kade ab.oce le , 12; 
TECUMSEH PRODUCTS CO., TECUMSEH, MICH. tn ced a... 
Canadian distributor: Refrigeration Supplies Co., Ltd., London, Ontario 28. Total—All Condensing Units (11 to 27).......... 4,837 393,130 82 11,573 1,212 92,503 6,131 497,206 
29a. Condensers—Sold Separately 
Shell & Cold or Shell & Tube................... 2 778 er eer 2 280 4 1,058 
i oe he ee ae 29b. Evaporative Type ...........cccccccecceccccuucs 4 J eee ‘ane 1 333 5 1,441 
2 F WELDED STEE ; 30. Total All Commercial Refrigeration.............. $838,424 $89,231 $132,326 .... $1,059,981 = 
a ar . units in the same period of 1938. Ice Melealers 
i sas Commer cial Sales For cream cabinet shipments also were Speed Queen Sales For tier 
well above comparative 1938 totals, hedetiey. 


with 3,441 units this year against | January Double 1938 m 


3,011 units last year. wares 
Milk oeoler shipments showed a 


First Two Months 


NEW 1939 FEATURES 


Tyler’s original welded steel construction is 
still the most advanced in the commercial 
refrigeration field. And the 1939 line is the 
greatest ever. New improvements include 
wider doors, for greater accessibility; wider 
front glass for increased visibility and new, 
patented NON-GLARE lightin 

brighter display. 


THE BIG VALUE LINE 


Complete line covers wide field. 
Built from experience with thou- 
sands of installations. Offers sensa- 
tional values because of standard- 


ized quantity 
meet today’s 


Boston O, Lb 
Chicago Office: 1663 W. Ogden Ave. 


| TYLER FIXTURE CORP. Dept. R, NILES, MICH. 


system for 


roduction. You can 
emands with Tylers 
and make more money. Write NO 
for dealer proposition. 

New York Office: 601 W. 26th St. 
ice: 683 Beacon St. 


code ad 


Show Increase 


(Concluded from Page 1, Column 4) 
becomes more impressive when it is 
noted that certain types of air- 
conditioning equipment, included in 
last year’s totals, are not being re- 
ported this year. 

In all classifications except bottled 
beverage coolers, 1939 sales for the 
year’s first two months run well 
ahead of comparable figures for the 
preceding year. January-February 
beverage cooler shipments last year 
were 7,195 units, as against a total of 
3,882 units so far this year. 

Water cooler sales for the two 
months this year amounted to 2,125 
units for both bottle and pressure- 
type units, as compared with 1,708 


tea. ee 7 oa. b- Pinks 


large increase as compared with 1938 
totals for the two months, the 1939 
figure standing at 51 units as com- 
pared with but 10 units last year at 
this time. 

Shipments of commercial evapo- 
rators for the first two months of 
this year totaled 4,751 units. In- 
cluded under this classification are 
cold diffusers, brine and other spray 
evaporators, etc. 

Commercial condensing unit ship- 
ments for the two months totaled 
12,344 units, as compared with a 
total of 11,720 units last year. Janu- 
ary shipments led that month for 
1938, showing 6,131 against 5,143; 
while February shipments were down 
from last year’s marks, 6,213 against 
6,577. 


RIPON, Wis.—January unit ship 
ments of Speed Queen refrigerator 
washers, and ironers manufact 
by Barlow & Seelig Mfg. Co. here 
were 110% above sales for January; 
1938. 

Ironer sales especially were on the 
upgrade, reported R. I. Petrie, pres* 
dent and general manager. 


Appointment of three new = 
tributors for the Speed Guan = 


has been announced by Verne * 
non, sales manager. These distribu 
tors, and the territories they 

cover, follow: Southland Distributors 
Inc., Jacksonville, Fla.—entire st 
of Florida; Brown Distributing © 
Atlanta—northern Georgia; Sh Y 
Sporting Goods Co., Newburgh, N- * 
—southeastern New York state. 
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8,483 
65,289 
11,266 
04,514 
10,515 


68,163 
4,501 
5,318 
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and control 


They gave the party. 


sales engineer, 


J. W. McLeod, cashier; Prof. E. F. Dawson, 
Oklahoma University; A. R. Morin, manager, refrigeration department; 
K. B. Covert, manager; Don Cornell, counterman; W. F. Worth, grille 


of the Macklanburg organization. 


Upper left: Talking over beverage 
cooling problems. 
Refrigeration; C. E. Terry, Temprite, 
Detroit; and C. R. Bell, Refrigerator 
Exchange, Oklahoma City. 
George Murrell, 
justs the giant Penn control, 


John Cole, City 


Above: 
Oklahoma City, ad- 
one of 
the exhibit features. 


obber Cctivities 


Macklanburg Celebrates 2nd Anniversary 
With Convention & Tube Bending Contest 


OKLAHOMA CITY — Celebrating 
is second anniversay as a refrig- 
eration parts and supplies jobber, 
Macklanburg Brass & Copper Prod- 
ucts, Inc. recently held a convention 
at the Oklahoma Club here attended 
by distributors and dealers from 
Oklahoma City, Carnegie, Chickasha, 
Clinton, El Reno, Enid, Guthrie, Law- 
ton, Norman, Pauls Valley, Perry, 
Ponca City, Weatherford, and other 


towns. 


Charles Anderson, 
Mfg. Co. 


the convention. 
B. Covert, 


Highlight of the evening was a 
tube bending contest conducted by 
Imperial Brass 


J. R. Sparkman, of Electromotive 
Corp., Dallas jobber, was a guest at 


manager of the 


Macklanburg firm, gave an introduc- 


| Use CHICAGO SEALS 


CHICAGO SEAL CO. 
20 North Wacker Dr., Chi 


Mialsolers to the ; , 


OUR NEW CATALOG! 


Complete in 
every detail 
—a veritable 
reference 


book for the 
Ipiigeretion and r entire refrig- 
ne sll eration and 
Industry. - aie —— 
; oning n- 
mars 
suites / dustry. 
READY 
ABOUT 
APRIL 10th 
Heating 
&Cooling ~ poe months 
of prepara- 
é\ Co. § tion this new 
Bee, 007 WEST LAKE STREET... cmrcane edition will 
SSS be ready for 
= your use in 
time for the 
busy months. 
SEND IN YOUR REQUEST TODAY 
4 assure yourself a copy of this cata- 
busi Send in your — on your 
not 1eSS_ Stationery t You will 
obligated in any way. 
EME ER—Your every need has 
be found ipated and the answer will 
Degound. in our new catalog. FULLY 
BED AND ILLUSTRATED. 
CUTOMATIC HEATING & 
rt OLING SUPPLY CO. 
— West Lake Street, Chicago, Illinois | 
g 
+ . ; By se 
F 7 FOOSE rs i = <a * 
Sah Racin + 


tory talk and described the 1939 
catalog prepared by the refrigeration 
supplies and parts company. In the 
evening, Mr. Covert again spoke, his 
topic being “Sales Policies, and the 
Jobber’s Position in the Industry.” 

C. T. Hudson of Mueller Brass Co. 
conducted a demonstration of 
“Streamline” fittings in connection 
with “Prestolite.” 

Following the evening banquet, 
Prof. E. F. Dawson, associate pro- 
fessor of mechanical engineering, 
University of Oklahoma, gave a talk. 
He was followed by C. E. Terry, of 
Temprite Products Corp. 

A demonstration of the giant Penn 
control model was given by N. E. 
Jennison, of Penn Electric Switch 
Co. Silfos & Phos copper welding 
demonstration was presented by H. 
L. Deal of Air Reduction Sales Co. 

Tube bending contest concluded the 
convention. A. B. Crisler, Refrig- 
eration Sales & Engineering Co., 
Oklahoma City, took first prize. Jack 
Pim, General Electric Supply Corp., 
Oklahoma City, came in_ second. 
Third place went to D. A. Billing, 
Billings Electric Co., Enid. 

A. M. Morin, manager of Mack- 
lanburg’s refrigeration department, 
was in charge of the meeting, and 
made the opening address. 


N. Y.Dealers Can Pay Sales 
Tax To Their Jobbers 


NEW YORK CITY—By paying the 
state sales tax to their jobbers, 
refrigeration and _ air-conditioning 
dealers here are relieved of the nec- 
essity of keeping books and charg- 
ing the tax to customers, attorneys 
of the Refrigeration and Air Con- 
ditioning Guild have learned from 
the state tax department. 

“As the City of New York is only 
interested in paying the tax once,” 
explained T. E. O’Donohue, regional 
vice president of the Guild, “we can 
pay it to the jobber and he can keep 


the books.” 

At the Guild’s recent meeting, 
E. W. McGovern, of the R. & H. 
Chemicals Dept. of E. I. du Pont de 
Nemours & Co., Inc., presented a 
paper on “Moisture in Refrigerating 
Systems—Its Causes, Results, and 
Cure.” A motion picture showing 
du Pont products was shown. 


oars tes 


Thorndike & McKee Tell 


Detroit Lubricator’s 
Story To Coast Men 


LOS ANGELES—Stopping off here 
on a swing through the western 
states by plane, train, bus, and 
automobile, two representatives of 
Detroit Lubricator Co.—K. B. Thorn- 
dike, western sales manager, and 
T. C. McKee of the engineering 
department—stayed just long enough 
to tell local service men and engineers 
the story of Detroit Lubricator 
products. 


Messrs. Thorndike and McKee were 
accompanied here by E. J. O’Connell, 
Detroit Lubricator representative on 
the Pacific Coast. The program pre- 
sented by these men consisted of a 
sound film describing the company’s 
1939 line of expansion valves, the 
new Type 450 controls, and the com- 
plete line of solenoid valves. 


Representatives of Refrigeration 
Service, Inc., refrigeration supply 
jobber here, demonstrated that com- 
pany’s glass evaporator, and this 
apparatus was used to demonstrate 
a number of points in the talk given 
by Mr. McKee following the showing 
of the film. 


Approximately 35 service men at- 
tended the meeting, most of them 
staying long after the film and 
demonstration to participate in the 
informal discussion. 


A few days later this same film 
was shown at combined dinner meet- 
ing of the Los Angeles chapters of 
R.S.E.S., A.S.R.E., and N.A.P.R.E. 
About 125 men attended this session. 


Before arriving here, the troupe 
had made stops in San Francisco, 
Sacramento, and Fresno, Calif., and 
following the Los Angeles meeting 
the itinerary called for San Diego, 
Calif., Phoenix, Ariz., and San An- 
tonio, Tex. 


Discussions following these meet- 
ings were so lively that Mr. O’Con- 
nell, who was piloting the party, 
practically had to pry Mr. McKee 
away from his blackboard in time 
to board the most feasible means of 
transportation to the next stop. 


Stock List For Wall Display 
Prepared By Rotary Seal 


CHICAGO—Printed on a 12%x19- 
inch sheet and designed for hanging 
on the wall, a complete new stock 
list of Rotary Seal replacement units 
for 1939 is now available. This list 
gives the shaft size, stock number, 
and list price of seals for 50 differ- 
ent makes of compressors. 


Copies of this sheet may be ob- 
tained by writing the Rotary Seal 
Co. here. 


ADD $ $ $ TO YOUR 


____ INCOME _ 


_withM\& Ftorn-Food 
LOCKERS 


“Cash-in” on the growing popularity of 
Cold Storage Food Locker Plants, NOW 
Get the details about the unusual sales 


’ opportunity afforded by A-S-E  Froz-n- 


Food Lockers. Dealers are making good 
profits. 


There is an A-S-E Froz-n-Food Locker 
for every cold storage food locker plant 
requirement—size, type and arrangement 
for practical, economical installation. 
Sturdy construction eliminates costly 
servicing. Plenty of  sales-producing 
features. 


Write for complete information about 
A-S-E Froz-n-Food Lockers today. 


2f ALL-STEEL-EQUIP COMPANY | 


Incorporated 


148 Kensington Avenue 


Food Locker Plant, 


Tiskilwa, Ill. 


Aurora, Illinois 


The 


PLACEMENT HIGH SIDE 


man and jobber. 


Peacpendent trade. 
with overall heights of 844” x 1 


sealed compressors. 


1481 Fourteenth Avenue 


increasing Use of 


HIGH SIDE FLOATS 


Commercial 


Every day we note an increasing tendency, in the dairy and 
ice cream industries, to use High Side Floats in preference to 
expansion valves. To meet this demand we offer a complete line 
of Aminco High Side Floats, 
CH;Cl, and “F12.” We are specialists in High Side Float produc- 
tion and are prepared to supply for any required Commercial 
or Domestic installation. 


Replacement High 
Side Floats 


For domestic installations we offer a RE- 
FLOAT 
hitherto unavailable to the independent service 
These floats are equal, in 
eve respect, to the floats they replace, and 

de a new source of service revenue for the 


service 


No. 368 and 367 are Standard Com mpressor Types, 
1” respectively. 


No. 369 is for refrigerators with hermetically 
Send for descriptive circulars. All good jobbers sell Aminco products. 


AMERICAN INJECTOR COMPANY 


Warehouse stocks on Pacific Coast—Van D. Clothier, 1015 E. 16th St., Los Angeles 


with liquid receiver, 


for $80O:, 


DETROIT, MICHIGAN 


LAIN... 


Water Coolers 


For Bottling Plants, 

Bakeries, Drinking Water 
Systems and Other 
Cooling Requirements. 


31 Sizes 
Hundreds of Satisfied Users 


>. 
r 


Builds Sales and 
Profits for You.. 


Because your customers stay 
satisfied. Now—be sure you 
sell Larkin Products. 


Read what C. M. Cook, Dr. 
Pepper Bottling Co., Russell- 
ville Ark., says ... “I have 
had this cooler almost two 
years and have not spent one 
penny on it, and it is runnin 
perfectly today. It cools a 
the water we need running 80 
cases per hour seven ounce 
bottles. I don’t think anyone 
would make a mistake buying 
one of these coolers.” 


write today for complete 
engineering and sales data 


Built only by 


LARKIN COILS, INC. 


General Office and rer a 


519 PAIR STREET, 8S. E., ATLANTA, GA. 


NEW YORK BRANCH, 


57-59 E. llth St. 


“VEGETAIRE” pays its way by increasing pro- 


duce sales—eliminating 
spoilage and shrink- 7 
age. It will pay YOUR | 
way by showing a 


profit on every sale 
-by increasing 
compressor volume. 


Write for catalog and franchise 
details, mentioning territory 


desired. 


MARSHALL 
o MICHIGAN 


Fi: 
Siar Pig. 


VF 


si] DISPLAY AND STORAGE EQUIPMENT ff) 
/ FOR RETA FOOD STORES gear 


SHERER-GILLETT CO 


MARSHALL. MICHIGAN 
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1886 


55 YEARS 
OF : a 
1939 


SERVICE 


shee 


PERCIVAL Line 
meets EVERY NEED ! 


Includes Coolers, Reach-In Refrigerators, 
Top Type, Double Duty, Delicatessen, 
Dairy and Produce Display Cases and 
Percival Condensing Units. 


Quality built; corkboard insulated; 
porcelain clad; beautifully streamlined. 
Coiling system is second to none. 


Write for attractive prices, literature 


\\ and Distributor’s proposition. 


BC.L.PERCIVAL Co. 
: DES MOINES,IOWA | 


ELECTRIC WATER COOLERS 


Thoroughly reinforced all steel attractively 
finished cabinets. 
Complete line of different Models and Capacities. 
Write for details and sales prices. 


Puro Filter Corporation of America 
440 Lafayette Street, New York City Spring 7-1800 


LMP AIR CONDITIONING 
ING evAPor AMMONIA SHELL AND TUBE 


COILS - FINNED COILS - TU 
SERS - FREON CONDENSERS - EVAPORATIVE CONDENSERS - BRINE 
S - SHELL AND TUBE WATER COOLERS - DRY EXPANSION WATER 
- UNIT COOLERS - BAUDELOT TYPE WATER COOLERS - ACCCUM- © 
ORS - HI-PEAK STORAGE WATER COOLERS - OIL SEPARATO . 
ee LIQUID RECEIVERS - SPECIALTIES F 


All of the above units made to use with Freon, Methyl Chloride and Ammonia — 


_ ACME INDUSTRIES, INc. 


JACKSON” 


MICHIGAN ~ 


MILLS 


COMPRESSORS 


for Commercial Use 


Mills Novelty Company * 4100 Fullerton Avenue* Chicago, Illinois 


This handy chart gives pressure-temper- 
ature relationships of sixteen commercial 
refrigerants. Write for your free copy! 


PITTSBERG CHEMICAL CO. 


Central Tower, San Francisco, California 
Manufacturers of 


Triple-Refined SULPHUR DIOXIDE 
New Process METHYL CHLORIDE 


Shipped in the New Light-Weight 
_ Cylinders. 


fer 
PERFECT PERFORMANCE 
t 


TEMPERATURE 
_ CHART OF © 
REFRIGERANTS 


Also Methylene Chloride 


WRITE 
FOR 
CATALOG 


} oat bubbles passing under liquid sight port reveal 
shortage of refrigerant in system. Soldered brass 
shell. Sight port cap and gasket provide added 
seal and protects glass from breakage. Hemispher- 
ical screen has 90% greater filtering area than 
usual flat disc. 120 mesh reinforced brass screen. 


HENRY VALVE CO. ''sschcr™tgus 


STOCKED BY LEADING 


JOBBERS 


Copies of Air Conditioning & Refrigeration News 
Bound for Reference Use 


Copies of Air Conditioning & Refrigeration News (formerly Electric 
Refrigeration News) for the past five years are available in bound 
books. These volumes, each covering a four-month period, are bound in 
a stiff paper board cover or in black imitation leather. Prices: $3.00 
each for paper binding or $5.00 each for imitation leather, f.o.b. Detroit. 


Vol. 17—Jan. 1 to April 29, 1936. 
Vol. 18—May 6 to Aug. 26, 1936. 
Vol. 19—Sept. 2 to Dec. 30, 1936. 
Vol. 20—Jan. 6 to April 28, 1937. 
Vol. 21—May 5 to Aug. 25, 1937. 
Vol. 22—Sept. 1 to Dec. 29, 1937. 
Vol. 23—Jan. 5 to April 27, 1938. 
Vol. 24—May 4 to Aug. 31, 1938. 
Vol. 25—Sept. 7 to Dec. 28, 1938. 


Vol. 8—Jan. 4 to April 26, 1933. 
Vol. 9—May 3 to Aug. 30, 1933. 
; Vol. 10—Sept. 6 to Dec. 27, 1933. 
Vol, 11—Jan. 3 to April 25, 1934. 
Vol. 12—May 2 to Aug. 29, 1934. 
Vol. 13—Sept. 5 to Dec. 26, 1934. 
Vol. 14—Jan. 2 to April 24, 1935. 
, i Vol. 15—May 1 to Aug. 28, 1935. 
m Vol. 16—Sept. 4 to Dec. 25, 1935. 


Shipment will be made by express collect unless otherwise specified. 


Business News Publishing Co., 5229 Cass Ave., Detroit 


QUESTIONS 


Book on Duct Design 


No. 3362 (Dealer, Minnesota)—“Do 
you have, or can you refer me to the 
publishers of a book on duct design? 

“Would like to get a publication 
dealing with this phase of air condi- 
tioning only, and giving data for 
sizing, locating, and so forth. Also 
recommended velocities for outlet 
grilles and such.” 

Answer: Information about sizes 
and locations of ducts and other 
problems of air distribution will be 
included in Manual A-7 of the series 
“Air Conditioning Made Easy” Man- 
uals by F. O. Jordan which we pub- 
lish. 

This manual, which should give you 
the information you desire, will be 
priced at $1.00 and will be available 
in about a month. 


Manuals In St. Louis 


No. 3363 (Service Engineer, St. 
Louis)—“I have one of your No. 1 
Master Service Manuals on Household 
Refrigeration and would like to have 
the remaining Household Refrigera- 
tion Manuals, the Commercial Refrig- 
eration Series, and a Refrigeration & 
Air Conditioning Directory. 

“Please tell me if I can purchase 
these in St. Louis, or if you can send 
them to me?” 

Answer: These manuals may, be 
purchased through any of the follow- 
ing jobbers in St. Louis: The Harry 
Alter Co., 2910 Washington Ave., 
Brass & Copper Sales Co., 2817 Laclede 
Ave., and R. E. Thompson Co., 1538 
Tower Grove Ave. 


Ice Cream Equipment 


No. 3364 (Distributor, London, Eng- 
land)—“We should be obliged if you 
could put us in touch with any manu- 
facturers of equipment for cutting ice 
cream bricks, chocolate cutting and 
wrapping with one machine. 

“We are unable to trace any agents 
in England for this type of equipment 
and would, therefore, be glad if you 
will request any manufacturers to let 
us have the details direct.” 

Answer: We know of two compa- 
nies which possibly manufacture ma- 
chines for cutting, dipping, and 
wrapping ice cream in one continuous 
operation: The Anderson Bros. Mfg. 
Co., Rockford, Ill, and the Bagby 
Co., 2122 Southport Ave., Chicago, IIl. 

We also understand the Fulton 
Engineering Co., 319 Jefferson St., 
Brooklyn, N. Y., have some recondi- 
tioned machines which they supply 
to the trade around New York City. 
Perhaps they ship them to points 
farther away also. 

Other firms which make machines 
which cut and dip or cut and wrap 
are: 

Mojonnier Bros. Co. 

4601 West Ohio St., Chicago, III. 
Northwestern Corp., Morris, III. 

Akron Equipment Co. 

East Exchange at Annandale, Akron, Ohio 
Ellwood Co., Chicago, IIl. 


Ilg Service Data Given 
In Manual No. 4 


No. 8365 (Utility Company, New 
York)—“‘We would be obliged to you 
if you could advise us whether you 
have printed information regarding 
instructions and _ servicing of Ilg 
electric refrigerator—model RCU-2. 
Kindly state cost of the publication 
if any on the subject.” 


Answer: Service instructions for 


Ilg electric refrigerator model RCU-2 
are given in Manual No. 4 of our 
Household Refrigeration Master Serv- 
ice Manuals. 

However, there are many cross- 
references to the information con- 
tained in Manuals Nos. 1, 2, and 3 
of the Household Refrigeration Mas- 
ter Service Manuals, and therefore 
we think it would be advisable for 
you to purchase the entire set of 
manuals, Nos. 1, 2, 3, and 4. 


Coil Fabricating 


No. 3366 (Parts & Supply Jobber, 
New York)—‘We are interested in 
equipment for fabricating and dipping 
refrigerating coils. We would appre- 
ciate it if you would advise us the 
names and addresses of any compa- 
nies you might be familiar with who 
are engaged in the manufacture of 
this type of equipment. We have 
heard of a person by the name of 
Larkin who was formerly associated 
with the Larkin Refrigerating Corp. 
of Atlanta, Ga., who is now engaged 
in this type of business, and if you 
have his address, we would appreciate 
information with regard to that.” 

Answer: Lester Larkin is now lo- 
cated at 2623 W. North Ave., Chicago, 
Til. 


Floor Trucks 


No. 8367 (Distributor, Indianapolis) 
—‘We want to secure a floor truck 
for moving electric refrigerators that 
are not in crates. Can you tell us 
where we can secure such a floor 
truck?” 

Answer: The following companies 
can supply you with the floor truck 
of the type you require: 


International Engineering, Inc. 
Dayton, Ohio 

Self-Lifting Piano Truck Co. 
Findlay, Ohio 


American Steel Scraper Co., Sidney, Ohio 

Colson Co., Elyria, Ohio 

Lansing Co., Lansing, Mich. 

Orangeville Mfg. Co., Orangeville, Pa. 

Service Caster & Truck Co., Albion, Mich. 
This list is from the 1939 Refrigera- 

tion & Air Conditioning Directory, 

the “Buyer’s Guide,” which is avail- 

able at $1.00 a copy. 


Ice Skating Rinks 


No. 3368 (Engineering Firm, Penn- 
sylvania)—“I am anxious to obtain 
information on the building and 
operation of Ice Skating Rinks. 


“Can you put me in touch with any 
books or magazines that are pub- 
lished, or any manufacturer that has 
information for sale or distribution 
on the building and operation of a 
medium size installation for skating 
only?” 

Answer: The American Society of 
Refrigerating Engineers, 37 W. 39th 
St., New York City, has available 
technical descriptions of methods of 
building ice skating rinks. 


Frosted Food Firms 


No. 3369 (Dealer, Florida)—‘“Please 
be kind enough to furnish me with 
the address of Birdseye and Honor 
Brand Frosted Foods.” 


Answer: Birdseye Frosted Foods 
headquarters are located at 450 Park 
Ave., New York, N. Y., and Honor 
Brand Frosted Foods Corp., 47 Har- 
rison St., New York, N. Y. 


Reconditioned Coin Meters 


No. 3370 (Dealer, Maryland)—“We 
desire te obtain some used or recondi- 
tioned coin meters. If you can sug- 
gest where we may obtain a quantity 
of these at a reasonable price, we 
shall be indebted to you.” 


Answer: Write to the International 
Register Co., 23 S. Throop St., Chi- 
cago, Ill. 


CONVENIENT TO 
EVERYTHING IN 
DOWNTOWN 


Stopping at the Detroiter means assurance 
of two things: Fine accommodations, and 
reasonable cost. The rooms are famous for 
tasteful furnishings and restful beds; and 
the hotel is noted for its cordial atmosphere. 
Yet you can 


~ 
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not pay more than $3. single! 


2560 
WOODWARD 
AT ADELAIDE 


N. A. AGREE 


CLASSIFIED 
ADVERTISING 


RATES: Fifty words or less in 6-pojint 
light-face type only, one insertion, $2.99 
additional words four cents each. Three 
consecutive insertions $5.00, additiong) 
words ten cents each. 

PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condition. 
ing & Refrigeration News, 5229 Cass 
Ave., Detroit, Mich. 


POSITIONS AVAILABLE 


WANTED: DESIGNER familiar with pro. 
duction sheet metal cabinet design. Prefer 
someone with experience on domestic 
refrigerator cabinets. Opening is with a 
large, fast-growing and progressive copn- 
cern. Good opportunity for man who has 
the ability and aggressiveness. Box 1137, 
Air Conditioning & Refrigeration News, 


POSITIONS WANTED 


DO YOU NEED a young, intelligent, 
aggressive, personable, and _ ingenious 
engineer? 24 years, M.E. degree, heating 
and ventilating thesis, two years’ experj- 
ence research and development engineer. 
ing with prominent refrigeration and air 
conditioning manufacturer. Knows heat 
and cooling loads and methods of recom. 
mendation calculations of leading many- 
facturers. Eastern location preferred but 
not essential. References. Box 1133, Air 
Conditioning & Refrigeration News. 


REPRESENTATIVES AVAILABLE 


SOUTH AFRICAN manufacturers’ repre- 
sentative visiting U. S. at present time 
open for exclusive representation of 
American refrigerator parts, also of air 
conditioning .package units. Established 
in this market for past 12 years. Refer- 
ences. Manufacturers wanting factory 
representation in this largest export mar- 
ket please write Box 1139, Air Condition- 
ing & Refrigeration News. 


FPRANCHISES AVAILABLE 


COMMERCIAL LINE refrigerator display 
cases, walk-in coolers, and refrigerators; 
also direct draw, mechanically-cooled 
beer coolers. Sell with Ehrlich compres- 
sors or with any other make. Attractive 
discounts, also financing arrangements 
to help sell. 70 years in business. Write 


a 


for full information. EHRLICH RE- 
FRIGERATOR MFG. CU., St. Joseph, 
Mo. 


EQUIPMENT FOR SALE 


1938 MODEL POMONA Pump—Never used 
—500 gallons per minute. 25 H.P.—220 
volts, 3 phase, unit drive. G.E. motor. This 
pump is complete, including pipes, shafts, 
impellors, fittings, starter, and fuses. 
Total cost of this equipment was over 
$1,800.00. Make us an offer. HOLLYWOOD 
CANDY CO., Centralia, Ill. 


DEALERS AND SERVICEMEN—Offering 
Kelvinators, General Electrics, Westing- 
houses, Frigidaires, as is, as low as $8.00 
each, guaranteed fully equipped. Frigid- 
aire compressor units, all sizes, guaranteed 
in perfect condition. We have brand new 
boxes, all makes, at below dealers’ prices. 
Write for prices! LANDOR WARE- 
HOUSE, INC., 53 East 10th Street, New 
York City. 


WE HAVE for sale one American Car- 
bonic V.S.2, complete with 7% H.P. motor, 
automatic starter, V-Belt drive and con- 
denser. Motor is 3 phase, 60 cycle, 220 
volts. Practically new. Will sell reason- 
able. SMITH SON, 2267 Clybourn 
Ave., Chicago, Ill. 


BRAND NEW Emerson motors in original 
factory cartons, 110-220 volts, single phase, 
1,725 r.p.m., bronze bearings, %” shaft 
diameter, 2” shaft extension, very quiet 
running. % H.P.—$5.85; % H.P.—$7.00; 
% H.P.—$9.00, in lots of six or more. 
INTERSTATE REFRIGERATOR CORP., 
96 Fifth Avenue, New York, N. Y. 


REPAIR SERVICE 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervi 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATORY, 1793 Lake- 
view Road, Cleveland, Ohio. 


DOMESTIC CONTROLS repaired: Ranco 
pencil $1.75, Ranco box $2.00, General 
Electric $2.00, Tag $2.00, Cutler-Hammer 
$2.00, Penn $2.00, Bishop Babcock, $2.50, 
Majestic $2.50, Penn magnetic $2.50, G. B 
Frigidaire $2.50. In business over 2 
years. Our name is our guarantee. 
UNITED SPEEDOMETER REPAIR CO. 
INC., 342 West 70th Street, New York City. 

a ee 


PATENTS _ * 
HAVE YOUR patent work done by & 
specialist. I have had more than 25 years 
experience in refrigeration engineeriné. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 


a 
Look for it! 
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Pp F 7 7 AUTOMATIC CONTROLS 
"AND SWITCHES 


Protect the reputation of your produ duct 
Write for Catalog 


PENN ELECTRIC SWITCH °°: 
GOSHEN, INDIANA 
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Ry: They've placed a_ stethoscope 
Me. air-conditioned house at the 
_'*rsity of Illinois, where the “re- 
_ residence” shown in this pic- 

is under the continual surveil- 
* of professors well known for 
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* ©ontributions to the science of 
°Nditioning. 
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(2) If ome overlooks the various 
recording devices which seem omni- 
present, the interior of this home is 
very attractive and liveable. 


(3) Down in the basement, where 
all the equipment is located, there 
seem to be as many wires, controls, 


ip we once ea ii tie why rymmmmmmnm tate Maly ms 


and meters as you'd find in a central 
telephone office. 


(4) Visiting refrigeration men are 
surprised to find an old-fashioned ice- 
box and gas range in the kitchen. 


(5) Comparative indoor and outdoor 
temperatures are always shown on 


Aecrtng ter 
Carat 2 cae ts 
Tew eo Bae 


Sate Set 


has Seale 
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the dining roonr instrument panel. 


(6) In the center of the living room 
are these devices. 


(7, 8, 9, and 10) Prof. Alonzo P. 
Kratz caught by the candid camera 
as he answers the questions of a 
In addition to Prof. Kratz, 


visitor. 


Prof. M. K. Fahnestock, S. Konzo, 
Prof. O. A. Leutwiler, head of the 
department of mechanical engineer- 
ing, Dean M. L. Enger of the College 
of Engineering, and President Arthur 
Cutts Willard pay especial attention 
to the research being conducted in 
this house. 
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AIR CONDITIONING & REFRIGERATION NEWS, APRIL 5, 1939 


197,781 Household Electric Refrigerators 
Are Sold to Distributors & Dealers 


In February By 15 Companies 


The following 15 companies reported 
sales to the Refrigeration Division of 
the National Electrical Manufacturers 
Association (Nema) on _ household 
electric refrigerators for February, 
1939: 

Crosley Corp., Edison General Elec- 
tric Appliance Co., Inc., Frigidaire 
Div. 2neral Motors Corp., Gale 
Products Div. Outboard, Marine & 
Mfg. Co., General Electric Co., Gibson 
Electric Refrigerator Co., Kelvinator 


Div. Nash-Kelvinator Corp., Leonard 
Div. Nash-Kelvinator Corp. Norge 
Div. Borg-Warner Corp., Sparks- 
Withington Co., Stewart-Warner Corp., 
Sunbeam Electric Mfg. Co., Uniflow 
Mfg. Co., Universal Cooler Corp., and 
Westinghouse Electric & Mfg. Co. 
The sales of the reporting com- 
panies include units manufactured for 
the following concerns: Montgomery 
Ward & Co. Potter Refrigeration 
Corp., and Sears, Roebuck & Co. 


SALES FOR FEBRUARY, 1939 
Other Total 
Domestic Canadian Foreign World 
Lacquer (Ext.) Cabinets Complete 
eee reer eee reece 35 eats 2 37 
2. Tees CHEN BS GU, Bois. ccc ecccvenaes Pee 13 81 94 
S BES Bee GM. Feri cctcwwsscsases 2,621 23 1,058 3,702 
ae Oe OS: | Serie e 17,438 1,225 2,800 21,463 
B “See Bie Oe) Beiiis ss tse weceetis 36,709 1,503 1,755 39,967 
a a Seer rr ee 92,707 868 1,105 94,680 
OR RS Rc eer a 6,908 15 27 6,950 
re Ee aera reir 10,570 36 353 10,959 
O. TOO Bie OG Foe i iicc asc os sacs’ 95 ee oe 95 
Ce a Sea eee eee ear ras 1 1 
Tee EOUNE EMCOUEE 6 oi ieee tide cteieee’ 167,083 3,683 7,182 177,948 
Porcelain (Ext.) Cabinets Complete 

32. Up t6 200 Cie Thi. ccc ccc cce secs 54 14 11 79 
SS) | BO GP GU. Boho viv icccneccaeses 3,888 64 124 4,076 
ee CU Ce NUN iis 68s oko sees d-cares 9,052 4 133 9,189 
I ay OR ES | Sear 865 2 18 885 
96: 8B tO O80 OG: RR... iceiccvssses a 3,209 5 101 3,315 
TT, “20 60 TES Oi Tei ices ces cea sees 128 ri 11 139 
TR, «FS CU: FONG UD. isis ccc cacceses 84 5 4 93 
19. Total Porcelain .......cccecccses oe 17,280 94 402 17,776 
20. Total—Lines 11 and 19............ - 184,363 3,777 7,584 195,724 
21. Separate Systems ™% hp. or less.... 10 410 699 1,119 
22. Separate Household Evaporators... 270 358 310 938 
23. Total—Lines 20, 21, and 22......... 184,643 4,545 8,593 197,781 
24. Condensing Units % hp. or less.... 373 389 322 1,084 
25. Cabinets—No Systems ............. 16 wien 25 41 
Index Value* of Total Dollar Sales.... 165.0 738.0 115.0 165.0 


*Based on weighted sales for 1934, 1935, and 1936. 


Note: 


It is estimated that the figures on electric household refrigerators 


reported to Nema include more than 90% of the industry. 


New York, Pennsylvania 
Lead States In Sales 


Quantity 

States and Household Low Sides 
Territories Pebruary Cumulative 
pS PPE T EE 3,053 
APIZONA ...... 1,418 
Arkansas 2,211 
California 22,232 
Colorado ..... 2,446 
Connecticut 5,387 
Delaware 916 
District of Columbia.. 1,166 2,485 
Florida 4 4,782 
Georgia 3,979 
Idaho 1,305 
Illinois 23,596 
Indiana 8,852 
a R 7,391 
Kansas 4 4,383 
CE 655630000050 2,716 4,463 
DE, 00 506048 64.8% 2,597 4,405 
EY F524 4 600 cb eek ee ee 742 1,459 
PRROPIANG onc tcc ccecces 2,141 3,312 
Massachusetts. ........ 8,203 13,772 
Co errr rr err 7,058 13,739 
po eer 6,303 10,283 
Mississippi. ........... 1,071 1,896 
Ate To 6,718 9,864 
| ET ee re 562 900 
Se 1,730 2,992 
eee 157 350 
New Hampshire ...... 640 1,157 
DO CONOEY cs ciscecse 7,444 11,754 
New Mexico .......... 349 891 
i, ie 17,420 31,502 
North Carolina ....... 4,674 7,527 
North Dakota ........ 439 681 
EN Bsns ok oi s-bercuwe 9,217 18,570 
CUBED, iv tsesecdsns 2,223 4,628 
cee rev nnssateer 1,774 2,900 
Pennsylvania ......... 17,560 30,813 
Rhode Island ......... 1,031 1,836 
South Carolina ....... 1,616 2,875 
South Dakota ........ 814 1,103 
TOMMONNOS ick ciccece 2,622 4,867 
- | EA Se rere re 9,635 14,379 
_.. 2 OARS 798 1,700 
0 re 466 742 
ee 3,906 5,601 
Washington ........... 3,673 6,846 
West Virginia ........ 1,848 3,322 
ere 4,653 8,581 
De, PTE ere 355 549 
Total United States... 184,643 324,695 
COORG sci iscccceweses 4,545 6,320 
Other Foreign (Incl. 

U. S. Possessions).. 8,593 14,389 


Total for World....... 197,781 345,404 


Valves and Fittings 
The Standard of 


Kerotest Manufacturing 
* Pittsburgh, Pa. 


Household Shipments For 
First Two Months Show 
89,816 Unit Increase 


(Concluded from Page 1, Column 3) 
of 94,600 over the 269,000 units re- 
ported for the corresponding period 
of last year... evidence enough that 
the industry, as far as sales are con- 
cerned, is definitely ‘con the mend.” 

World shipments by 15 companies 
reporting to the Household Refrig- 
eration Section of National Electrical 
Manufacturers Association totaled 
197,781 units during February, as 
compared with 148,726 units during 
the same month of last year. 

For the year’s first two months, 
Nema sales amounted to 345,404 
units, against a total of 255,588 in the 
same period of 1938. Index value of 
Nema world sales, based on weighted 
sales for 1934, 1935, and 1936, was 
165, the same figure as that reached 
by sales in the U. S. only during the 
month. 

Nema shipments to distributors 
and dealers in the United States only 
totaled 184,643 units during the 
month, with 4,545 units going to 
Canadian outlets, and 8,593 units to 
other foreign lands. 

Lacquer-exterior cabinets outsold 
porcelain models about 10-to-1 during 
the month, with Nema world ship- 
ments showing 177,948 of the first- 
named units against 17,776 of the 
latter type. Lacquer-type cabinet 
sales were especially heavy in the 
6-cu. ft. class, with the 5 and 4-cu. ft. 
models following in that order. In 


| the porcelain series, 6-cu. ft. models 


also had the largest call. 


Plug-In Sterilamp Built 
For Household Units 


(Concluded from Page 1, Column 2) 


| contact with its rays and will control 


| the growth of the various types of 
| mold which frequently develop on 


even refrigerated foods, according to 
Westinghouse technicians. 
Despite its lethal power, it uses 


less than one-fourth as much current | 


as an ordinary 25-watt lamp bulb (it 
operates continually on less 


no appreciable heat. 

The Sterilamp rays are capable of 
killing bacteria which are floating in 
the air as well as those which have 


| settled onto some object, say West- 


inghouse enginters. 


> gael, © a pase: 


than | 
| 214 kwh. per month) and gives off | 


Program Completed For 


Texas Air Cooling & 
Food Meetings 


(Concluded from Page 1, Column 2) 
papers to be delivered constitutes a 
survey of precooling practice, or 
shipping point refrigeration, gener- 
ally conceded to be one of the most 
important subjects in the entire in- 
dustry. Modern refrigerator car de- 
signs and other problems of food 
shipment also will be discussed. 


First session of the conference will 
be devoted to food technology, second 
to refrigerated locker plants and 
their operation, third to melting and 
freezing rates of ice, and fourth to 
problems of food freezing. 

Cooperating with the university 
and the A.S.R.E. in sponsoring the 
meeting are the A. & M. Engineering 
College of Texas and the South- 
western Ice Manufacturers’ Associa- 
tion. Prof. Byron Short, college of 
engineering, University of Texas, is 
handling reservations. 

First day of the cooling conference 
will feature papers on such technical 
and engineering topics as “Summer 
Comfort Cooling Requirements in the 
Southwest,” “Fan Selection and the 
Use of Ducts,” “Heat Chart Method 
for Determining Conditions in an 
Air-Conditioning System,” and ‘Aid 
for Selection of Equipment.” 

Program for the second and con- 
cluding day is more of a practical 
nature. 

On the evening of April 14 there 
will be a joint banquet, with Peter 
Molyneaux, editor of Texas Weekly, 
and David L. Fiske, national secre- 
tary of A. S. R. E., as speakers. 


Milwaukee Union Asks 


Continuance of Pact 


(Concluded from Page 1, Column 4) 
ing, if the union wishes, a limitation 
upon the number of nights which a 
salesman can be required to work. 

The committee of retailers which 
negotiated the original contract with 
the union strongly contended that 
this was the proper method of han- 
dling the matter, and that regulation 
of the evening closing was not a 
proper function of the union. 


History of the local evening closing 
question goes back a long way. 
Before the salesmen’s union came 
into the picture, most of the inde- 
pendent retail appliance stores were 
keeping open every night in the week 
except Sunday. The larger furniture 
stores, most of which also handle 
appliances, were keeping open on 
Monday and Friday nights, although 
some of the smaller outlying furni- 
ture stores were staying open on 
additional nights. Some were re- 
maining open every night in the 
week. 

When the union started negotia- 
tions with the independent appliance 
dealers in the summer of 1937, the 
union already had completed a con- 
tract with the furniture stores which 
permitted these stores to be open 
only on Monday and Friday evenings. 
Fortified by this decision, the union 
attempted to limit the open nights 
of appliance dealers to Monday, 
Thursday, and Friday. 

After putting up a stiff battle 
for a four-night schedule, including 
Saturday, all dealers with the excep- 
tion of Sears, Roebuck & Co.’s retail 
stores succumbed to the union de- 


mands. The Sears refusal was haseq 
on the fact that Friday and Saturday 
the only two nights they wished t, 
remain open, had been proven the 
best shopping nights for the Sears 
type of retail operation. 

When Sears refused to bow to the 
labor group’s ultimatum, the union 
commenced Saturday night picke 
of the company’s retail outlets here 
late last summer. This Picketing 
was continued until December, when 
a temporary truce was signed under 
which the Sears stores agreed to 
remain closed on Saturday nights 
during January and February of this 
year. Sears notified the union gt 
that time, however, that they woulg 
insist upon resuming Saturday night 
opening on March 1. 

Naturally, the picketing of the 
Sears stores by the union requireg 
a considerable outlay of both map 
power and money, so instead of 
again resorting to these tactics, the 
union decided to ask other appliance 
dealers and furniture stores to ap- 
prove Saturday as an open night. 

One of the reasons given by the 
union for refusing to grant the re. 
quest of appliance dealers for four 
nights open was that the union haq 
already limited retail furniture stores 
to two nights per week and that if 
it granted four nights to the inde. 
pendent appliance outlets it would 
have to grant an additional night to 
the furniture stores. 

Now, it seems, the union has given 
the furniture dealers three nights a 
week (Monday, Friday, and Satur. 
day) instead of two, and yet is stil] 
asking, in its preliminary negotia- 
tions for a continuance of its con- 
tract with retail appliance stores, 
that these outlets limit night open- 
ing to these same three nights. 


For Dependable Air Conditioning... 


penn | 


Valves 


TT 


_ NESCO, The World's Largest  “ 


Manufacturer of Housewares 


im) Milwaukee, Wis. 


been surpassed. 


2450 NORTH 
MILWAUKEE 


Directing the administration and sales policies of 
Nesco’s far-flung organization is accomplished with 
greater efficiency and comfort in their newly air 
conditioned Milwaukee Office. 
static Expansion Valves provide the usual dependable 
trouble-free refrigerant control — always the sign of 
a satisfactory installation. 


Ask the “Man who uses them”. 
demand A-P Valves for EVERY NEW INSTALLA- 
TION. Then you'll avoid trouble later, — because 
A-P Valves have a record of long life, accuracy in 
control, and economy in operation that has never 


Here, too, A-P Thermo- 


He'll tell you to 


AUTOMATIC PRODUCTS COMPANY 


THIRTY — SECOND STREET 


® WISCONSIN 


The Refrigeration Service Engineer Speaks 


When I come upon an installation that shows 
any sign of “Valve Trouble” there’s always 
one sure remedy — I just .. . . «a * 


SWITCH TO @) VALVES .. 
THEN TROUBLE STOPS ! 


DEPENDABLE 
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Installation... 
Administrative offices of 
National Enameling & 

Stamping Co. 
Milwaukee, Wis. 
Manufacturer of ‘‘NESCO”’ 

Products 


Air Conditioning by 
CARRIER CORPORATION 
Standard Distributing Corp., 

Milwaukee, Wis. 


Valves — 


Purchased through 
Refrigeration Specialty Co. 


220 K Thermostat 
Expansion Valve 
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